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Executive Summary

The Country Case Study focused on the nation’s potential to monitor the four domains. Given
the small size of both the Czech academic field and the media industry, and the expected small
number of resources, our team decided to gather the data in an “everything we can find” man-
ner. We focused on published academic texts, student theses, and media industry data.

In general, the analysed texts are uneven in terms of:

1. Saturation of time periods - Until 2010, academic publications were sporadic, and authors
were initially foreign academics; later, industry data were gradually systematised and slowly
became inaccessible and monetised;

2. Thematic density - Focus on individual topics was more a reflection of authors' and media
organisations’ individual interests than a systematic strategy of the field and industry;

3. Thematic breadth - The small size of the academic field and the limited number of associat-
ed academics and students did not allow for coverage of even the core disciplinary topics over a
longer period; the limited size of the media system has not created a sufficiently competitive
environment for data to be accessible or for a relevant professional association to emerge; and

4. Quality - Scholarly texts tended to be theoretical or descriptive, and only in later years did
they build on empirical data, plus relevant industry data became inaccessible.

This list is a set of risks that concern our monitoring capabilities and the quality of the sources.

1. Introduction

Our Country Case Study of the media system of Czechia focused on the national potential to mon-
itor four domains: 1. Legal and Ethical Regulation; 2. Journalism; 3. Media Usage Patterns; and 4.
Media-Related Competencies. Therefore, we proceeded from the collecting and processing of
“data points” to the evaluation of data and sources. Data was gathered in an “everything we can
find” manner, due to the small size of the related Czech academic field, the small media industry,
and the expected dearth of resources. We focused on the following: 1. Published academic texts
(i.e., articles, books, book chapters, reports); 2. Student theses; 3. Media industry data; and 4.
Data from Non-governmental Organizations (NGOs). The four sources of data reflect the main
bodies of research (and media education) in Czechia, which are conducted at universities (e.g.,
mainly Charles University, Masaryk University, and Palacky University), research centres (e.g.,
the Czech statistical office), NGOs (e.g., One World at Schools), and the media industry (e.g., sta-
tistics from the public service media, private holdings). The connection among individual bodies
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is insufficient because the communication and the sharing of the data is non-transparent and
often non-existent.

1.1. The main traditions and turns in the 21st century and current situation
of the media research and monitoring system

In general, the analysed texts are uneven for several reasons. First, the saturation of time peri-
ods - until 2010, scholarly research publications were produced rather sporadically (e.g., Jirak,
1997; Kaplan & Smid, 1995) and the authors were initially foreign academics (e.g., Jakubowicz,
2007; Gross, 2002; Gulyas, 2001; Wachtel, 1996); on the other hand, the industry data were
slowly systematised and gradually became inaccessible and monetised. Second, thematic densi-
ty - the concentrated focus on individual topics was more of a reflection of the authors' and me-
dia organisations’ individual interests than a systematic strategy of the field and industry; Third,
thematic breadth - the small size of the academic field and the limited number of academics and
students did not allow for coverage of even the core disciplinary topics, nor for a long time peri-
od, and the limited size of media system has not created a sufficiently competitive environment
for data to be accessible or for a relevant professional association to emerge; and, fourth, quality
- scholarly texts tended to be theoretical or descriptive, only in later years did they built on em-
pirical data and, on the contrary, relevant industry data got largely inaccessible. Criticism of the
academic field, where authors are not especially research-oriented and texts do not reach the
necessary quality, did emerge, albeit to a small extent: the editors of the only domestic profes-
sional journal, Media Studies, pointed out in 2008, two years after the journal was founded, that
they were facing the lack of potentially publishable articles (Macek & Reifova, 2008).

1.2. Explanations of any other structural peculiarities that may be im-
portant for the report

On a more general level, this reality corresponds to the main shifts in the 21st century and the
current media situation in Czechia, including: the gradual establishment of university depart-
ments since the early 1990s; the establishment of grant support for research (i.e., the Grant
Agency of Czechia was established in 1993 and the Technology Agency of Czechia started to
pro- vide grants for social sciences in 2017); the gradual development of research about the
media (i.e., the establishment of the Publishers' Union in 1991, the beginning of the verification
of the amount of copies sold of the press in 1993, the launch of research on readership,
listenership, and viewership in 1994); the changes in media laws (i.e, new laws from the
early 1990s, an amendment to the broadcasting laws in 2001, an amendment to the press law
in 2013); the de- velopment of grant support for the media; and the establishment of the
Foundation for Inde- pendent Journalism in 2016. A more comprehensive overview of the
development of the media system can be found in national Case Study 2, which is specifically
focused on the contextualiz- ing aspect of the national cases.

We analysed a total of 709 texts. We searched for them in university databases and online (i.e.,
Google, Google Scholar, library databases), using keywords and the names of experts and the
names of organisations (e.g., professional, non-profit). We assessed the relevance by analysing
their content and assessing their relationship to the project domains.

The academic publications, by virtue of their topics and time of creation, all reveal the above-
mentioned specificities of the media studies field in Czechia between 2000 and 2020. We found
370 relevant texts 10 that focused mainly on the general analysis of the media system, journal-
ism education, journalists, and journalistic work.

10 There were 172 texts among the scholarly publications in the Journalism domain; 158 in the Media Usage
Patterns and Media-Related Competencies domain; and 40 in Legal and Ethical Regulation domain. There were
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Even the student theses show that the tradition of Czech media science research has been build-
ing in a more concentrated way since 2010, because, in the first decade of the 21st century,
there were only isolated examples of Bachelor's, Master’s, or Doctoral theses. Later, the topics of
the theses logically followed the most represented themes of academic texts, as they correspond
to the priorities of their supervisors. Moreover, most doctoral theses in the Czech academic tra-
dition are translated into some type of academic output, most often into continuous articles and
a final book. However, there are not many such research-oriented theses in the Czech field;
there were just 256 in our sample.11

The fewest traceable and publicly available topics are in the data produced by the media indus-
try itself and by the NGOs that focused on media analysis, with only 8312 in the Czech context in
the analysed sample.

1.3. The main institutions/bodies and actors of media/ communication/
journalism research, monitoring and education

With focus on the agency of different actors in propelling certain risks and opportunities at the
outlined critical junctures, these are the groups with either specific knowledge of the Czech me-
dia development or with a long professional history: (1) media industry representatives (e.g.,
media owners, media managers, journalists, journalists’ professional unions); (2) communica-
tion researchers and lecturers; (3) media analysts and analytical companies; and (4) NGOs. In
this sense, we also selected our communicative partners for expert interviews.

Continuously researched data according to a consistent method are sporadic - either they are
part of international projects (e.g., The Reuters Institute for the Study of Journalism; Worlds of
Journalism; Monitoring Media Pluralism) or they are part of industry data, such as readership
and viewership.

While looking at the data, it is obvious that the sources often originate in one of the three!3 main
departments of media studies and journalism in Czechia. Each department has a slightly different
set of sources, which is influenced by the topical specialisation of each individual department.
For example, the Institute of Communication Studies and Journalism at Charles University in Pra-
gue (https://iksz.fsv.cuni.cz) has the longest tradition. The first publications, which were rather
descriptive and theoretical, were produced there and focused on the general transformation of
the media landscape, media history, and the post-socialist transformation of the media. Later,
researchers began to focus on media and politics, political communication, journalists, media
literacy, and television series. By contrast, in the last 10 years, the Department of Media Studies
and Journalism at Masaryk University in Brno (https://medzur.fss.muni.cz) has established itself
with studies of audience research, especially in relation to the internet and new media (besides
the department's researchers, there are also researchers in the Interdisciplinary Research Team
on Internet and Society (www.irtis.muni.cz)). Researchers also work on history, journalistic pro-
fessional roles, local journalism, and cultural research. The emphasis is mainly on empirical
research based on sociology and psychology. The Department of Media and Cultural Studies and
Journalism at Palacky University in Olomouc (www.kmksz.upol.cz) is more theoretical at its core.

dozens of other texts focused on outlier topics, like content analysis; textbooks; historical analysis; texts focused
on PR and marketing, IT development, games, zines, and literature.

11 Among the students’ theses were 100 in the Journalism Domain; 105 in the Media Usage Patterns and Media-
Related Competencies Domain; and 51 in the Legal and Ethical Regulation Domain. There were other dozens of
research theses focused on outlier topics - content analyses.

12 Among media industry data were 20 in the Journalism Domain; 31 in the Media Usage Patterns and Media-
Related Competencies Domain; and 32 in the Legal and Ethical Regulation Domain.

13 There is also one department at a private university, Department of Media Studies, Metropolitan University
Prague, which continues the tradition of the Charles University Institute in terms of staff and themes. However,
it has not yet been very prolific in the production of research-oriented projects or texts.
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Only a few examples of empirical research can be found. There is a strong branch that conducts
historical research, but the audience research is lacking.

1.4. The funding system of media research and monitor-
ing (public, private, project-based etc.)

This is tightly connected to the financing and “human resources” of media research. Czechia (due
to its small size) lacks the “human resources”, which is only enhanced by the “non-permeability”
of different bodies of research (e.g., industry and academia). The situation is exacerbated by
financing. Academics are dependent on institutional financing for their research, which can cov-
er only a small amount of their needs (especially in large studies). In addition, there are two
main grant agencies. The Grant Agency of Czechia, established in 1993, awards grants in the so-
cial sciences, among other things, for primary media research. The Technology Agency of Czechia,
founded in 2009, also offered a new grant programme for social sciences in 2017, but it is ori-
ented towards applied research. Researchers can apply for grants offered by both groups; how-
ever, the success rate is generally quite low for projects in the social studies and humanities (i.e.,
around 20-30 %, Hladik, 2021). Additionally, one can apply for international grants, such as
Horizon2020, Proof of Concept, and others, which are only rarely won in our field of study. This
situation is unfortunate and poses a risk for future media research that might be very limited
due to the lack of financial opportunities.

1.5. The national research database and most important journals

The gathered data shows that the most relevant national research journals in the field (and con-
nected to the field) are Medidin{ studia (Media Studies), Sociologicky casopis (Journal of Sociolo-
gy), and Socidlni studia (Social Studies).

2. Publications, data sources and main monitoring actors of
legal and ethical regulation domain

Research on media ethics and media law is still rudimentary in the Czech academy. So far, there
is no original theoretical work or empirical monograph that summarises the basic problems
within the Czech environment. The closest is Vaclav Moravec’s Promény novindrské etiky (The
Transformations of Journalistic Ethics, 2020), which is more of an eclectic collection of various
topics than a systematic survey.

Research in the field of media law in Czechia is fragmented and concentrated mainly in the law
faculties of large universities. Significant space is devoted to new information technologies (Mo-
ravec, 2013), copyrightin the digital environment (Myska, 2020; Polcak et al., 2018), and the
issue of personal data (MiSek, 2020). At the Institute of Law and Technology of the Faculty of Law
of Masaryk University in Brno, there is a team (https://cyber.law.muni.cz/en) that is researching
the legal context of new technologies and the digital environment; they also publish a special-
ized journal, the Masaryk University Journal of Law and Technology.

2.1. Freedom of expression

Moravec (2020) presents the key theoretical issues of the normative perspective — journalism
ethics (e.g., objectivity) — and provides specific examples from the Czech news media. The book
widely employs a legal perspective rather than in-depth ethical discussion. It serves more as a
textbook than a monograph. However, it concludes with a chapter about the history of Czech
media ethics (including codes of ethics, media councils, ombudspersons, and the freedom of ex-
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pression), which is highly informative. The core of the recent scholarly research lies in the his-
torical perspective (e.g., media ownership, media councils, freedom of expression), especially the
development of self-regulation (Moravec et al., 2003; Osvaldova, 2011; Waschkova Cisarova,
2015), but also the general perspective (Koncelik etal., 2010; Pouperova, 2013).

International organisations, such as Reporters Without Borders and the Ethical Journalism Net-
work, have reported about Czechia. A 2021 report by the Ethical Journalism Network found that
there has been a significant erosion of press freedom over the past five years in Czechia, mainly
due to the concentration of media ownership and its link to politics (i.e., freedom of expression).

2.2. Freedom of information

Media law is also significantly represented (Sokol, 2001; Rozehnal, 2015) as an informative
compendium that presents the main principles of Czech media law in the form of textbook (in-
cluding defamation, the protection of sources, access to information/sources, copyright protection,
and normative perspective).

2.3. Accountability system

In media ethics, there are mainly partial theoretical contributions, which are often based either
on a very general perspective or on an attempt to bring to the Czech environment a topic that
has not been fully treated academically, but also smaller empirical studies or commentaries
focused mainly on the issues of diversity, stereotyping, or sexism (Urbanikova, 2020; Hanych &
Andreska, 2020; Motal, 2015; Stétka, 2007). In general, it can be stated that academic interest in
media ethics in Czechia after 2000 is marginal, unsystematic, and eclectic, and often reflecting
only general problems and taking an exploratory form. New topics related to the online envi-
ronment or emotional labour are also emerging (KotiSova, 2019).

A much larger amount of empirical material has been provided by student theses (i.e., Bache-
lor’s, Master’s, and Doctoral theses - see e.g., Metykova, 2006), which provide case studies and
address the theoretical problems of selected and topical issues (i.e., terrorism, war photog-
raphy) on the surface of expert interviews (i.e., normative perspective, media accountability).
This fact shows both the students' interest in ethical issues and the lack of willingness of aca-
demics to conduct research within their existing projects. It can, thus, be assumed that the ex-
ploratory material is provided by the students through their theses, rather than coming from
organic and systematic study in an academic setting.

In Czechia, media ethics are dealt with either by regulators (e.g., Broadcasting Council, Czech Tel-
evision Council, Czech Radio Council, Czech Press Agency Council), by professional organisations
(e.g., Syndicate of Journalists, Association of Regional Journalists, International Press Institute,
Union of Publishers, Advertising Council), and, marginally, by academic institutions. Recently, in
2021, the first academic team that was directly focused on media ethics was established at Ma-
saryk University - Centre for Media Ethics and Dialogue (CEMETIK, www.cemetik.cz/en), which
is led by Jan Motal. Another highly respected theorist of media ethics is Vaclav Moravec, a long-
time journalist, who works at the Department of Journalism, Charles University. The Faculty of
Social Sciences, Charles University, cooperates with the European Journalism Observatory
(https://cz.ejo-online.eu), occasionally publishing reports or articles on media ethics. In 2020, a
new ethically oriented media studies programme was established at Sts Cyril and Methodius
Faculty of Theology, Palacky University. Other academics and professionals engage in partial
analyses or public commentary on media ethics, but this is not systematic (e.g., researchers
from the Faculty of Medicine, Charles University, published a report on the representation of
people with mental illness in the Czech media, Nawkovs3, et al., 2010).
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As data, from an institutional perspective, the decisions of the media councils and the Ethics
Committee of the Syndicate of Journalists of Czechia (a member of the International Federation of
Journalists) are available (as a normative perspective, including the code of ethics). The docu-
ments of the media councils have an administrative character (i.e., they have a special legal sta-
tus and cannot be considered, strictly speaking, as analyses that reflect an empirical state of
reality and they are rather normative statements that are meant to regulate this state). In this
sense, they should be treated with caution and taken as material for analysis rather than the
results of the analysis itself.

The reports of the Ethics Committee do not usually manifest as an analysis, but as an assess-
ment of the compliance of the case submissions with the Syndicate’s Code of Ethics (Stanoviska
Komise pro etiku Syndikdtu novindrii CR). It should be noted that this is often a formal approach.
The decisions do not present independent arguments, but mainly refer to the norms, with very
little recourse for new or expanding interpretations (e.g., in the case of a journalist using the
recording of a phone call without the knowledge of the respondent, the commission only states
that the journalist should always introduce themselves on the phone - this can be considered as
basically missing the point, see Stanoviska Komise pro etiku Syndikdtu novindrii CR, report from

12/9/2007). The reports often describe technical and organisational matters (i.e., that a given
submission was made, the editorial office was contacted, the case was solved or adjourned), but
usually they do not provide any plausible generalisation and provide only apodictic statements
of legal wording. It is noteworthy that the materials often contain a simple transcript of the edi-
torial office's statement on the complaint about the journalists' actions, with a note that the
commission "takes note of the statement and sends it to the complainant”. In such a case, the
Ethics Committee is merely acting as a mediator for communication with the media and has,

essentially, resigned from its original role.

Moreover, the Ethics Committee is selective in its assessment of media ethics (e.g., it refuses to
deal with tabloid cases). It usually advises complainants to go to court (e.g., breach of contract
by employers). This is also notable because here the Ethics Committee is completely resigned to
the union nature of the syndicate, and it does not actively fight for the rights of journalists in the
workplace. At the same time, excluding tabloids from their evaluation creates a double standard
in the application of ethical criteria (as though ethics did not apply to them). The Ethics Commit-
tee is also very cautious in commenting on opinion journalism, as though it does not apply to the
criteria of ethical journalism (e.g., conflict of interest, fair criticism). In the cases that have reso-
nated very strongly with civil society and media professionals (e.g., the xenophobic articles in
the newspaper Prostéjovsky vecernik or the manipulative coverage of refugees by TV Prima in
2016), the Commission limited itself to very brief statements, without giving the cases the im-
portance that they deserved and without being able to take a nuanced and informed position
about them. In this sense the Ethics Committee's materials are not representative and do not
reflect the real debate on ethics in the public and among journalists themselves. Their value for
assessing the state of the media in Czechia is, therefore, low. Thus, these materials should be un-
derstood to be evidence of the very limited and legalistic approach of the Syndicate of Journal-
ists of Czechia to ethical issues, rather than a truly normative and reality-reflective analysis. It is
extremely difficult to abstract from the corpus of data any general principles that define the
behaviour of journalists and editorial offices beyond what is already in the Code of Ethics or the
law. At the same time, the relatively low level of engagement and independence in the judge-
ment of the Ethics Committee, which relies either on the norms or the explanations given, is
remarkable.

Other analyses by Czech NGOs (e.g., People in Need) are also available, especially on the topics of
migration and the representation of ethnicity (i.e., media responsibility). The Foundation for In-
dependent Journalism produces a media rating, which is an important indicator of media quality
in relation to ethical and legal issues. Since 2006, the non-profit organisation OZiveni (Revival)
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has been systematically working on the issue of municipal media and, in 2013, based on its ac-
tivities, the law was changed to regulate the rules for the activities of these media. In 2014, the
organisation published a major analysis of municipal media (Kamenik & Kuzilek, 2014). This
analysis concluded that the law had only a minimal impact on reality.

3. Publications, data sources and main monitoring actors of
journalism domain

Describing the state and transformation of the media system was a key topic of scholarly studies
around 2000 (e.g., Jirak, 2000). It was conceived as an account of recent history and follows the
tradition of Czech media and journalism studies as a field oriented towards historical essays
(e.g. Smid, 2004; Moravec, 2003; Koépplova & Jirdk, 2001). At the same time, however, these
texts are difficult to access because they are mostly part of conference proceedings or chapters
in domestic or foreign scholarly books, both of which are hard to find as online resources and,
paradoxically, even more difficult to find in libraries. On the other hand, foreign authors have
paid concentrated attention to the Czech media, mostly from the broader perspective of the
transforming media systems of Central and Eastern Europe, since about the mid-1990s (e.g.,
Jakubowicz, 2007; Gross, 2002; Gulyas, 2001; Wachtel, 1996; Kettle, 1996).

Unsurprisingly, Czech student theses focus on the analysis of changes in the media system (e.g.,
Cervenkova, 2011); the analysis of different types of journalism, including investigative, citizen,
and online forms (e.g., Nedomovd, 2018); the transformation of journalistic work (e.g., Duricko-
va, 2016; Jezkova, 2019); and new trends in journalism (e.g., Vilimcova, 2017).

3.1. Market conditions

More sophisticated texts written by Czech authors on the transformation of the media system
have appeared with the passage of time, like with the approaching anniversary of the Velvet
Revolution (Waschkova Cisafova & Metykova, 2015; Volek, 2009; 2011; Skop & Ondrasik, 2011;
Foret et al., 2008), although some of these texts are mainly descriptive (e.g., Jirdk & Kopplova,
2008a; 2012; 2020).

The general theme of Czech media and journalism is also reflected in more narrowly focused
texts: local media and journalism (e.g, Waschkova Cisarova, 2013; Metykova & Waschkova
Cisafova, 2020; Fleissner & Miiller, 2016); photojournalism (Simének, 2011; Labova & Lab,

2009); computer games (Svelch, 2008); radio and television (Hanackova et al., 2016; Lapcik,

2012); cinematography (Szczepanik et al., 2015); creative industries (Szczepanik & Vonderau,

2013); and book production (Kirkosova, 2015). Some of these were results of international
comparative projects (e.g., Smid, 2007).

More specifically, publications on the relationship between the qualities of democracy and the
qualities of media, particularly media ownership and its consequences, have been based on the
European Research Council (ERC) project MDCEE - Media and Democracy in Central and Eastern
Europe, which is based at the University of Oxford (see Stétka, 2011). These covered the devel-
opment of the Czech media system (e.g., market conditions) through analyses based on empiri-
cal data and longer-term attention, and offered comparisons with other CEE countries in terms
of ownership (e.g., Stétka, 2010) through the lenses of the status of media in democratic socie-
ties (e.g., Stetka, 2011; Jebril et al,, 2013; 2015; Stetka & Ornebring, 2013) and the mapping of
the functioning of public service media (Bajomi-Lazar et al., 2012).

In the last five years, authors have also emphasised topics related to the relationship between
media and democracy (e.g., Hannah, 2019; Kim, 2016), which are key to our theme of delibera-
tive communication, including: the analyses of media development in illiberal democracies of
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CEE countries (Surowiec & Stetka, 2020); disinformation (Stetka & Mazak & Vochocova, 2021);
and political participation (Vochocova et al., 2016; Svelch & Vochocova, 2015). Since 2016, long-
term data on the plurality of Czechia's media system have been based on the international com-
parative project Monitoring Media Pluralism (Stétka & Hajek, 2017; 2020; 2021; Stétka et al.,
2016).

The industry has, in recent years, produced descriptions of the market conditions or analyses of
media ownership (e.g., Mediaguru, 2020; Czech Statistical Office, 2014), but it offers a more fo-
cused analysis of the media primarily through the lens of audience measurement only (see the
Media Usage Patterns and Media-Related Competencies section below).

Other producers of more focused industry analyses are industry and professional associations.
Unfortunately, the Syndicate of Journalists of Czechia does not play this expected role (for criti-
cism see e.g., Legal and Ethical Regulation Domain). Some partial analyses (e.g., Nadacni fond
nezdvislé Zurnalistiky, 2018) are produced by the Nadacni fond nezavislé Zurnalistiky (Founda-
tion for Independent Journalism), which also repeatedly assesses the quality of Czech media
(Nadacni fond nezavislé Zurnalistiky. Rating médii). A critical reflection on the Czech media mar-
ket, thus, remains primarily the responsibility of foreign organisations (e.g., Reporters Without
Borders 2020; 2016; the European Federation of Journalists, 2019; the Reuters Institute for the
Study of Journalism).

3.2. Public service media

Only partial information is available for public service media conditions, like in the analyses for
councils or annual reports (e.g., Czech Radio Online Activity Statistics, 2018; 2019; Czech Televi-
sion Broadcasting Data 2013-2021; Czech Radio Council Annual Reports; Czech Television
Council Annual Reports). Unsurprisingly, this is not available for private media, with exceptions
such as Economia's Editorial Independence Council (see Economia 2020).

3.3. Production conditions

Production conditions is a scarcely covered topic in our realm. We can find some sources re-
flecting on investigative journalism and its autonomy (Stetka & Ornebring, 2013), and more

studies on foreign correspondents (Kotisova, 2019; Necas & Vochocova, 2010; Lab, 2014).

3.4. Working conditions

More focused and relevant research attention has been paid to journalists themselves (e.g., their
working conditions, organisational conditions, professional culture and competencies), the trans-
formation of their work (Jirk, 2020; Szczepanik, 2015; Metykova & Waschkova Cisarova,
2009), and the extent of their professionalisation. This topic was addressed by a research pro-
ject in 2003 that focused on Czech journalists (e.g., Volek & Jirak, 2006; Volek, 2007) and later
continued by another developing project (e.g., Volek & Urbanikova, 2017; Urbanikova & Volek,
2018; Moravecet al.,, 2015).

3.4.1. Intra-organizational diversity

Other authors have then focused on either a specific group of journalists, such as: members of a
particular newsroom (Gillarova et al., 2014; Curik, 2014a; 2014b); women (Urbanikova, 2020;
Vajbarova, 2017; Jirak et al,, 2011); the different generations of journalists (Moravec et al.,

2015); specialised journalists (e.g., camera reporters; Waschkova Cisafova & Metykova, 2020);
foreign correspondents (KotiSova, 2019; Lab, 2014); and cultural journalists (KotiSova, 2021).
They also focused on the implications of ownership transformation for journalistic work (Koti-
sova & Waschkova Cisarova, 2021; Hajek et al, 2015; Némcova Tejkalova et al., 2015) and pho-
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tojournalists’ work and practices (e.g., Stefanikova & Lab, 2018; Lab et al., 2016). Recently, the
focus has been mainly on new trends in journalism (e.g., "the robotic reporter”, Mackova & Mo-
ravec, 2020). In 2012, the Worlds of Journalism project (https://worldsofjournalism.org) started
to map concentrated and long-term data on Czech journalists, which has resulted in research
reports (e.g., Rupar et al., 2021; Némcova Tejkalova & Lab, 2016) and scholarly articles (e.g.,
Némcova Tejkalova & Lab, 2019; Némcova Tejkalova et al., 2017).

3.4.2. Journalistic competencies, education, and training

Authors also took a descriptive approach to the topic of journalism education and training in
Czechia. Starting with texts that describe the establishment of disciplines at individual universi-
ties (e.g., Pavelka, 2003) or summarising the topic historically and for a foreign audience (Jirak
& Kopplova, 2009; 2011), the authors have come to reflect on the development of a university
education for journalists (Motal, 2012; Jirak & Kdpplova, 2013; Koncelik, 2013). Jakub Koncelik
(2013) summarises the topic in the most detailed way, although it is based on a historical per-
spective. He provides information about the university departments that were current at the
time, the number of students studying at each, and the basic differences. However, a more ana-
lytical reflection on this topic in the Czech context is lacking.

3.4.3. Professional culture and role perception

The topic of professional culture and the perception of individual roles of participating actors
has been discussed in relation to a trust towards journalists (Moravec, Urbanikova & Volek,
2016) or professional identity of Czech journalists (Jirkd, 2020). The professional identity was
also a subject for comparison with foreign knowledge (Urbanikova & Volek, 2018). An im-
portant angle taken by some of the researchers, highlights the self-perception of journalists and
their role/position (Jirak & Kopplova, 2008b; Volek, 2010).

4. Publications, data sources and main monitoring actors of
media usage patterns

The topics of media usage pattern appear on many different levels and in various shapes in
Czech academia. The research is highly fragmented, and the academic works cover a large range
of topics, some of them influenced by interdisciplinary perspectives (e.g., cultural studies, psy-
chology, fan studies, game studies).

4.1. Research and monitoring that reflects access to the media and diversity
of viewpoints in media system

Contrary to the previous themes, Czech media audiences are well-researched topics with sever-
al teams from different universities “chipping in”. Both qualitative and quantitative research
provide a substantial number of highly specialised but also representative data about Czech
audiences. Czechia is part of the multinational research network EU Kids Online IV (2014-21),
which generates a substantial number of articles and reports about audiences. There are also
rich veins of research about audience participation (i.e., media usage conditions and structure) in
various internet communities (e.g, Stétka & Smahel, 2008; Macek et al., 2015; Mackova et al.,

2014; Machéackova & Serek, 2017). The media practices of audiences, such as piracy and many

others, in the context of entertainment media (e.g., movies) also reflect media user preferences
and the state of access to media, diversity in the media system, and the functionalities of media
(e.g., Baslarova, 2014; Macek, 2015; Macek & Zahradka, 2016; Karger & Jansova, 2021). The
media practices of foreign audiences of Czech media (Kim 2020) or the newest topic of media
practices during the COVID-19 pandemic (Van Aelst et al,, 2021) are also well-researched. More
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theoretical works about audiences (Reifova & Pavlickova, 2013) are supplemented by research
into the audiences of television series and movies; however, these mainly include textual anal-
yses (Reifova, 2020). A recurring topic in this context reflects the socialist past and the socialist-
based nostalgia connected to the re-runs of classic productions (Reifova & Hladik, 2013). This
research highlights the specific socio-political and cultural backgrounds of media production
and, consequently, media audiences that are important to include in any related inquiry.

Beyond academic discourse, several projects and efforts gather and publish data about media
users and media usage, in general. While listing the sources, we offer only the names of the pro-
jects because they are easily accessible on the internet. Citing individual reports would be re-
dundant. Readership and radio audiences are researched in the national research of Media Pro-
ject. The Foundation for Independent Journalism often publishes various reports about media
performances, journalistic performances, and other similar events. The public service broad-
caster Czech Television annually publishes different reports about viewership and the popularity
of its content, and reports on the quality of the content evaluated by external agencies. Weekly
reports of the viewership from the major broadcasters in Czechia are available from Nielsen
Admosphere. More specific research on media literacy, sexist advertisements, and other catego-
ries is accessible at CVVM, RRTV, and private companies, such as Focus and Media Tenor. The
question of the accessibility of such data and its consequences is discussed in the text below.

4.2. Relevance of news media

As is apparent, the question of what audiences do with their media is recurrent and relevant.
This is also true when we look at more specific research that is highly influenced by its core in-
terdisciplinarity. A strong position holds that the study of audiences is connected to the psycho-
logical angle through which the research investigates user’s skills (e.g., privacy and data protec-
tion skills, use of media, media technology) in the context of the following: the excessive use of
the internet (e.g., Mikuska et al., 2020; Faltynkova et al., 2020); eating disorders related to me-
dia use (Smahelova, 2020; Drtilova, 2021); cyberbullying and digital safety (Dédkova et al,
2021); sexuality online (Sevéikova et al., 2019); and the influence of using (health) applications
(Elavsky et al., 2017). Political science is another angle through which audiences are analysed
(Vochocovj, 2018; Castro et al., 2021).

The last of the more visible perspectives that concern audiences, and their media usage is re-
flected in the research into active, convergent media users who partly become producers of the
media content that they were assumed to only consume. That current research touches upon
the following: YouTube influencers/celebrities (Sedlacek, 2016); media fans (Machackova &
Blinka, 2009; Jansova, 2020); and gamers (Buchtova et al., 2012). While the investigation into
fans and gamers is often connected to international psychological perspectives, this is true only
for the gamers so far (Blinka et al., 2016). Similar research brings attention to the changes in the
make up of the audience, in general, which fittingly reflects the changing media environment
and the accessibility of different media content (e.g., from on-demand services).

Produserism is closely connected to graduate work that deals with journalists who use qualita-
tive interviews to preserve the journalists’ perspectives. In this context, students cover the fol-
lowing: changes in the journalistic profession in the digitised environment (Hilbertova, 2016);
the influence of Al on journalism, in general (Kubin, 2020); civic journalism in the context of
ethics (Firbacherova, 2012); the objectivity of journalists (Cajthamlova, 2017); work-life bal-
ance (Kuzmova, 2016); and entertainment journalism (Jinova, 2020).
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4.3. Trust in media

Trust in media (and, consequently, often the relevance of news and public service media) is a
strong “branch” in the academic research (e.g., Volek & Urbanikova, 2017; Macek et al., 2018;
Machackova & Tkaczyk, 2020). Shifting our focus to the student theses, we see quite a distinct
(and unsurprising) tendency to follow the dominant research areas of the respective universi-
ties and departments from which they originate. Generally, graduate work often deals with new
media practices and audiences that are defined both as consumers and producers of media con-
tent. This is apparent in the interest in civic journalism (Minafik, 2015); broader “prosumer”
topics (Fraj, 2018); and the interest in fans and their creative practices (Paraiova, 2021). The
influence of media on its audiences is also one of the recurring themes that are addressed
through a rich array of different angles (Lousova, 2019), like with specific topics about the in-
fluence of advertisements on the consumer (Vrbicova, 2013). Other common issues are the con-
sumption and trust in media (Prochazkova, 2020) and media practices that are connected to
entertainment media (Maca, 2019).

5. Publications, data sources and main monitoring actors of
media-related competencies domain

The most relevant data sources and the umbrella topics of media literacy and media education
(representing users’ cognitive and communication abilities/competencies) are mainly theoretical
works that provide an introduction to the problem, instructions on how to understand media,
and related themes. Jan Jirdk, Radim Wolak, and Markéta Zezulkova stand out with several
works (e.g., Jirak & Wolak, 2008; 2010; Jirdk & Zezulkova, 2019).

Czech authors, however, also participate in more extensive international reports that present
opportunities for actual research and comparisons of different media landscapes (e.g., McDou-
gall et al,, 2018). Media education is also analysed regarding other topics, such as political com-
munication (Kfecek, 2007) or family participation in this type of education (Sloboda, 2013).
While dealing with media literacy more particularly, Czech authors manifest a tendency to focus
on different age groups (and socio-demographic groups, in general) with higher risks for un-
derdeveloped media skills, such as among seniors (e.g., Jirkd, 2006; Reifova & FiSerova, 2012;
Lipkova et al,, 2017); generation Z (Koudelkova, 2019); or children (Moravec, 2010; Sev¢ikova
etal,, 2014; Slussareff, 2019).

Only a small number of the mentioned works that deal with literacy stem from the actual re-
search of audiences. More often, the conceptualization of the topic is based on the literature
review of existing work or document analysis. This tells us little about the actual state of media
literacy in Czechia; fortunately, industry sources partly supplement such research (see below).

5.1. Normative sources

Various NGOs also offer additional data, including about activities related to media usage. For
example, One World in the Schools (Jeden svét na Skolach) is known for organising workshops in
media literacy. They also offer audio-visual content for these purposes. Focusing on the re-
search, they offer various analyses, such as the media literacy of high schoolers a the state of
media education in schools (e.g., JSNS 2018b, 2021a).
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5.2. Assessment of media related competencies among citizens

The previous text suggest that the question of media literacy has been addressed mainly with a
help of NGOs and their activities. However, in the current digital world a question of digital lit-
eracy inevitably arises too. The inequity of the access to a technology seems to be one of the
pressing topics in this context (Lupa¢, 2015; Helsper & Smahel, 2020). The international per-
spective is being employed here as the topical importance is recognized internationally (Biggins,
Holley & Zezulkova, 2017). Cognitive abilities and various approaches to skill assessments,
same as the impact on individuals (e.g., from a health point of view) are dealt with mainly in the
interdisciplinary research of media studies and psychology (e.g., Cernikova, Smahel & Wright,
2018).

6. Analysis of Research and Monitoring Capabilities and Qual-
ity

The accessibility of scholarly material (in all of the considered domains) varies throughout
Czech academia and it can be considered a risk. While peer-reviewed and indexed articles are
available in general, books, book chapters, and other sources are different. This is worsened by
the fact that each university has a different system for showcasing (and, consequently, making
available/researchable) the publications. The accessibility of industry/business materials is
potentially the hardest issue because a lot of material is behind pay walls. The visible and acces-
sible documents vary in their quality. One has to wonder how many documents exist, such that

it is hard to establish how successful the collection of relatable data sources for our purposes
would be.

While assessing the accessible scholarly data, we can pinpoint several teams from various de-
partments and universities. For example, media literacy topics has a strong tradition at Charles
University and research into audiences with interdisciplinary backgrounds has been established
mainly at the Masaryk University (see above). Considering the publications and their quality, it
must be said that they do not provide a sufficient picture for the ethical problems of the Czech
media and their validity is low, also because they are methodologically biased towards legal
issues. Bachelor's and Master's student theses should be treated with caution, as they are not
standard academic papers that have undergone a peer-reviewed process and they have not
been published; these theses should be seen as open to further testing. Media council docu-
ments should be seen as material for further analysis; they are of a normative regulatory nature.

There is enough material to frame the development of self-regulation in Czechia and to compare
it to foreign countries in basic outlines; however, based on academic literature, it is not possible
to make any authoritative judgement on the state of media ethics in Czechia.

Scholarly texts tended to be theoretical or descriptive. Later years built more relevantly on em-
pirical data, both qualitative and quantitative. On the contrary, the more the industry research
has developed, the more closed the industry data became to the public. Nevertheless, there is a
relative abundance of credible and reliable texts to work with for further analysis, although
thematic and knowledge gaps remain.

6.1. Comparative analytical overview on other sources and access to these
sources

The concentrated focus on individual topics was more a reflection of the authors’ and media
organisations’ individual interests than a more systematic strategy within the field and industry,
which can also be considered as a risk. The small size of the academic field and the limited num-
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ber of academics and students did not allow for coverage of the core disciplinary topics nor over
a longer period. The limited size of the media system has not created a sufficiently competitive
environment for data to be accessible or for a relevant professional association to emerge.

There are enough experts for our selected domains, so it is relevant for the Czech media system
to complement the lack of academic and industry data coverage with expert interviews. After
this literature review, we can identify the key experts from academia and industry who have
long-standing knowledge and experience in the development of the field.

6.2. Monitoring capabilities and the quality of data and knowledge

In terms of the recency and continuity of data, until 2000 and in the first years of the 21st centu-
ry, scholarly research publications were produced sporadically or by foreign authors. On the
other hand, the industry data were gradually systematised and became inaccessible and mone-
tised. Both trends can be understood as challenges.

Continuously researched data according to a consistent method are sporadic - either they are
part of international projects (e.g., The Reuters Institute for the Study of Journalism; Worlds of
Journalism; Monitoring Media Pluralism) or they are part of industry data, such as readership
and viewership.

7. Conclusions

Our literature review allowed us to map the national potential to monitor our project’s four
domains and to point out the main risks and opportunities for the monitoring capabilities and
its quality.

The following aspects are opportunities:

1. We are able to gain the basic data about the media system, individual agents, and specific
problems of media development in Czechia;

2. The number of sources is increasing;

3. The quality of sources is increasing; and

4. The number of reflexive content producers is growing.

The risks are that the analysed texts are problematic in terms of quantity and quality:

1. The saturation of time periods - Until 2000 and the following several years, academic pub-
lications were sporadic, and the authors were initially foreign academics; later, industry data
were gradually systematised and slowly became inaccessible and monetised;

2. Thematic density - Focus on individual topics was more a reflection of the authors' and me-
dia organisations’ individual interests than a systematic strategy of the field and industry;

3. Thematic breadth - The small size of the academic field and the limited number of associat-
ed academics and students did not allow for coverage of even the core disciplinary topics over a
longer period; the limited size of the media system has not created a sufficiently competitive
environment for data to be accessible or for a relevant professional association to emerge; and

4. Quality - Scholarly texts tended to be theoretical or descriptive, and only in later years did
they build on empirical data, plus relevant industry data became inaccessible.

The data from the media academia and industry, in our view, makes it possible to highlight spe-
cific gaps in the research landscape in Czechia. We are, thus, able to give recommendations for
future research initiatives. In the limited space of the Czech academia and industry, and with the
limited number of people involved in the generation of reflections upon media development, the
following are crucial to consider and implement:
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1. The mutual cooperation of all actors (i.e., academia, industry, NGOs) with additional emphasis
on interdisciplinary research;

2. The systematisation of topics and methods used, including for the long-term perspective;

3. The long-term perspective could lead to a gradual "densification" of the topics and a more
systematic support (i.e., institutional and financial) for elaboration; and

4. There is a lack of deeper reflection on the ethical and legal aspects of media development, the
working and organisational conditions of journalists, and journalistic competencies.

These results and consequential recommendations will be even more clear in the contextualiza-
tion of the second case study.
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