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it is theoretically underconceptualized.
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RECYLATES ARE GOOD

FOR YOU AND FOR THE WORLD 2. Tailoring messages

Diverse communicative strategies (Moscovici, 2008) and key messages addressed to reflexive subgroups and
Personas were crafted in collaboration with LLM. Our prompts were based on the previous mapping of typical
drivers and barriers to eco-friendly consumption in different subgroups and Personas (Roosalu et al., 2022).

METHOD

e Desk research and secondary analysis — main enablers and barriers for the acceptance of RP,
typologies of ecological orientations (Roosalu et al., 2022)

e Original survey among young people — relations of environmental concern with other variables
(Rammer, 2023)

e Defining organizing principles of the representational field - questions on ecological concern and
responsibility (EB 2017. EU-28) in different age groups

e Constructing reflexive subgroups within this field

e Constructing relevant Personas who represent different subgroups
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CONCLUSIONS

Background Story, context 1.In the framework of SRT the Persona method can be understood as personification of certain SR
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2. In the initial stages of collective cognitive coping with RP as a new social object (Wagner et al.
2002) public views are anchored in well-structured representations of climate change and eco-
protection (with related attitudes towards technological innovations, economic growth, lifestyle
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3. The process of Persona creation is similar to multilevel analysis of SR (Doise, 1992) —first we
defined key organizing principles of representational field (plastic related concern and responsibility).
Thereafter various subgroups in this field and the content of their SR were described. Finally various
Personas representing these subgroups were constructed.

Country’spositionin (plastic) circular economy

Dominantvalues, attitudes, culture

RESU LTS 4. Persona method enables to move from operating with nominal statistic groups to thinking of
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1.Constructing Personas 5. Persona construction is more effective in collaboration with LLM.

Based on Eurobarometer survey analysis, 9 nominal categories were distinguished, covering the whole socio-
demographic and representational field. These categories were filled with distinct group positions, which
cover the full spectrum of environmental beliefs and practices. Each group position was further detailed by

constructing (reflexive) subgroups and Personas representing them. Personas express various environmental G- A Targeted outreach activities are possible through social media.
motivations and practices, values and attitudes towards sustainability, climate change, eco-consumption, and In conclusion - different roads to sustainability should be used. Our attempt was to find these ways
technological innovation. Personas and subgroups were partly constructed with the help of LLM (Taru, 2023). p n I M u s with the use of Persona method in collaboration with LLM. e
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6. With the help of LLM, appropriate behavioral and communication strategies were proposed for
- reaching different subgroups, aiming to enhance the acceptance of the new social object (recyclates).
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