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Foreign Fighters and Strategic Communications: The Georgian Legion

Abstract

The subject of foreign fighters has invited significant scholarly inquiry, particularly in the wake of
the Global War on Terror. However, much of this research has remained limited to studying the
motivation for the participation of these combatants rather than the means by which they conduct
their efforts. Moreover, foreign fighter scholarship has often restricted the scope of study to those
participating in insurgent groups, despite the presence of thousands of foreign volunteer fighters
in Ukraine since 2014. This study moves beyond these outdated paradigms in exploring how one
of the most prolific groups of foreign fighters in Ukraine, the Georgian National Legion (GNL),
made extensive use of strategic communications to accomplish its objectives. Acknowledging the
increasingly blurred line between private and public actors in modern conflict, this study makes
novel use of concepts from strategic communications literature such as stakeholder theory,
branding, and framing in order to analyze collected posts from the GNL’s Telegram channel
through thematic coding. The study further applies these concepts in analyzing public interviews
from the GNL commander with members of the press as well as the GNL website, ultimately
finding that the GNL has developed an increasingly sophisticated strategic communication
operation in the face of growing challenges with the onset of Russia’s 2022 full-scale invasion of
Ukraine. In addition to illuminating key strategic communications concepts for foreign fighters
groups, the study also bears implications regarding the nature of modern conflict in relation to the

state and its monopoly on war.

Keywords: political science, foreign fighters, strategic communications, social media, stakeholder

communication, framing, branding, Ukraine, Russian invasion
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“The Georgian Legion has become a brand of uniting people from different countries in the fight
against the empire of evil.” — Post from the Georgian National Legion Telegram,; February 21,
2023

Chapter 1: Introduction

For scholars, policymakers, and the wider public, the subject of foreign fighters is a strange one.
These people, who for one peculiar reason or another voluntarily risk their lives in wars far away
from home, seem an aberration. Hence, much of the literature on the subject seeks only to explain
why it is they do this, emphasizing the impact of transnational identities and message framing.
Little has been said of Zow. How is it that someone is even able to enter into this conflict? How
are they able to feed and arm themselves in a faraway place where they may not speak the
language? How are they able to tell their story, and potentially inspire others to follow them? If
the reasons for their participation are intriguing, then the reasons for their survival are even more

SO.

Communication has proved an important tool for these individuals, and increasingly so as the
internet age makes it more accessible than ever. While this particular aspect of foreign fighter
groups has seen little scholarship, its value to these organizations is not to be understated. Moore
and Tumelty (2008) noted the foreign mujahedeen’s enthusiasm for mass media in their
propaganda and information campaigns in Chechnya during the late 1990s and early 2000s.
Research by Klausen (2015) demonstrated that foreign fighters affiliated with the Islamic State
conducted a relatively disciplined social media strategy, with tightly controlled information
channels intended to propagandize their mission while avoiding unwanted attention from law
enforcement and military opponents.? Communications technology has served as an invaluable
means of recruitment for these groups, with Weimann (2016) finding that organizations such as
Islamic State (IS) developed intricate multichannel strategies to radicalize and recruit new fighters

onto the battlefield.® The effect of these strategies is self-evident in the roughly 53,000 people

! Moore, Cerwyn, and Tumelty, Paul. 2008. "Foreign Fighters and the Case of Chechnya: A Critical Assessment." Studies in Conflict and
Terrorism 417.

2 Klausen, Jytte. 2015. "Tweeting the Jihad: Social Media Networks of Western Foreign Fighters in Syria and Iraq." Studies in Conflict and
Terrorism 19.

3 Weimann, Gabriel. 2016. "The Emerging Role of Social Media in the Recruitment of Foreign Fighters." In Foreign Fighters under International
Law and Beyond, by Andrea de Guttry, Francesca Capone and Christophe Paulussen, 93-94. The Hague: Asser Press.



successfully convinced to join IS in its attempt to seize control over parts of Iraq and Syria.* The
general panic expressed by public officials at the prospect of these fighters’ return to their countries
of origin highlights the value of properly understanding what allows these fighters to amass so

much manpower and resources in the first place.

The question of ‘how’ is made all the more complicated today, however, as the sort of conflict
foreign fighters now find themselves engaged in may be quite different than the battlefield of
yesteryear. The character of fighting in Ukraine draws greater comparison by both military analysts
and the media to the Somme or Verdun than Fallujah or Sadr City, with clear frontlines fought over
between two internationally recognized governments of separate states and all the resources
thereof. Indeed, the foreign fighters in Ukraine have, since shortly after the conclusion of the Minsk
Agreements in 2015, found themselves more-or-less officially under the banner of the state through
incorporation into the National Guard or regular army.> Moreover, the technology available to
these individuals has matured in the last decade, with interesting implications for the fighting
organizations they belong to. As a result, these fighters may be more able to openly crowdfund,
not only making their acquisition of equipment much easier, but also less costly. These conditions
are quite different from those experienced by the tens of thousands of individuals who traveled to
the Middle East to fight alongside local insurgencies during the so-called Global War on Terror
(GWOT).

Unfortunately, the literature has not yet fully appreciated this, and it remains unclear how it is that
the reportedly thousands of people who have traveled to Ukraine for the purposes of fighting since
2014 have managed to survive within their organizations over a decade into the conflict. The very
definition of ‘foreign fighter’, as I illustrate, has until now largely been so restrictive as to only
include those who participate in the sorts of insurgencies commonly obsessed over by
policymakers of the 2000s and 2010s.° This thesis aims to put forward some initial steps towards
expanding our understanding of foreign fighters organizations, particularly in how they are able to
employ novel organizational strategies to address the challenges they face. Recognizing the
importance of both technology and social relations in war, we pay particular attention to how one

of the largest contingents of foreign fighters in this War, the Georgian National Legion (GNL), has

4 Mehra, Tanya, Merlina Herbach, Devorah Margolin, and Austin C. Doctor. 2023. Trends in the Return and Prosecution of ISIS Foreign Terrorist
Fighters in the United States. ICCT/NCITE Report, Omaha: International Centre for Counter-Terrorism.

5 Rekawek, Kacper. 2023, Foreign Fighters in Ukraine, 45: The Brown-Red Cocktail. New York: Routledge.

¢ Malet, David. 2013. Foreign Fighters: Transnational Identity in Civil Conflict, 9. Oxford: Oxford University Press.



made effective use of strategic communications to address challenges such as manpower and
equipment shortages, and increase morale within the organization. Beyond this, it has grown from
a small organization of approximately 20 Georgian war veterans in 2014 to a contingent of roughly
1,000 professional volunteers from around the globe. Being one of the most successful ‘hubs’ of
Western foreign fighters on the Ukrainian side of the war, the GNL represents an interesting case
study due to their gradual shift from nonstate volunteer fighters to official members of the
Ukrainian armed forces after 2015, and due to their apparent success in drawing the attention of
international media, think tanks, and lawmakers since the beginning of their participation in the
conflict.” GNL social media is also quite active, with more than 7,000 public posts made on the
social media platform X (formerly known as Twitter) since the account’s creation in May 2022.8
The organization also maintains active, public-facing social media pages on other platforms,
including Facebook, Instagram, and Telegram; additionally, the GNL maintains separate, public X
accounts for its social media fundraising, and its commander, Mamuka Mamulashvili. GNL
leadership has actively engaged with members of the press through interviews conducted with both
Ukrainian and international media, as well as Washington, D.C.-based think tanks such as the
Hudson Institute. These activities all speak to the high importance GNL places on its public
communications, and further highlight the value in understanding how and why this is. Thus, a
critical research question emerges: How do foreign fighters groups wuse strategic
communications to accomplish their organizational goals? This question guides our
exploration of the Georgian National Legion's use of strategic communications, providing insights
into their recruitment, operational strategies, and survival mechanisms in the ongoing conflict in

Ukraine.

Accordingly, this thesis begins by engaging the literature on the transformation of war, seeking to
understand the current social relations of warfare and the role of the state therein. It examines early
paradigms championed by Clausewitz which later scholars like Van Creveld and Kaldor argued
overestimated the separation between the armed forces, state, and society at large in modern
warfare. As we will see, changes in both technology and social relations have increasingly blurred
the lines between state and nonstate actors, with their roles in war overlapping as the state finds

itself short of resources. Establishing this as our setting, we will then explore the existing

" Rekawek, 2023, Foreign Fighters in Ukraine, 50.
.8 Georgian Legion. 2024. Georgian Legion's Public X Page. Accessed June 4, 2024. https://x.com/georgian_legion



scholarship on foreign fighters, looking past the limitations of earlier, more restrictive definitions
towards a more inclusive model. As the thesis will make clear, scholars have long recognized the
value of public communications and social media to these groups, who often benefit from an
exaggerated mystique and reputation as ideological hardliners.’ Thus, we will end our literature
review with an exploration of the concept of ‘strategic communications’ in order to better
understand how organizations make use of this tool to accomplish their goals. We take note of
three concepts from this literature, ‘stakeholder communication, ‘framing’, and ‘branding’ as key
aspects of foreign fighters’ communication strategy and relate them to the established
understanding of foreign fighter groups in contemporary conflict in order to form a theoretical
framework with which to proceed. This thesis will then introduce the case of the Georgian National
Legon, a group of foreign fighters active in Ukraine since April 2014. We will briefly explore their
history and current disposition before focusing our interest on their online presence. As we will
see, the GNL has developed an extensive social media presence across multiple platforms with a

clear communications strategy.

In order to understand how the GNL utilizes strategic communications to achieve its organizational
goals, this study employs a qualitative research design, relying on content analysis of social media
posts, and analysis of publicly available media and documents such as press interviews. In
analyzing this data through the theoretical lens we’ve established, we will see how foreign fighter
groups like the GNL make extensive use of branding and message framing to satisfy its
stakeholders and accomplish their goals. Our findings provide much-needed insight into an
important but understudied subject, as well as contribute to the emerging body of literature in the
application of Strategic Communications in the social sciences. Additionally, this research will
help move the study of foreign fighters beyond outdated perspectives which have pervaded much
of the existing literature. Lastly, the study applies a novel approach to the study of foreign fighters
through its adoption of strategic communications-based concepts, as the field’s literature is

typically concerned with explicitly private commercial or state organizations.

° Malet, D. 2013, Foreign Fighters: Transnational Identity in Civil Conflict, 82.
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Chapter 2: Literature Review

2.1: Old and New Wars

In order to effectively explore this aspect of contemporary violent conflict, it is important to
establish the contours of the setting in which it takes place. In addition to providing context for the
phenomenon we are about to explore, this will also shed light on why foreign fighters are
increasingly prevalent in today’s conflicts — whether in the Middle East or Eastern Europe — and
how their environment shapes their behavior. As we shall see, the differences between today’s
conflicts and those of the 20™ and 19™ centuries determine the challenges faced by those who fight
them. Moreover, they highlight how some of these combatants are far more similar than they first

appear.

Clausewitz’ “On War” has long stood as one of the chief foundational works of military and
strategic study. Published posthumously in 1832, “On War” sought to clarify the nature of war, and
further outlined the material and moral factors which Clausewitz argued were decisive therein.
Importantly, Clausewitz’ treatise developed in the aftermath of a paradigmatic shift in the conduct
of war, when the great powers of Europe grappled with the lessons of Napoleon Bonaparte’s
spectacular dominance of Europe at the turn of the 19" century. His understanding of war is thus,
“an act of force to compel our enemy to do our will.”!? It is intended to reduce the enemy’s ability
to resist coercion and is ultimately facilitated through social relationships of one form or another.
Strong public morale is prerequisite for war’s outbreak and continuation, part of the requirements
for warmaking alongside the military and the state. This is in line with Clausewitz’ broader
emphasis on the importance of moral (or psychological) factors in conflict. These factors, “the
spirit and other moral qualities of an army, a general or a government, the temper of the population
of the theatre of war, the moral effects of victory or defeat” are not equal among a conflict’s
contenders.!! Most important among these factors, Clausewitz argues, are “the skill of the
commander, the experience and courage of the troops, and their patriotic spirit.”!? Failure to
cultivate these resources could prove disastrous to an army forced to confront a national uprising

or ‘people’s war’ such as the Spanish insurgency of the Napoleonic Wars. These conflicts require

19Von Clausewitz, Carl. 1832. On War; 13. Oxford: Oxford University Press.
"' Von Clausewitz, C. 1832, On War, 141-142.
12 Von Clausewitz, C. 1832, On War, 143.
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a greater individual fighting ability and competence of small units, as larger formations would be

forced to spread out across a rebellious populous.

Addressing contemporary anxieties over the increasing frequency of armed rebellion as well as the
question of an armed populace, Clausewitz is more forward-looking than some of his peers.
Rebellions, he says, are “simply another means of war — in its relation, therefore, to the enemy.”!?
Indeed, Clausewitz saw these rebellions as symptomatic of wider changes in contemporary
warmaking; that is, these conflicts went hand-in-hand with modern systems of conscription and
the employment of militias of the time like the Prussian Landwehr and Spanish guerrillas. Further,
these systems allowed the development of a state’s capacity towards ‘absolute war’, or the

absolution of warfare from the constraints of limited resources and political capabilities.

Despite Clausewitz’ continued prominence into the 21% century, discourse regarding the nature of
conflict has manifested some criticism of his focus on the role of the state in warfare. Citing the
failures of nuclear-armed superpowers to contend with sustained insurgencies such as the
Americans during the Vietnam War or the Soviet Union during its invasion of Afghanistan, Von
Creveld questions the relevance of a state-centric, what he calls ‘trinitarian’ (referring to the
distinct separation of the state, military, and people in warmaking) approach to warfare in the 20
century.'* Instead, he proposes an alternative framework of analysis which asks five key questions
about war: (1) Who fights it? (2) How do the moral and material aspects of war interact? (3) How
is war fought in terms of strategy and tactics? (4) What are the objectives of war? (5) Why do
individuals fight wars?!®> Von Creveld traces the gradual development of the state’s monopoly on
violence, reinforced through the social upheavals of 19" century Europe into the paradigm that
only the state could wage something to be considered ‘war’.!® From this lens, a non-state actor’s
participation in conflict against the state was not, in fact “simply another means of war” but instead

something criminal, even deserving of reprisal.

This view became increasingly difficult to sustain as technology advanced rapidly through the 19"
and 20" centuries. The advent of the railroad and telegraph drastically eased the difficulty in

mobilizing and deploying resources at the outbreak of war by the 1870s.!” When the wars sustained

13 Von Clausewitz, C. 1832. On War, 184.

!4 van Creveld, Martin. 1991. The Transformation of War. New York: The Free Press.
15 Van Creveld, M. 1991, Transformation of War; 8.

1 Van Creveld, M. 1991, Transformation of War, 53-54.

17 Van Creveld, M.1991, Transformation of War, 55.
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by this mobilization threatened to devour the state in its hunger for resources in 1918, it seemed
obvious to some that war was not simply a continuation of politics. Among these was Erich
Ludendorff, senior member of the German Imperial Army’s staff during the First World War.
Ludendorff enthusiastically endorsed the concept of ‘total war’, utterly subordinating all a
society’s resources towards the preparation for war under a military dictatorship.'® These ideas
would shape how Germany, the Soviet Union, and to a lesser extent its liberal opponents, again
went to war with each other in 1939. Van Creveld points to how these experiences over the Second
World War once again altered the relationship between people and the state, with the proliferation
of popular national liberation movements in Yugoslavia and Poland while state armies, navies, and
air forces increasingly blurred the lines between civilian and military targets.'” All of these
developments contradicted the Clausewitzian model of trinitarian war, in which the people, state,
and military were separate bodies that did not interact with each other. Accordingly, Van Creveld
discards the notion that only states may make war and explores the implications of nontrinitarian
war. The view that only states could wage war, he argues, had biased some political scientists and
even policymakers towards ignoring budding conflicts waged by largely nonstate actors (namely

in Algeria, Vietnam, and Palestine).?°

The increasing frequency of these low-intensity conflicts
only emphasized the importance of taking a more expansive view of the relationship of the state

and people in war.

Kaldor also took note of the changing nature of warfare by the end of the 20™ century. Interestingly,
whereas Van Creveld points to technological change as driving a transformation of warfare, Kaldor

2I' Though, even Kaldor admits, technology

sees changing social relations as the primary factor.
has its own influence on how these social relations evolve. Instead, it only compounded the true
transformation of conflict, which she asserts is that globalization fueled an increasing divide
between the ‘cosmopolitan’, or those benefiting from the increased global interconnectivity
brought forth by new communications technology, and the local, who are largely excluded from
these global processes.? As a result, ‘new wars’ came to diverge from the old, marked by the
degeneration of state authority and resources as identity politics exacerbated internal political

cleavages, increasing transnational connectivity of state militaries, as well as growing privatization

18 Ludendorff, Erich. 1935. Der Totale Krieg. Munich: Ludendorff.

19 Van Creveld, M. 1991, Transformation of War, 61.

2 Van Creveld, M. 1991, Transformation of War, 71.

2l Kaldor, Mary. 2012. New and Old Wars: Organised Violence in a Global Era, 4. Cambridge: Polity Press.
22 Kaldor, M. 2012. 4-5.
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of the state. Amidst all this change, the line between combatant and civilian grew increasingly

blurred.

According to Kaldor, this change has been accompanied by a more globalized war economy, where
“participation is low relative to the population both because of lack of pay and because of lack of
legitimacy on the part of the warring parties. There is very little domestic production, so the war
effort is heavily dependent on local predation and external support.”** So overwhelming are these
economic circumstances to the conflict that attempts to resolve wars politically (as in, without
addressing this economic dimension) fail almost invariably. Meanwhile, these wars are
characterized by the varied nature of participating fighting units. Kaldor identifies five categories:
“regular armed forces or remnants thereof; paramilitary groups; self-defense units; foreign
mercenaries; and, finally, regular foreign troops, generally under international auspices.”?* Under
these circumstances, paramilitary groups often grow around charismatic individual leaders, often
at the behest of governments seeking plausible deniability in extrajudicial violence.?> Generally,
these organizations are less discerning in their choice of recruits, and less consistent in their
uniforms and symbols. Further, despite using the term “mercenaries” for simplicity, Kaldor also
includes those foreigners not motivated by material gain in this category as well. Regardless of
category, the disintegration of the state in conflict leads these groups to generally use lighter,
cheaper equipment.26 These can include small arms like rifles, grenades, machine guns, landmines,
and light howitzers and rocket artillery. Other technology such as radio equipment or novel
explosives like improvised explosive devices (IEDs) may also be useful. While strained supply
lines may restrict their use, the ability to field more heavy weaponry like gunship helicopters and
tanks can be decisive for these units in small engagements. As we shall discuss in our case study,
the proliferation of small, inexpensive drones on the battlefields of Ukraine also plays a significant

role in improving the lethality of these group in combat.

Where both Kaldor and Van Creveld stand in agreement is in regard to the increasingly blurred
contours between society and the war. Where once war was considered to be something akin to oil
on water, separate entirely from the other pillars of society, in the postwar order this has grown

increasingly difficult to maintain. As we shall see, this sometimes-dubious distinction between

23 Kaldor, M. New and Old Wars: Organised Violence in a Global Era, 94.
24 Kaldor, M. New and Old Wars: Organised Violence in a Global Era, 96.
5 Kaldor, M. New and Old Wars: Organised Violence in a Global Era, 97.
26 Kaldor, M. New and Old Wars: Organised Violence in a Global Era, 101.
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state and nonstate continues today, especially as the state struggles to bring its resources to bear in
the face of conflict. Also of relevance is the influence of both technological advances and changing
social relations, both of which play an important role in the ability of these smaller paramilitary
units to survive and accomplish their objectives on the battlefield in an age of social media

crowdfunding and widely available consumer-market drones.
2.2: Foreign Fighters

2.2.1: What is a ‘Foreign Fighter’?

Having placed our actors in their appropriate context, we may now explore their role more
properly. It is important to note that the study of foreign fighters over the past several decades has
become multidisciplinary, with the subject being explored by scholars and experts in terrorism
studies, international security, and military history. Although largely restricted to study within the
context of global islamist terrorism in the early 2000s to 2010s, a reexamination of the field by
scholars from the mid-2010s to early 2020s prompted a more expansive view of the subject.
Despite this relatively recent scholarly interest, foreign fighters are not a new phenomenon, and
have in fact played quite important roles in both interstate and intrastate conflicts of the past several
centuries. Scholars of both the first and second wave of studies on the phenomena of foreign
fighters have identified a long tradition of individuals volunteering for service with foreign armies,
with David Malet’s 2013 book “Foreign Fighters: Transnational Identity in Civil Conflict” offering
a comprehensive exploration of the subject, connecting foreign volunteers in the 1835-1836 Texas
Revolution to those in the Spanish Civil War, Israeli War of Independence, and Soviet-Afghan War
through both the primarily (albeit broad) ideological and identity-based motivations of the fighters
and the framing and messaging techniques of the recruiting organizations.?’” Malet surveys 331
civil conflicts from 1816 to 2005 to explore the participation of foreign fighters and the
consequences thereof. Ultimately, Malet argues that organizations involved in recruiting foreign
fighters emphasize a shared transnational identity which is then painted as under threat and in need
of aid, through what he calls ‘framing’.?® Thus, what may initially be seen as a conflict between
local factions is retold as part of a global conflict (such as between liberalism and authoritarianism,

Christianity and Islam, or communism and fascism). Additionally, ‘frame bridging’ sees recruiting

*" Malet, D. 2013, Foreign Fighters: Transnational Identity in Civil Conflict, 208.
2 Malet, D. 2013, Foreign Fighters: Transnational Identity in Civil Conflict, 27.
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activists relate issues in their messaging that, while not contradictory, were not necessarily
connected; these strategies served to broaden the potential audience of recruits according to the

organization’s needs.

While pioneering, Malet’s approach is problematic in much the same way as many within this first
wave of literature on the subject is. “Foreign Fighters” corresponded with what became an
explosion of academic interest in the phenomena in the wake of the roughly 53,000 individuals
who left their countries of origin to fight alongside (or in some cases against) the Islamic State (IS)
during its rapid and performatively bloody conquests in the Middle East during the early 2010s.
As De Roy van Zuijdewijn notes, “the number of studies on this topic prior to 2010 was low. A
Google Scholar search displays 2,750 hits for the period 1900-2009, compared to 17,100 hits for
the decade that followed (2010-20).”2° Perhaps it is due to this preoccupation that Malet and many
of his contemporaries offered a more restricted definition of the “foreign fighter”. To them, the
term foreign fighter strictly referred to “noncitizens of conflict states who join insurgencies during
civil conflicts.”*® Malet justified this by pointing to the increased legal protections typically
enjoyed by state-affiliated combatants and greater guarantee of success as state-affiliated recruiters
“can make credible offers of payment and victory in a way most insurgencies cannot.”®! This
sentiment was echoed by Flores®?, who deferred to the definition offered by Colgan and
Hegghammer that foreign fighters are defined by the qualifications that “(a) they are not overtly
state sponsored; (b) they use insurgent tactics to achieve their ends; and (d) their principal
motivation is ideological rather than material rewards.”3*> Malet, for his part, acknowledged in
“Foreign Fighters” historical examples of state-sponsored efforts to recruit foreign fighters.**
However, he maintained at the time that these fell outside his own definition, and did not include
them in his study. At that time, none of these studies offered an alternative classification for this

category. This definition will prove increasingly untenable as we delve into our case study.

» de Roy van Zuijdewijn, Jeanine. 2024. "Radicalisation of 'Foreign Fighters'." In The Routledge Handbook on Radicalisation and Countering
Radicalisation, by Joel Busher, Leena Malkki and Sarah Marsden, 231. New York: Routledge.

39 Malet, D. 2013, Foreign Fighters: Transnational Identity in Civil Conflict, 9.

3! Malet, D. 2013, Foreign Fighters: Transnational Identity in Civil Conflict, 9.
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Meanwhile, other scholars entertained more inclusive definitions of a ‘foreign fighter’, such as
Mendelsohn, who acknowledged that states may recruit foreign volunteer fighters (and that this
may be more common in conflicts which already involve violent non-state actors) but that such a
strategy implies some logistical and tactical difficulties for the state.*> Bakke, while not including
state-sponsored foreign fighters in her exploration of ‘transnational insurgents’, did concede that
financial motivations may play a part in mobilizing recruits.>® Bakke’s work is more interesting

for her incorporation of social movement theory, which will be discussed further below.

More scholars would join the debate as a second wave of scholarship served to broaden the scope
of study and address these gaps by dispensing with the categorical requirement that individuals be
involved in insurgent activity. Leading a March 2020 issue of European Review of History,
O’Connor and Piketty hoped to encourage a greater reevaluation of previous scholarly work on
the subject in arguing that the trend of multinational armies was much more common historically
than previously acknowledged.®” Going further, they outline three primary categories for further
study of the field to work through: mercenaries, driven primarily by financial gain; foreign
‘fighters’ and ‘volunteers’ driven by personal or ideological motives’; and co-belligerent soldiers
fighting under the command of a coalition partner.*® O’Connor and Piketty’s introduction also
highlights the transnational nature of many historical instances of foreign fighters involvement in
conflict, arguing that greater attention should be paid in future research to the intercultural
experience of both the foreign fighter and the host.>* The issue’s subsequent articles follow this
lead in expanding the scope of consideration in how foreign fighters have participated in conflict
over the centuries, and how their activities span a multinational perspective that may often be either
overstated or downplayed. Arielli pays particular interest to the latter, examining the shifting public
presentation of foreign volunteers and how the mythologizing and romanticization of their role has
often obscured the reality of their activities. Of special interest to this thesis is Arielli’s commentary

on the image of the foreign fighter, that is, their presence in the public consciousness and the power
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they convey over memory of a conflict, as well as sow exactly the international brigades projected
their public image.*’ Arielli notes the emphasis placed on the internationalist and multiracial nature
of the volunteer brigades of the 1936-1939 Spanish Civil War found in Republican posters and
photographs of the time, and the resulting popular perception of these units in spite of the often
dangerous and demoralizing reality of their experiences during the war.*! This suggests a strong
moral component to the presence and participation of these fighters, and a value added to the
causes for which they fight. The value of popular media in cementing a more romanticized reality,
such as Hemingway’s For Whom the Bell Tolls is also touched upon, with recent policymakers
such as the American senator John McCain frequently citing the novel as an inspiration for his
own interest in transnational rebel groups in Libya and Syria.*? Arielli also notes the
disproportionate attention paid to foreign fighters by the media and international community.
During the 1992-1995 war in Bosnia-Herzegovina, for example, the presence of approximately
1,000 foreign fighters on the Bosnian side was frequently cited by the Serbs as evidence of a
dangerous international mujahedeen intervention, and Belgrade and Zagreb both frequently
attempted to connect these groups to wartime atrocities within their respective propaganda.*?
Despite this, Arielli notes, only a negligible number of foreign fighters were ever discussed during
the 1995 Dayton Accords, suggesting that their presence in the public consciousness was likely

disproportionate to their actual activity during the conflict.

2.2.2: How do Foreign Fighters Operate?

While the push by historians to broaden scholarly perspectives on the topic of foreign fighters
served this purpose well, it would be incorrect to say that the previous wave of research was
without merit or exclusively focused on the motivations of insurgents. Indeed, Moore and Tumelty
in 2008 lent critical insight into the phenomena of foreign fighters in Chechnya, dismantling
misconceptions about the role of these combatants which had developed as a result of public
relations choices of both the Chechen resistance networks and the wider international
community.** Moore and Tumelty are not as restrictive as Malet in defining foreign fighters,

requiring only that they are “non-indigenous, non-territorialised combatants who, motivated by
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religion, kinship, and/or ideology rather than pecuniary reward, enter a conflict to participate in
hostilities.”* Lamenting the dearth of research at the time regarding foreign fighters, Moore and
Tumelty sought to identify the processes by which these individuals were able to operate
effectively in such a complicated and difficult environment as Chechnya. Chief among the
enabling factors for the Arab-Afghan network of fighters in Chechnya was their strong relationship
with the indigenous social networks, built upon credibility earned in previous combat against the
Soviets in Afghanistan as well as a careful management of the information space through which
their public image and affiliation was presented.*® Tracing three key themes which made the case
of Chechnya unique — those being the Jordanian diaspora’s resistance network, the activities of
their more radical hosts in Chechnya, and the changing nature of this relationship over the course
of the conflict — Moore and Tumelty explore the personality of Ibn al-Khattab and his nucleus of
jihadist fighters in the North Caucasus. Interestingly, the value of propaganda and strategic
communications (a concept this paper will explore in greater detail below) by this network is
repeatedly illustrated, with their widespread dissemination of jihadist videotapes and CDs
extolling their cause in the latter half of the 1990s and boosting their credibility both with local
Chechen factions and Gulf State financiers.*’ Accordingly, Moore and Tumelty note, “For young
North Caucasians, especially the Chechens, the appeal of the Salafis lay in their financial patronage
and the simplicity of the religious appeal they preached.”*® This was compounded further after
Chechen insurgents were erroneously linked to Al Qaeda leader Abu Musab al-Zarqawi through
an alleged intermediary to a commander of foreign fighters in Chechnya, Abu Hafs al-Urdani, in
Colin Powell’s February 2003 speech before the United Nations. According to Moore and Tumelty,
the Chechen insurgency “attempted to diversify their sources of funding by exploiting Abu Hafs’
Jordanian nationality and his well-publicized, if indirect and unconfirmed, linkage to Zarqawi in
order to draw on the new funding networks emerging around the latter following the invasion of
Iraq and his own rise to prominence.”*’ Whereas the Chechen insurgency and its affiliated foreign
fighters had previously downplayed any purported connections to Al Qaeda to avoid securitization
in Washington (something the early Putin administration had sought to achieve), they rapidly

adapted to changing circumstances even as Al Qaeda’s vision of global jihad allegedly clashed
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with al-Khattab’s own, more regionally-focused project. The decision was followed shortly
thereafter by meticulously choreographed information campaigns via propaganda videos in order
to inflate the influence of this contingent of foreign fighters in the conflict for the purposes of
attracting foreign donations. As Moore and Tumelty explain, the episode also showcased how these
efforts led to the creation of popular figureheads through which a cause can draw more resources

through the resulting virtual networks in a “self-fulfilling prophecy.”>°

This flexibility in responding to changing external and internal organizational demands appears to
have a common theme, even as the collection of foreign fighters in Chechnya could be more or
less fragmented at times. As the Second Chechen War began in 1999, Khattab sought to limit the
number of foreign volunteers as rebel forces were not initially short of manpower and could not
afford to support a larger number of largely untrained foreign recruits.>! In addition to requiring
stricter vetting of prospective recruits, jihadist websites within Khattab’s network encouraged
would-be fighters to first gain experience in Afghanistan. While Moore and Tumelty were
primarily interested in debunking growing narratives among scholars and policymakers of the
allegedly ubiquitous ‘Chechen foreign fighter’ in other GWOT conflicts and supposed
longstanding linkages between the North Caucasus insurgency and the wider Al Qaeda movement,
they also highlight the increasing importance of public relations and propaganda campaigns, and

the critical role these played in the growth and survival of the foreign fighters in Chechnya.

Additionally, some scholars have also begun research into the activities of foreign fighters not
necessarily involved in insurgencies. Josticova and Aliyev (2023) explore the motivations of pro-
Kyiv Belarusian volunteers in Ukraine, explicitly seeking to move beyond the aforementioned
focus in the study of foreign fighters on political or religious motivations by examining groups
which may seek to achieve political objectives in their own homelands.’? Their study notes that
some of the Belarusian formations that formed after Maidan, while active during the more fluid

engagements of the initial conflict in 2014, had partly demobilized by 2017 as the war grew more
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static and attritional.”” Foreign fighters interviewed nonetheless hoped to leverage this combat

experience towards the liberation of Belarus from the Lukashenka regime.>*

Meanwhile, Rekawek’s 2023 “Foreign Fighters in Ukraine: The Brown-Red Cocktail” finds that
many foreign fighters found success among the ‘networked’ foreigners who made their way to the
front lines independent of the official International Legion.>> From the initial stages of the conflict
in 2014 onward, Rgkawek’s notes, foreign fighters congregated around various ‘hubs’ like
volunteer battalions and popular militias, each with their own distinct character and recruitment
criteria. On the pro-Kyiv side, three primary hubs emerged (later being incorporated into the
Ukrainian army or National Guard): The Georgian National Legion, The Right Sector (Pravyi
Sektor), and Azov Battalion.’® While the case of the Georgian National Legion will be discussed
in greater detail in our case selection, it is worth noting at this time the critical value of public
relations (and the consequences of failures to manage this subject effectively by these groups) is
apparent for all three organizations. Disrepute as a result of, for example, widely publicized
extremists recruited into Azov battalion in the past would make more mainstream state backing for
such a group more difficult. Meanwhile, the pro-Russian “separatist” foreign fighters were
allegedly more successful in attracting more foreigners into their ranks, though through a much

more haphazard organizational structure than Ukraine’s hubs.>’

2.2.3: Foreign Fighters and Social Media as an Instrument of Communication

The importance of a foreign fighter group’s public image raises the key question as to how this is
managed today. Accordingly, the subject of foreign fighters’ media relations and their adoption of
social media saw increased interest by scholars — particularly in the wake of the Islamic State’s
theatrically violent livestream of its Spring 2014 offensive. Klausen sought to explore the
widespread use of social media by foreign fighters in IS, specifically asking how much control IS
had over its online messaging and how new online media influenced IS behavior in terms of the
public and symbolic staging of violence. Noting the dependency that such organizations have on

media, Klausen emphasizes the benefits of social media for organizations seeking inexpensive
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ways to reach large audiences, with nearly three quarters of surveyed IS-affiliated X accounts
having accumulated a disproportionate number of followers to the accounts they followed.>® These
accounts primarily posted references about jihadist religious doctrine purportedly justifying their
activities in their own languages(including English, Danish, and German), with a notable
consistency in message across the roughly 49 accounts surveyed, suggesting more effective
control of messaging than Klausen initially anticipated.>® In addition, visual media spread by these
accounts often served to exaggerate the power of the foreign fighters while dehumanizing the
vanquished corpses as without value.®® Despite the strangely casual nature of other posts by these
accounts amidst this activity, including posts about pets and things of general touristic interest in
the middle east, these social media networks served a clear propagandistic nature to bring the
‘theater of terror’ into the pockets of audiences from the fighters countries of origin. Klausen draws
three main conclusions from her research, chiefly that social media activity from IS accounts
displayed a high degree of ideological conformity, that they are subject to strict content control,
and that a number of important at-large social media managers based beyond the battlefield
exercised played an integral role to the organization’s social media presence.®! Fritz and Young,
meanwhile, return to the problem of defining the ‘foreign fighter’ in order to study the other side
of foreign volunteers in this conflict — those who traveled to the middle east to fight IS alongside
substate militias such as Kurdish Peshmerga. Considering the fraught debate over the
qualifications of a foreign fighter — state or nonstate, paid or unpaid — Fritz and Young point out
inconsistencies in the Malet’s justification for his qualification, such as the purported legal
protection enjoyed by state-affiliated fighters. They note that, in fact, many individuals faced
similar difficulties and dangers — while unpaid — to join nonstate but nominally pro-government
militias in the fight against IS.%? In their study of 34 Americans who had joined such groups, they
found that a majority reported being motivated by reasons related to group grievance, with a
slightly smaller portion being driven by personal motivations, such as feelings related to their prior
military service in the Middle East or yearning for a return to the military lifestyle. Comparatively

few expressed an ideological motivation for participating in the conflict, suggesting that personal
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or group identity are far more tangible mobilizing factors. In any case, the progression of literature
since the mid-2010s saw the field move beyond its focus on islamist foreign fighters in the middle
east to gradually consider adjacent categories and theaters of conflict. It is shown that, across well-
studied cases of foreign fighter groups, their control over issues of public relations and reputation
are crucial to their ability to compete for resources and succeed. As we seek to better understand
this aspect of these groups, which we call we should look to the literature on how any organization

might actively address these subjects through the use of strategic communications.

2.3: Strategic Communications

Strategic Communications, defined by Hallahan et al (2007) as “the purposeful use of
communication by an organization to fulfill its mission”,% is a relatively new field of
communications studies which draws upon the six disciplines of management, public relations,
marketing, political communication, technical communication, and information/social marketing
campaigns. Organizations from businesses to governments and activist organizations each engage
in strategic communications as a matter of everyday life as they all compete for resources and
attention from audiences. From the field’s early development, strategic communications scholars
highlighted its multidisciplinary perspective in order to provide more a more comprehensive
framework for study.®* This is a useful approach, as organizations themselves undertake a variety
of communication efforts, including management communication, marketing communication,
public relations, technical communications, political communication, and information and social
marketing campaigns.® While these efforts might differ in tactics, the broader strategies employed
remain similar, necessitating a further study as to zow and why organizations adopt these strategies

and to what effect.

Herein lies the value of strategic communications as a theoretical approach, as it allows for a much
broader consideration of communications activities within and around an organization in
furtherance of its objectives. As communications technologies and trends have developed rapidly
since the turn of the century, theoretical models which can account for this grow increasingly

relevant. Accordingly, Hallahan et al identify the critical role that digital technologies such as the
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internet and instant messaging would play in blurring the lines between these communications
efforts within an organization, especially advertising and publicity.®® Going further, they endorse
two primary models of communication from preexisting communications literature, being the
‘transmission model of communication’ which emphasizes a one-way, top-down approach from
the organization; and the ‘interactive model of communication’, in which communication is
recognized as two-way process that involves action and reaction.®’” In this model, the
communication takes place as a process involving “the creation and exchange of meaning between
the parties in a communication activity.”®® Hallahan et al also relate this to the ritual model of
communication, wherein communication “is a symbolic process whereby reality is created,
maintained, repaired, and transformed” per Carey’s definition.®” In this model, metaphors are
emphasized which involve community and fellowship as opposed to focus on technology, space,
travel, or geography. Later scholars, building upon the definition laid out by Hallahan et al, would
increasingly apply the models of strategic communication to other disciplines, with a slight

majority of published articles surveyed by Werder et al adopting a multidisciplinary focus.”

Holtzhausen and Zerfass (2015) explore some of the new opportunities and challenges faced by
the nascent field, seeking potential solutions to the ongoing literature gaps regarding Strategic
Communications within the existing body of literature. Adopting the definition of Hallahan et al,
they make note of the delineation between the public and private spheres and assert the value of
explicitly placing the field of strategic communications within the public sphere.”! While they
recognize the expansion of the public space over generations to include more marginalized groups,
they emphasize that the overlap of strategic communications practices beyond the public into the
private would reduce transparency. As a matter of ethics, they argue that organizations are
obligated to submit their communications to the public sphere, rather than take full advantage of
the advent of Big Data and algorithms to target their messaging as narrowly as possible to avoid
widespread scrutiny.”? Considering the place of communication within the strategic process,

Holtzhausen Zerfass incorporate the ‘constitutive model of communication’ which emphasizes the
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role of communication in affecting social behavior or change. This model asserts that the strategic
communicator is a vector for meaning creation between the organization and its stakeholders,
acting over a long process rather than through the individual sharing of messages.”> Hence,
communication becomes more ‘strategic’ than an isolated act. Similarly, they highlight the
importance of ‘mediatization’, a term referring to the analysis of “the interrelation between
changes in media and communications on the one hand, and changes in culture and society on the
other.”’*Holtzhausen and Zerfass stress that, while in the past mediatization had been seen as
something that primarily occurred between institutions, effective strategic communications under
the constitutive model of communication can also be use to affect change across a broader social
audience. Addressing the difficulty faced by the Strategic Communications field in measuring the
outcomes of communication activities, Holtzhausen and Zerfass look to efforts to understand the
decision-making process among audiences. They consider Percy and Rosenbaum-Elliot’s (2012)
view that brand awareness and attitude maintains a strong relationship with audience behavior and
the ultimate decision whether or not to buy a product.”® The subject of reputation management is
also discussed, in which the authors point to Stacks et al.’s (2013) delineation of key factors in
reputation outcomes: “visibility, credibility, authenticity, transparency, trust, relationships, and

confidence.”’¢

As we have seen, the strategic use of communications by foreign fighters is a multifaceted
phenomenon that warrants thorough investigation. The literature reveals that strategic
communications are not merely auxiliary tools but central components in the operational and
ideological arsenals of groups like the Islamic State and Ibn al-Khattab’s fighters in Chechnya.
The integration of digital technologies and social media platforms has exponentially amplified the
reach and impact of these communications, enabling foreign fighters to effectively recruit,
mobilize, and sustain their efforts in conflict zones. By examining the nuanced applications of
framing and branding within these strategic communications, this study aims to fill a critical gap
in our understanding of how foreign fighters navigate and manipulate complex information
environments to achieve their objectives. As we transition to the theoretical framework, these

insights will provide a robust foundation for analyzing the Georgian National Legion's strategic
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communication practices, ultimately contributing to a deeper comprehension of their enduring

presence and influence in the ongoing Russo-Ukrainian conflict.

As the literature review has demonstrated, the subject of both foreign fighters and the nature of the
conflicts they participate in have been the subject of considerable debate. Their reliance on
strategic communications to manage their public image and messaging, however, is indisputable,
and worthy of closer inspection. In constructing a theoretical framework rooted in the literature

above, we move closer to understanding this behavior.

Chapter 3: Theoretical Framework

Clearly, war is changing. The discourse on the nature of warfare has departed from the purely-
Clausewitzian model holding that the domain was exclusively a concern of the state. Instead, we
see that the lines between what is and is not of the state blur, and so we must discard with this same
exclusive lens in how we approach the subject of foreign fighters. Malet’s definition, requiring
their involvement with an insurgency, struggles to remain relevant at a time when tens of thousands
of foreign fighters have flooded to participate in interstate conflict, often for little material gain
despite backing by the state. Instead, we adopt Moore and Tumelty’s more inclusive definition,
that they are “non-indigenous, non-territorialised combatants who, motivated by religion, kinship,
and/or ideology rather than pecuniary reward, enter a conflict to participate in hostilities.” As our
review of the Georgian Legion will reveal, the relationship between foreign fighters and the state
is often complex, and it is sometimes difficult to discern just how integrated such a group is with
a state hierarchy. Hallahan et al’s straightforward definition of strategic communication’, or the
“purposeful use of communication by an organization to fulfill its mission” will be assumed as
well, as it continues to guide the literature within a small but growing field. Given the GNL’s
primary purpose is as a military organization, its significant use of online communications
platforms such as Facebook, Telegram, and X, as well as its commander’s frequent media
appearances, represent a deliberate behavior intended towards some strategic end for the
organization; thus, these represent the GNL’s main strategic communications efforts. Lastly, this
study makes note of varying models of communication identified by the literature, including the
‘transmission model’, ‘interactive model’, and ‘ritual model’, and acknowledges the contemporary

literary consensus that modern public communications are typically conducted as a two-way
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endeavor, involving both communicator action and audience reaction. With these terms defined,

we may now go over the guiding concepts for our analysis.

3.1: Stakeholder Communication and Legitimacy

Strategic Communications scholars Koschmann and Kopczynski (2017) define ‘stakeholder
communication’ as referring to “how businesses and commercial firms manage their relationships
and responsibilities towards other organizations and relevant parties”’’ Their reference to the
commercial world is a consequence of the concept’s roots in managerial studies, from which the
concept of stakeholder theory developed into the Strategic Communications field. Importantly,
stakeholder theory has been extensively applied to analysis of the public sector as well, including
by Casalegno et al (2023) and Fusco and Ricci (2019).7® Moreover, as we’ve already seen, the line
between public and private actor is not always clear in modern conflict, and so this approach is

suitable for our purposes here.

In first outlining what would become the foundations to stakeholder theory, Freeman (1984)
explained that he sought to design a framework intended for organizational leaders to assess and
make decisions within a fluid strategic environment.” Freeman argued that the structure by which
many business organizations tended to operate in the commercial world had grown more complex,
and so the obligations of business managers too grew more complex. Whereas previously these
organizations enjoyed a relatively straightforward production focused model (primarily concerned
with suppliers and customers), larger firms would also come to contend with employees, owners,
and the broader environment around the firm. Ultimately, this required a ‘stakeholder view’ of the
firm which was inclusive of its relationships and obligations to a whole host of external entities
and forces, such as advocacy groups, governments, civil society, media, and even competitors, in

addition to the employee, owner, supplier, and customer.*°

Thus, ‘stakeholder communication’ is any communication which is made in regard to these

identified stakeholders. For an organization of foreign fighters, this might include members of the
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nearby community, online donors, the state, other allied or competing groups of foreign fighters,
foreign governments, or their communities of origin. In the context of strategic communications,
an organization must conduct a sustained pattern of decision-making aimed at accomplishing its
goals relative to these stakeholders. According to Allen (2016), great deal of an organization’s
currency in this is derived from its perceived ‘legitimacy’.3! Allen relies on IThlen’s definition of
the term, referring to “a generalized perception or assumption that the actions of an entity are
desirable, proper, or appropriate within some socially constructed system of norms, values, beliefs,
or definitions.”®? This legitimacy can either come in the form of pragmatic legitimacy (based on
the perception of material benefit), moral legitimacy (based on whether the organization is
contributing to the common good), and cognitive legitimacy (based on whether the organization’s
actions are seen as comprehensible). Strong legitimacy is associated with an improved reputation,

and greater influence and fewer obstacles to accomplishing organizational goals.

3.2: Framing

If these are the concepts that might guide an organization’s strategy, then we must also identify the
tools with which they may pursue it. One such tool found in the realm of both strategic
communications, and as previously referenced, social movement theory, is that of ‘framing’.
Framing, according to Kim “generally refers to the ways in which a choice problem is strategically
phrased in a message” and may elicit different effects according to the relative presentation of
potential gain or loss as a result of the choice.®* Kim also compares competing theories on framing
effects, or the impact of message framing on target audiences. ‘Attribute framing’ “focuses on the
attributes of a choice being promoted in either negative or positive terms”, while ‘goal framing’
emphasizes “either positive or negative behavior outcomes.”®* Typically, emphasis of either
positive attributes or negative goal outcomes are most effective in eliciting the desired audience

behavior.®’
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Returning to the subject of foreign fighters, we may recall that framing has also been explored in
the context of Social Movement Theory as a means of mobilizing supporters. As Bakke (2013)
notes, “Framing implies that the actors define what they are fighting for and what they are fighting
against, often in binary us-versus-them terms.” % For Bakke, framing goes beyond communication,
being part of a wider set of behaviors determining an organization’s relationship with their host
environment — their stakeholders — through ‘diffusion’. This can include the creation of new
institutions in the host country through which they influence processes, allowing social movements
to spread and influence the strategy, tactics, and logistics of the broader cause.®” Bakke identifies
two primary forms of diffusion: ‘mediated’, in which the third-party acts as a broker for goods or
parties; and ‘relational’, in which information and resources move through social networks. Both
processes work hand-in-hand with framing strategies, delineating the communities for whom an
outside actor is for or against and how they work towards their goals; moreover, they grant the
outside actor influence over the wider framing of the conflict. We must also consider Malet’s
findings on the use of framing by foreign fighters, wherein they transnationalize issues in their
communication in order to broaden the salience of their cause and the conflict it is engaged into a
wider audience of potential recruits.®® Considered in the context of strategic communications
literature, foreign fighters are more likely to make use of goal framing to highlight the positive
attributes of their organization and the negative consequences for the failure of their cause for

shared members of a transnational identity (i.e. historical victims of Russian imperialism).

3.3: Branding

A final, essential aspect of an organization’s strategic communications is its ‘branding’. LaBelle
and Waldeck identify a brand as “a name, term, design, symbol, or other artifact (or a collection
of these) used to distinguish an organization from its competition.”® ‘Branding’, meanwhile,
refers to “the process of creating a brand that will distinguish an organization from others.”*°
Branding serves not only commercial efforts but also government and activist organizations, may
also benefit from increased recognizability and attention derived from the brand. The value of this

brand, in its ubiquity and easy recognition, is referred to as ‘brand equity’. Scholarship from
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Schivinski and Dabrowski illustrate that user-generated interaction with these brands on social
media increase brand equity and popular sentiment towards the brand, ‘brand attitude’.”!
According to Kalpokas, this incentivizes organizations, including states, to work proactively
against malign information campaigns intent on reducing brand value.®? In effect, the existence of
a brand requires constant vigilance for attacks against it facilitated through social media.
Successful defense of the brand entails resource benefits for organizations who enjoy greater brand
equity. For foreign fighters, positive or negative brand equity could spell the difference for foreign
support (such as the Chechen Insurgency’s backing from Gulf State financiers) or international
suspicion (as in the case of the Azov Battalion in Ukraine). Active attempts by the Kremlin to
associate the Ukrainian cause and its international supporters with fascism pose a particular risk

to brand equity, evidenced by Azov’s own efforts to rebrand and destigmatize itself.”>

Also important to account for in our study is the value of ‘brand association’ which, according to
Romaniuk and Nenycz-Thiel, “make the brand more likely to be thought of in a choice situation,
giving the brand links to potential retrieval cues.’* Essentially, brand equity is strongly influenced
by what consumers associate a brand’s product with in past encounters. Krishnan’s work also
identifies a strong relationship between brand equity and consumer brand associations.”® Thus,
brands can strengthen their equity with customers by ensuring that consumers associate the brand
with positive sentiments over time. In our research, this may take the form of juxtaposing brand
symbols with battlefield victories or other positive images to reinforce the association of GNL’s

brand with things that might encourage their online audience to support them through donations.

Thus we must account for the whole of the GNL’s strategic communications in order to understand
how their activities account for potential challenges and opportunities. The concept of stakeholder
communication affirms that GNL’s messaging will be targeted towards addressing specific
audiences upon whose support their success depends. Given our understanding from foreign

fighters scholars such as Tumelty and Moore regarding the importance of maintaining positive
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relations with local populations and their powerbrokers, much of the messaging should be address
either the local Ukrainian population as well as GNL sympathizers in Georgia. Additionally, the
Ukrainian cause at large benefits from positive perception in major Western powers such as the
United States, and so many communications will seek to uphold the GNL’s legitimacy in the eyes
of Western stakeholders as well. The GNL will also adopt different framing strategies depending
on which stakeholder they are engaging, perhaps engaging in ‘frame-bridging’ to connect the war
in Ukraine to broader conflicts against Russian imperialism or general authoritarianism. GNL will
also actively defend its brand, protecting against so-called ‘black PR’ which may stigmatize the

legion and discourage further recruiting or donations.

Chapter 4: Methodology

In adopting the novel theoretical application of strategic communication concepts of stakeholders,
framing, and branding, we may finally move towards their application to our chosen case study.
The following section will begin by explaining our research design, case and method selection,
and address potential ethical issues and research limitations. We will then provide a brief overview
of the Georgian National Legion, tracing its history in the conflict and identifying its key
stakeholders according to both the foreign fighter literature and first-hand sources. Following this,

we will review the GNL’s online presence, before finally reviewing the findings of our study.

4.1: Research Design

This single-case study employs an inductive mixed methods research design occurring in three
stages. First, establish a thematic coding framework informed by the theoretical framework to
identify key themes relating to the organization’s use of framing and branding in their strategic
communications. Second, we conduct a broad survey of GNL’s ‘brand’ and online social media
presence, including a quantitative content analysis of its Telegram channel from its creation in May
2022 to June 2024. Third, we utilize the qualitative analysis software NVivo to apply our code
toward analyzing two primary sets of data: (1) a collection of data from the Georgian National
Legion’s official Telegram Channel from June 2023 to June 2024, and (2) collected text from 6
public interviews between the GNL’s commander and members of the press and policymaking
circles. This three-step process will allow us to triangulate results across the whole of GNL’s online

presence and strategic communications efforts. We illustrate how the Georgian National Legion
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makes strategic use of its brand and framing techniques to confer legitimacy unto itself in the eyes

of its key stakeholders and meet its organizational needs.

The study utilizes Python scripting to scrape the Telegram account through Telegram’s official
API. Data collected includes a timestamp, the original text and an automatic translation, and a
description of visual content of tweets as well as engagement metrics (the number of replies,
forwards, likes, and views) for each account. Inclusion of engagement metrics in the data collection
is vital, as Hallahan et al (2007) make clear that strategic communication is an ‘interactive’ process,
rather than a simple transmission of information from an organization. As strategic
communications may be multichannel, this study also incorporates data from the online transcripts
of 6 public interviews with journalists and think tanks in order to ensure a valid and comprehensive

analysis.

The computer-aided text analysis will be conducted through use of the software NVivo, where we
can apply a coding framework to draw key insights. Qualitative content analysis, as outlined by
Neuendorf (2002), requires the construction of a coding framework through which researchers can
identify relationships between themes.”® A benefit of this method is found in its ability to
incorporate multiple sources of data and ensure triangulation of findings, strengthening their
validity. Our study adopts an integrative model of content analysis, drawing inferences from the
data only in conjunction with the context gained from our interviews. As Neuendorf asserts, studies
which draw direct inferences solely from data lack validity, and therefore ought to be triangulated
against “other empirical information regarding source, receiver, channel, or other contextual
states.””” The strength of the relationships identified is also bolstered in that the dataset being
analyzed is of a first-order linkage to the unit of analysis. That is, the study seeks to understand
the strategic communications of the Georgian Legion, and the dataset consists of those very

communications in the form of public social media posts and press interviews.

Informed by our theoretical framework, we construct our coding framework based on three
themes: (1) Stakeholder communication, (2) Framing, and (3) Branding. Codes related to
stakeholder communication are categorized based on explicit appeals to key stakeholders for the

GNL. This could include posts mentioning foreign governments supporting the Ukrainian war
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effort, recognizing acts of ‘diffusion’ supporting local communities in Ukraine through fundraising
or providing serves, or upholding the GNL’s ‘legitimacy’ in the eyes of a particular stakeholder.
Codes related to framing are categorized based on the use of ‘frame-bridging’ as identified by
Malet (2015), in addition to both attribute and goal framing, and also designated in regard to the
positive or negative sentiment contained in the text. Lastly, a third set is coded based on the GNL’s
branding. This will refer to either the presence of specific brand elements (such as the their logo,
use of symbols, watermarks, slogans, and general visual identity) as well as instances of
communication promoting or defending the GNL’ brand equity. We then integrate these insights
with those drawn from coding of public interviews from GNL leadership and analyze them through
the lens of our theoretical framework in order to understand how the GNL uses strategic

communications to accomplish its goals.

4.2: Ethical Considerations

While this project’s focuses on a combatant group active in ongoing conflict, it does not investigate
sensitive data such as recruitment methods or battlefield tactics. Instead, it focuses its attention to
the public communications and branding of the Legion. This being said, its collection of
nonstandard data in the form of Telegram posts required submission to the University of Glasgow
ethics committee, which was sought and received. This study does not collect any personal data of
individual users, and adheres to the terms of services of Telegram’s API, which do not prohibit the
collection of data for research purposes. Research data will not be retained longer than one month
after the completion of research, and will be destroyed on October 30, 2024. The project also
remains aware of the need maintain data security and therefore stores all data on an encrypted

virtual drive, and also relies on two-factor authentication (2FA).

4.3: Research Limitations

While we strive to maintain a comprehensive approach, several limitations must be acknowledged.
First, the scope of the data collection from Telegram is limited to the period following the creation
of the Legion’s Telegram account in May 2022, and therefore it may not capture longer-term trends
in the Georgian National Legion’s (GNL) communication strategies. Moreover, the findings of this
study are specific to the GNL and may not be generalizable to other foreign fighter groups or
organizations operating in different contexts. The unique socio-political environment of the GNL’s
operations in Ukraine may limit the applicability of the findings to other regions or conflicts.

Additionally, potential language barriers or translation issues may impact the coding and
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interpretation of non-English content. However, as the GNL communications on Telegram, in
addition to its Facebook posts, are accessible to its multilingual audience through the automatic
translation services of these platforms, and as the coding method of this research seeks to identify
broad trends rather than analyze specific phrases, the data remains valid for the purposes of this

study.

To further mitigate these limitations, this study employs triangulation by cross-verifying findings
from multiple data sources to enhance reliability. In doing so, this study aims to provide a robust
and credible analysis of the GNL’s strategic communications, contributing valuable insights into
their communication strategies and impacts. Its findings may then provide a basis for further
research, such as a comparative study between the GNL and other foreign fighter organizations in

Ukraine such as Kastu$ Kalinotski Regiment or International Legion.

Chapter 5: The Georgian National Legion in Ukraine

5.1: Overview of Case Study

The Georgian National Legion is an organization of volunteer fighters, primarily from Georgia,
that has been active in Ukraine since 2014. The GNL is led by Mamuka Mamulashvili, a
charismatic career soldier with previous combat experience against pro-Russian forces in
Abkhazia and Chechnya during the 1990s. While his role as an element of the GNL brand will be
discussed further below, most crucial at this point in our analysis is his establishing of a nucleus

of Georgian and later other foreign fighters at the outset of fighting in 2014.

As conflict broke out in eastern Ukraine following the seizure of Crimea by Russian forces in
2014, the capabilities of Ukraine’s regular army were sorely lacking after years of widespread
corruption. Successive presidential administrations in Ukraine since 1991 had failed to reform
what had been inherited as the world’s fourth largest army; with public admissions in 2012 that
90% of the military’s equipment was obsolete.”® The army had also been severely underfunded,
with more than 80% of its budget going towards maintaining small salaries rather than addressing
deficiencies in training and equipment. Thus, Russian-backed separatists in Donetsk and Luhansk

faced little initial resistance from official military forces.” Consequently, the government in Kyiv

%8 Kaikho, Ilmari. 2023. "Slava Ukraini": Strategy and the Spirit of Ukrainian Resistance, 2014-2023. Helsinki: Helsinki University Press, 105-
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relied extensively on irregular volunteer battalions, who reportedly contributed to the majority of
fighting on behalf of the Ukrainian side for the first six months of fighting.!® Under these
circumstances, a number of conduits emerged through which foreign fighters could be recruited
and organized. Chief among these during these initial campaigns, according to Rekawek (2023),
were Right Sector, Azov Battalion, and the Georgian National Legion.'°! Amongst these three,
GNL set itself apart in both its status as an organization founded by and for foreign volunteers
(Azov and Right Sector were founded by Ukrainians) and one that avoided the ultranationalism
and far-right radicalism associated with their two main competitors. This would continue into the
post-invasion period, even after an official International Legion of Ukraine was organized by the

Ukrainian government.

This last point is particularly important, as foreign fighters are in a constant competition for
resources while they are not typically fully integrated to the state and its distribution of resources,
and the relative ‘brand equity’ of such an organization can determine its ability to compete for
other resources streams (donations, foreign aid packages, etc.) As Kéikho (2023) explains, these
non-state actors separation from the state bureaucracy required them to devote significant time and
energy to the creation of their forces.!®> On the other hand, their separation from the state
bureaucracy also endowed them with certain advantages, particularly in the mobilization of
recruits that otherwise may have been rejected for issues both irrelevant (such as minor health
issues) or concerning (such as a violent criminal background). In the case of Azov and Right
Sector, their brand’s association with political extremism, while allowing for less scrutiny into the
backgrounds of aspiring recruits, quickly earned them the condemnation of Western legislators and

4 103

a ban on arms exports and training assistance programs until June 202 GNL meanwhile was

rewarded for its curated reputation with relatively positive coverage in Western media and access
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to speaking opportunities at institutions including Western think tanks and regional security

conferences.'%

Other key differences set apart more indigenous units like Azov and Right Sector from GNL and
smaller foreign fighter units. As groups like Azov were local, they more often had access to local
resource networks in the form of oligarchs, the Ministry of Internal Affairs (in the case of Azov),
the Ministry of Defense, or criminal elements (allegedly, in the case of Right Sector).'®
Meanwhile, units built around a nucleus of foreigners lacking local influence or access to local
resource brokers had to adopt different strategies to ensure they remained effective on the
battlefield. Chechen foreign fighters in Ukraine under the aegis of the Dudayev Battalion and the
Sheik Mansur Battalion, for instance, sought to leverage their battlefield reputation for
relationships with militant islamist groups abroad.!’® This also granted them more geographic
independence, as their ability to secure resources depended on a small, dispersed community
instead of local frontline communities they might be obliged to continuously patrol and defend.
Instead, they could afford to roam at will within the battlespace, undertaking special operations

and harassing enemy lines of communication.

The GNL had its own challenges. Compared to its contemporaries, the Legion was tiny: it had
grown from six fighters to just twenty fighters by the end of the first year of fighting.!?” It was a
relatively closed organizations, entirely staffed by Georgians, and open only to those
recommended by active members. When in October 2015 the Ukrainian parliament legalized the
contracting of foreign fighters into the Armed Forces, the GNL jumped at the opportunity and
began to undergo substantial organizational changes.'® Mamulashvili apparently began a
fundraising and public relations campaign in the United States to support the GNL’s pivot towards
recruitment of non-Georgian fighters, especially those from Anglophone countries with prior

combat experience. While the unit would continue to be dominated by Georgian recruits, it soon
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found itself host to foreign fighters from as far away as South Korea and Japan and grew to up to

200 total members. '

Independent access to the media space was crucial for GNL to retain its autonomy, apparently
maintaining its original command structure and relative operational independence after being
integrated into the regular armed forces. Importantly, it granted the GNL a greater public profile
with which to weather controversy and disinformation campaigns. When in 2017 Italian far-right
media personality Gian Micalessin produced the film Ukraine: The Hidden Truth alleging
Mamulashvili had joined with a group of mercenaries to fire on protestors at Maidan Square in
2014 and spark the Revolution of Dignity, journalists were quick to debunk many of the claims.'!°
Later that year, the GNL would become embroiled in a dispute with its parent unit in the Ukrainian
Armed Forces, the 54" Mechanized Brigade, where the Legion claimed that the commander, Col.
Oleksiy Maystrenko, had engaged been an incompetent leader engaged in illegal activity, which
had resulted in several GNL casualties followed shortly by threats of their deportation and
confiscation of key infantry kit and vehicles.!!! The scandal coincided with a highly public falling
out between then-Ukrainian President Petro Poroshenko and former Georgian President and then-
governor of Odessa Mikheil Saakashvili, though the degree to which the two disputes are related
remains difficult to determine. In any case, the GNL under Mamulashvili sought to remove
themselves from Maystrenko’s command and were ultimately successful when they were
reassigned to another unit in the area in January 2018. Meanwhile, Saakashvili found himself
stripped of Ukrainian citizenship and unwelcome in the country for the foreseeable future.!!'? The
episode illustrates to a remarkable degree of relative independence which Mamulashvili had
secured and sought to retain for the GNL from the broader state and military bureaucracy, being
able to detach his organization from the apparently problematic relationship with its parent unit. It
also undermines Malet’s assertion that state-affiliated foreign fighters enjoyed sufficient
protections to set them apart from their insurgent counterparts, as GNL’s official status with the

Ukrainian Army was not enough to shield its members from threats and intimidation by the state
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in the way a regular army unit may have been, even if not ultimately disarmed or deported. In any
case, much like the aforementioned Chechen battalions, the GNL would shift to independent
special operations including reconnaissance and sabotage missions across the frontlines

thereafter, '3

5.2: The Georgian National Legion and Social Media

The GNL maintained the aforementioned autonomy on into February 2022, when Russia launched
its full-scale invasion of Ukraine. The increased international attention in the invasion’s wake
carried with it a drastic expansion of the Legion’s manpower, growing from 250 to nearly 2,000
fighters according to press interviews with Mamulashvili in March 2022.!'* Importantly, these
figures have never been confirmed, and may instead represent a strategic claim on Mamulashvili’s
part. Such a massive growth in manpower would imply an equally large growth in required
armaments and supplies. While arms would primarily remain a commodity supplied by the state,
equipment which could more readily be purchased on the open market such as vehicles, FPV

drones, radios, small arms ammunition, or optics could still be acquired through crowdfunding.

In any case, the GNL would initiate a significant growth in its social media presence, in addition
to making use of crowdfunding campaigns similar to other Ukrainian Armed Forces units. While
the GNL had previously maintained a presence on Facebook as far back as September 2015 and
Instagram from August 2017, the full-scale invasion saw the creation of new accounts on X and
Telegram in May 2022. The GNL rounded out its social media presence with the creation of a sleek

new website in May 2023 (See Figures 1-3).!1°
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You are the Force!
Be with Us

This is the official website of the Georgian National Legion fighting in Ukraine.

For support click the button below.

Figure 1: Main Website of the GNL
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Figure 2: Fundraising Goals on the GNL Website

39



y

HOME ABOUT US AMBASSADORS NEWS LOGIN & =&

About Us

The Georgian National Legion is a military volunteer formation created in 2014
at the beginning of Russian aggression in Ukraine. This is the largest foreign

contingent in the Armed Forces of the country.
The main goal of the Georgian Legion is to help our Ukrainian brothers and
sisters with the defence of their independence and territorial integrity from

Russian occupiers

The founder and commander of the Georgian National Legion is Mamuka

Mamulashvili. The deputy commander is Levan Pipia.

You can support us from anywhere by transferring money to the account of

the Foundation for Support of the Georgian Legion in Ukraine.

Figure 3: 'About Us' Page on the GNL Website

The GNL’s oldest social media page, its Facebook community page, has accrued a total of 28,000
likes and 31,000 followers as of June 27, 2024.''¢ Open to the public, the page features the GNL
logo prominently in both its profile imagery and posts. Posts are exclusively in the Georgian and
Ukrainian languages, although are accessible to viewers of all languages through Facebook’s auto-
translate feature. The page does not run ads through the platform’s official advertising system, but
does occasionally feature the GNL’s own crowdfunding campaigns. It makes substantial use of
visual media, including photographs, videos, and short-form ‘reels’. Across the top banner of the
community page can be seen the GNL’s most recent fundraising slogan (also visible alongside its
logo in many of its recent videos: “You are the force! Be with us!”” alongside a link to their website.
The GNL’s Instagram and Telegram post identical content to their Facebook, albeit to a much
smaller audience: their Instagram page claims 8,184 followers while the Telegram claims 984
subscribers. This content, as the study will show, is marked heavily by themes of brand
construction and frame bridging. The GNL logo is featured prominently alongside imagery of its
fighters in the field and its prolific commander, Mamuka Mamulashvili. Posts frequently connect
the conflict in Ukraine to Georgia’s historical enmity with Russia and a larger, global conflict

between liberal democracy and authoritarianism. Posts also frequently feature Mamulashvili’s
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press interviews in the Ukrainian, Georgian, and English Languages. The content of these

interviews will also be discussed further below.

After its Facebook and Telegram, GNL’s X page is perhaps its most interesting public
communications platform. The GNL X page, claiming 1,353 followers as of June 27", 2024, also
posts to a substantially smaller audience than the GNL Facebook page.!!” However, it is also party
to a much more interconnected social media communications strategy. The page’s profile
biography links to two other official accounts: Mamulashvili’s page (@Mamulashvili M, created
September 2022) and a dedicated fundraising page (@help mgeli, created October 2023).!!8
Interestingly, despite GNL’s larger overall presence on Facebook, Mamulashvili maintains a much
larger following on X (72,736 followers) than on Facebook (5,200 followers). GNL’s X presence
is also notable for its connection to another strategic communications phenomenon in the wake of
Russia’s invasion, #NAFO. NAFO, or the North Atlantic Organization of Fellas, emerged in May
2022 as a fundraising and public opinion campaign spreading campaign on X reportedly
responsible for collecting more than $1 million for pro-Ukrainian causes in fundraisers frequently
accompanied by pro-Western memes and cartoon dogs in snarky replies to pro-Moscow
accounts. ' Described by the Economist as “a remarkably successful form of information warfare”
NAFO served to ensure the online information space remained contested at scale against Russian
information warfare efforts, an area Russia had enjoyed some success during the outbreak of
conflict in 2014.'2° Accounts which had originated the NAFO meme in May 2022 began
fundraising off of the phenomenon, donating their first collection to GNL, whose X page

frequently featured the meme thereafter.

5.3: What is the Georgian National Legion’s Brand?

Consistent across all of these platforms are recurring symbols, themes, and message that
collectively constitute the GNL’s branding. Chief among these is the GNL’s own logo, which
depicts a snarling wolf with a map of an undivided Georgia (including the territories controlled by

the de facto Republic of Abkhazia and Republic of South Ossetia) over the Ukrainian Flag (see

17 The Georgian National Legion. 2024. Georgian Legion's Public X Page. June 4. Accessed June 4, 2024. https://x.com/georgian_legion.

118 Mamulashvili, Mamuka. 2024. Mamuka Mamulashvili's Public X Page. June 27. Accessed June 27, 2024. https://x.com/Mamulashvili M.; —.
2024. Georgian Legion's Official Fundraising Accoount, Public X Page. June 27. Accessed June 27, 2024. https://x.com/help _mgeli.

1% Michaels, Daniel. 2022. "Ukraine's Internet Army of 'NAFO Fellas' Fights Russian Trolls and Rewards Donors with Dogs." The Wall Street
Journal. September 27. Accessed June 27, 2024. https://www.wsj.com/articles/ukraines-internet-army-of-nafo-fellas-fights-russian-trolls-and-
rewards-donors-with-dogs-11664271002.

120 The Economist. 2022. "A virtual army of impish cartoon pooches is waging war on Russia." The Economist. August 31. Accessed June 27,
2024. https://www.economist.com/europe/2022/08/3 1/a-virtual-army-of-impish-cartoon-pooches-is-waging-war-on-russia.
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Figure 4). Also a prominent part of GNL’s branding is its commander, Mamuka Mamulashvili. His
own personal story, having fought against Russian forces since the age of 14, is a compelling
narrative that meshes well with the purported ferocity of GNL’s fighters. His status as a central
aspect of GNL’s brand is supported by his near-monthly appearances at international speaking
conferences, interviews in multiple languages, and frequent appearances in all manner of GNL
media. At the very least, he is an important part of the GNL’s representation to the public,
especially to potential recruits. Volunteer battalions often drew new members based on the
reputation and notoriety of their leadership, and Mamulashvili’s extensive combat history dating
back to the 1990s could prove attractive to those wishing to serve under a commander with

experience. %!

Figure 4: GNL Logo

Another important aspect of the GNL’s branding is its representation as a professional, and
importantly not radical, organization. While other foreign fighter hubs such as Azov and Right
Sector were more willing to ask fewer questions of their prospective recruits, Mamulashvili is
quick to stress the measures taken by GNL to screen out unprofessional or unsavory recruits. Other
potential threats to brand equity have been similarly countered in public statements made directly
by GNL leadership, such as their response to accusations by the Georgian State Security Service
(SBG) that they were preparing a coup to overthrow the government of Georgia. '?> Mamulashvili

categorically denied the accusation, and argued that SBG was acting in Russia’s interests because

121 Kikho, [lmari. 2023. "Slava Ukraini": Strategy and the Spirit of Ukrainian Resistance, 2014-2023. 119.

122 JAM News. 2023. ""Georgian Security Service statement is written in Russian and is related to our activities" - Georgian Legion leader." JAM
News. September 18. Accessed June 27, 2024. https://jam-news.net/georgian-security-service-statement-is-written-in-russian-and-is-related-to-
our-activities-georgian-legion-leader/.
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“The Legion is the largest foreign unit in Ukraine, and this is, of course, a very big ‘alarming’
factor, because many Russians die at the hands of Georgian Legion fighters.”!?* Again, we see
emphasis that the GNL is not a radical organization, but a fierce and effective one. Foreign fighter
groups in Ukraine are competing for international recruits and seek to position themselves as the
best conduit for them to get involved; in GNL’s case, it also seeks to avoid the stigma attached to
other groups which are better funded locally but less particular about the backgrounds of their
members. Lastly, as the largest contingent of GNL’s fighters has historically been recruits from
Georgia, recurring motifs showcasing Georgian cultural symbols such as the image of the wolf,
Georgian cuisine and products, and the Georgian language alongside the persistent ‘frame
bridging’ that connects the War in Ukraine to Georgia’s conflict with Russia, serve to motivate

potential recruits within Georgia or its diaspora to join up or donate.

5.4: The Georgian National Legion on Telegram

The data from the GNL’s Telegram channel offers us clearer insight into the deployment of their
post-invasion communications strategy. Early posts were relatively frequent but saw a low rate of
viewership until July 2022, when posts sharing Mamulashvili’s interviews with Ukrainian state
news agency Ukrinform, as well as Freedom Ukraine, and Channel 5, received nearly double the
average viewership to that point (see Figure 5). Strangely, the legion briefly stopped using their
Telegram altogether between July 13" and September 23™ of that year; they continued to post
updates to their other platforms, such as Facebook. One possibility is that they intended to
consolidate their efforts to communication channels which were seeing greater success, as their
Telegram audience was dwarfed by their followers on Facebook and X. It is also probable that the
success of the NAFO hashtag on the X platform during this period necessitated a greater focus by
the GNL here; many of the GNL’s posts on X during their hiatus on Telegram reference the NAFO
meme. This also highlights one of the drawbacks of Telegram as a platform for organizational
communications, as it requires users to search and join channels whereas Facebook and X make
use of algorithms to organically match users with page content that accordingly flows into their
content feed. For the GNL, this allows the organization to reach new audiences based on likes,

preferences, or in this case, interaction with a social media campaign.

123 JAM News. 2023. ""Georgian Security Service statement is written in Russian and is related to our activities" - Georgian Legion leader." JAM
News. September 18. Accessed June 27, 2024. https://jam-news.net/georgian-security-service-statement-is-written-in-russian-and-is-related-to-
our-activities-georgian-legion-leader/.
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Figure 5: GNL Telegram Post Views

The Telegram data also suggests an increasing professionalization of the GNL’s strategic
communications efforts, especially in response to threats to their brand’s equity. GNL posts
increasingly featured elements of branding through logos, motifs, and symbols, particularly from
October 2023 onwards (see Figure 6). It also suggests increasing brand equity, as the GNL is host
to a larger audience of followers who engage with their content (which frequently includes calls

to action such as fundraising campaigns) at greater rates.

Interestingly, this follows the most recent case of the Legion facing some risk to their brand
reputation as the SBG accused them of plotting to overthrow the government of Georgia. These
accusations, while never substantiated, could undermine the GNL’s messaging, which we will see
frequently frames their activities in Ukraine as part of a larger fight against Russian imperialism
that also takes place in Georgia. GNL takes great pains to emphasize that, unlike other large foreign
fighter units in Ukraine, they are reliably moderate and unburdened by problematic political
aspirations or connections to the criminal underworld. By increasingly featuring their logo on
media emphasizing the positive attributes of their brand (their active participation in the conflict,
their ferocity against Russia, and their professionalism) they can attempt to reassert influence over

the public discourse regarding their organization.
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Moreover, they can leverage the controversy to their advantage among their strongest backers by
highlighting opportunities to donate and support their efforts in the face of perceived persecution.
GNL’s response to SBG’s coup accusations also mirrors their response to an earlier controversy
which also threatened their brand equity. Little more than a month before the creation of GNL’s
Telegram and X accounts, GNL fighters were accused of summarily executing Russian prisoners
in the Kyiv region as Ukrainian forces battled to protect the capital.!?* Mamulashvili categorically

rejected GNL’s responsibility in a number of public interviews.'?
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Figure 6: Monthly Percentage of Posts with Logo

By expanding their social media presence and increasing their brand’s attachment to more positive

themes, they can crowd out negative or misinformative narratives on social media and in search

124 Hodge, Nathan, Eoin McSweeney, and Niamh Kennedy. 2022. "Video appears to show execution of Russian prisoners by Ukrainian forces."
CNN. April 8. Accessed June 29, 2024. https:/edition.cnn.com/2022/04/07/europe/ukraine-execution-russian-prisoner-intl/index.html.

125 Civil.ge. 2022. "Georgian Legion Commander Denies Involvement in Russian PoW Incident." Civil Georgia. November 23. Accessed June 29,
2024. https://civil.ge/archives/516002.
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engine results. Strategic Communications scholar Coombs (2015) identifies this as one of a
number of useful strategies for organizations navigating a crisis. ?® Specifically, the GNL makes
use of denial as a means of ‘reputation repair’, perhaps obviously favored over identified
alternatives such as ‘adjusting information’ techniques (such as offering sympathy to the victims
of the killings) because these strategies are dependent on an organizations’ primary stakeholders,
which of course do not include the Russian miliary. For the GNL, as for any foreign fighter group,
these stakeholders are primarily their local and international supporters, the Ukrainian government,

active members, and potential recruits.

5.4.1: Qualitative Analysis

The following example quotes from the Georgian National Legion’s Telegram demonstrates a
number of key insights into their strategic communications practices, particularly in regard to their
process of brand construction and use of framing techniques. The posts also illustrate how the GNL
upholds its brand equity and stakeholder legitimacy through publicizing its activities under certain
contexts in order to emphasize their reputation as fierce and reliable partners towards ensuring the
security and well-being of Ukrainians. While these quotes provide us the strongest examples for

explanation of our research findings, the whole of our analysis can be found in the Appendix B.

Our first quote provides the clearest example of what Malet describes as ‘frame-bridging.” The
posts accompany Spanish-language news segment documenting two Spanish nationals who

volunteered with the GNL.

“These soldiers [of ours] are from Spain. All units of the Georgian Legion will participate in the
de-occupation of Abkhazia and Samachablo”

(from a post on July 1, 2023)
Although the Legion grew increasingly international following the full-scale invasion in 2022, the
organization itself remains staffed by a plurality of Georgian fighters. The issue of the occupied
territories of de facto Abkhazia and South Ossetia remains highly salient in Georgia, with 73% of
Georgians seeing Russian aggression towards the country as an ongoing issue, and 42% holding

the view that Russian citizens should not even be permitted into the country until these territories

126 Coombs, W. Timothy. 2015. "The value of communication during a crisis: Insights from strategic communication research." Business Horizons
141-148.
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are returned.'?” The GNL’s continued commitment to the issue remains a selling point for potential
recruits in Georgia, especially those who’s lives or families have been personally affected by the
Georgian-Russian conflict as Mamulashvili has, himself. Most revealing is the original language(s)
of the quote; while “These soldiers are from Spain” is in Ukrainian, only the second part, “All
units of the Georgian Legion will participate in the de-occupation of Abkhazia and Samachablo”
is only in the Georgian language. This is especially interesting, as a majority of posts on the
Telegram are in both the Ukrainian and Georgian languages, and are fully legible to both audiences
(in addition to those making use of translation features, like on other platforms). The distinction
clarifies the intended stakeholder for these messages, for whom the GNL seeks to uphold its
legitimacy as a steward of the nation’s territorial integrity and security through their activities in
Ukraine: Georgians. We can also see, as in this next quote, how the GNL’s connection of the
conflicts in Ukraine and Georgia often explicitly overlaps with brand motifs and appeals for

support.

13

2 GEUA "The realization that we are defending Georgia by fighting in Ukraine gives additional
motivation to the fighters of the Georgian Legion", - Mamuka Mamulashvili * Support Georgian

Legion: http://gl.ge”
(from a post on June 10, 2024)
The prominence of the wolf in GNL’s brand is obvious from a simple glance at their logo, and
frequently appears in ‘emoji’ and image form throughout GNLs posts; indeed, social media
communications frequently refer to GNL fighters themselves as ‘wolves.’ Interestingly, the wolf
iconography appears most frequently in the coded data alongside links to GNL donation pages and
appeals for donations, alluding to the importance of the motif in the organization’s brand. Much
like the recognizable Coca Cola logo is to be found directly on the bottles and cans one might
purchase, the images and symbols most associated with GNL’s brand should be expected to be
found close to vectors of desired audience behaviors. This quote also informs Georgian audiences
that they can contribute to the defense of their homeland through their service in Ukraine through
the GNL. This has potential to be an especially salient tactic here, given the 77% of Georgians that

see Russia as the greatest political threat to their country.'?®

127 Center for Insights in Survey Research. 2023. Georgian Survey of Public Opinion: September - October 2023. Public Opinion Poll, Tbilisi:
International Republican Institute.
128 Center for Insights in Survey Research. 2023. Georgian Survey of Public Opinion: September - October 2023. Public Opinion Poll, Tbilisi:
International Republican Institute.
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N

" Join us!

Support the Legion at:
georgianlegion.ge Q

Figure 7: GNL Branding on Mamulashvili Interview and Outro

The media accompanying the post incudes an interview with Mamulashvili accompanied
prominently by prominent display of the GNL logo with appeals to “support the legion” and visit
their website in both the video and outro. This particular production style, with the logo-bearing
overlay and outro only began in November 2023, initially under a similar style that evolved into
the format seen above upon initial release of the interview on April 29, 2024. While this study can
only speculate as to the reasons for this intensification of the brand’s presence in GNL
communications, it is highly plausible that this campaign comes in response to the allegations
levied by the Georgian State Security Service in October 2023 that the GNL had planned on
launching a coup against the country’s ruling party. As stated before, these accusations, while of
highly questionable veracity, risked undermining GNL’s brand as a moderate and reliable actor in
Ukraine to one which was increasingly securitized by a regional partner the West may have been
hesitant to offend; this is particularly true given the timing of these accusations relevant to
announcements on Georgia’s EU candidacy and similar accusations levied against USAID at the
time.'?’ The increased use presence of logos and branding in the aftermath could serve to uphold

GNL’s brand equity by ensuring its symbols are associated more with their preferred themes as

129 Lomsadze, Giorgi. 2023. "Georgia claims US contributes funds to coup preparations.”" Eurasianet. October 3. Accessed June 30, 2024.
https://eurasianet.org/georgia-claims-us-contributes-funds-to-coup-preparations.
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opposed to those potentially damaging to the organization. The inclusion of the logo at important
political events in Georgia over the following months, especially at the ‘No To Russian Law’ protests
from April 2024 onward, also could serve to shore up GNL’s sense of legitimacy with its stakeholders in
Georgia — those who are similarly opposed to Russia’s role in the region and accept GNL’s premise
regarding the connection between the two nation’s conflicts. Other examples of this from the GNL Telegram

can be seen below (see Figure 8).

Figure 8: GNL logo at anti-foreign agent law protests in Spring 2024

The GNL has not hesitated to embrace its proscription in Russia, however. Indeed, the Legion
portrays the degree to which Russian security officials have sought to prosecute Georgians for

participation on the Ukrainian side of the conflict as indicative of their commitment to the cause.

" The most criminal cases in Russia for service in the Ukrainian army are initiated against
Georgian citizens. They recognize our effectiveness. (& GEua 4* Support Georgian Legion:

http://gl.ge"
(from a post on February 14, 2024)

Positive attribute framing of the GNL brand such as this is commonplace throughout its Telegram
communications, and frequently overlaps with other brand symbols and imagery such as the wolf
emoji. These serve to reinforce the positive association audiences may have with the brand and
traits such as its effectiveness as a fighting force, its commitment to the Ukrainian cause, or its
moderation in comparison to other potential foreign fighter units with greater brand equity, GNL
can more effectively compete for donations and recruits with other ‘hubs’ including Azov

Regiment and the International Legion. This has not kept GNL from emphasizing its proscription
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in Russia for alleged “terrorism” as a form of bona fides, a charge that might damage their brand

equity if it came from anywhere else.

“Mamuka Mamulashvili: "Today is an important day for us, the Georgian Legion is celebrating

"o

recognition by Russia as a terrorist group
(from a post June 14, 2024)

Their comfort in highlighting this development suggests a degree of comfort with their current
perception as a moderate force. This is notable, given that the Russian proscription included
accusations that the Legion had been involved in the torture of Russian prisoners of war and,
critically, the carrying out of covert attacks on installations within Russian borders.'*° While
Western anxieties about potential conflict escalation resulting from such strikes has been well
documented, this is apparently not enough to dissuade such declarations from GNL’s social media

team.

The GNL has made considerable efforts to emphasize their relationship with another key
stakeholder for the organization: the Ukrainian public. Most often this has involved publicizing

charity efforts since the invasion, such as the example below.

“ @  Kindness is important. New Year's gift of the Georgian Legion to the Department of
Children's Cardio-Oncology and Onco-Hematology. Good job, it's important. Support the
Georgian Legion: http.://gl.ge”

(from a post December 23™, 2023)

Accompanying this post were pictures of a uniformed GNL fighter delivering holiday sweets to
children in a Ukrainian hospital’s cardio-oncology department. These posts serve to enhance the
GNL’s perceived legitimacy as a group interested in more than just the present conflict but in
sincerely giving back to Ukraine. This is a sentiment that is frequently echoed in Mamulashvili’s
own narrative of how he came to be involved in the conflict. While the content of Mamulashvili’s
press interviews with be discussed in further detail below, it bears mentioning how readily he
attributes his support for the Ukrainian cause as a sort of debt repaid for the service of Ukrainian

foreign fighters that fought against Russian-backed separatist forces in Abkhazia during Georgia’s

130 TASS Russian News Agency. 2024. "Russia recognizes Georgian National Legion as terrorist organization." TASS Russian News Agency. June
14. Accessed June 30, 2024. https://tass.com/society/1803239.

50


http://gl.ge/

conflicts in the 1990s.'3! In any case, GNL’s provision of aid to Ukrainian civilians is a recurring
theme in its Telegram channel, amounting at times to a form of ‘mediated diffusion’ as explored

by Bakke in their work as a broker for self-defense training services for children and the elderly.

“Memories of good deeds from the Georgian Legion - the Georgian Legion of its combat
commander Mamuka Mamulashvili. Legion fighters conducted a two-day training course for
students of the Chernivtsi Trade and Economic Institute of KNTEU on first aid and the ability to
use firearms and cold weapons. They also visited the boarding house and handed over volunteer

help to the elderly. GEUA”
(from a post October 5, 2023)
Posts such as these emphasize the GNL’s commitment to the Ukrainian people, but also draw
attention to a set of projects undertaken by the Legion to provide self-defense courses to Ukrainian
civilians under the GNL brand. Both the GNL website and Facebook posts showcase the

“Academy of the Georgian Legion” as provider of self-defense and first-aid training for various

cohorts of schoolchildren (see Figure 9).

News

Academy of the Georgian Legion Held Training for Schoolchildren

08 Apr 2024

Instructors from the Academy of the Georgian Legion held another training session for students of the
Lyceum "Naukova Zmina".

Figure 9: Announcement of the self-defense academy from the GNL website

131 Musaeva, Sevgil, and Yevhen Buderatskyi. 2022. "Mamuka Mamulashvili, Commander of the Georgian Legion: Ukraine is the only country to
take on the challenge of the barbaric terrorist state that is Russia." Ukrainska Pravda. July 10. Accessed June 29, 2024.
https://www.pravda.com.ua/eng/articles/2022/07/10/7357256/.
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With this, the Legion not only improves its brand equity in showcasing their provision of services
to the vulnerable, but also — as Bakke suggests — grants them some influence in the framing of the
conflict by showing their cause, much as Ukrainian fighters in 1990s Georgia had, as one that was
truly in solidarity with them. Equipped with a positive brand equity, GNL is free to conduct

fundraising campaigns that can seek an edge over the competition, as we in the post below.

"This day has come! Absolutely not borrowed # idea for the bank: "Wolf supporters “4*" We
are collecting for the repair of our large fleet and the urgent needs of the legion. Goal: 400K
send.monobank.ua/jar/6DwN6EdP3N p.s. you and I have been together since 2014 and until the

end # Glory to Ukraine!"
(from a post July 22, 2023)

The use of the word “supporters” is extremely interesting, as it comes from the Ukrainian word
“trnoBuku,” which is a slang word referring to rear-echelon fundraisers and supporting charities
for combat organizations in Ukraine. Azov Regiment in particular promotes their own equipment
fundraisers through social media accounts self-style as “tylovyky.” GNL’s adoption of the term
shows the group engaging in at least friendly competition for space within the Ukrainian
fundraising scene. As we will see in Mamulashvili’s interviews, this has sometimes extended
further into more negative comparisons between characteristics of GNL and Azov. Such callouts
may be of increasing strategic importance as Azov has enjoyed a substantial growth in influence

within the Ukrainian armed forces since the start of the war. '3

5.5: Qualitative Analysis of Public Interviews

In comparison to their activity on Telegram, GNL’s communications through public interviews are
typically much more targeted in their intentions and stakeholder audiences. Mamulashvili
frequently makes clear in English-language publications that the GNL screens its recruits to keep
extremists from joining the organization, unlike some other larger foreign fighter groups. This
prevents the Legion from being securitized in the way that Azov has by Western stakeholders,
while also presenting potential recruits with less controversial leanings an attractive organization
through which they can become involved in the conflict.
“Mamulashvili said he speaks with every person joining his unit personally and makes sure

they're fighting for the right reasons. He won't accept extremists or "bloodthirsty guys that are
coming and saying, 'let's kill somebody,"" he said. Mamulashvili also drew a distinction between

132Kyiv Post. 2024. "Zelensky Replaces AFU Joint Forces Commander Amid Criticism and Military Failures." Kyiv Post. June 25. Accessed June
30, 2024. https://www.kyivpost.com/post/34784
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his group and the Azov Battalion, another segment of the Ukrainian army, which has welcomed
neo-Nazis and other white supremacists and has also cultivated international ties. "l have to
exclude the radical views. I have to exclude some religious fanatics or extremism or Nazis or
racism or whatever," he said.”

(from an interview with Business Insider on March 8, 2022)
“We never accepted in Georgian Legion, Nazis or any radical views, so we had to sort them out
and we accepted only combat experienced soldiers.”

(from an interview with the Hudson Institute on December 16, 2022)!33

The emphasis on the combat experience of GNL fighters also emphasizes their efficacy, a case of
positive attribute framing that improves brand equity. While the Georgian legion has, according
to Rekawek, recruited a small number of individuals who were later identified as extremists, the
impact of these individuals on the GNL brand has been negligible precisely because of the efforts

made by the GNL to stress, as in the quotes above, that these are the exception and not the rule.

Mamulashvili’s efforts to screen recruits also bear fruit to the other sort of framing we’ve explored,
frame-bridging. As also identified in the GNL’s activities on Telegram, here we see examples of
the Legion connecting the war in Ukraine to the conflict between Georgia and Russia.

“I often spoke with my comrades to understand their motivation to join the Georgian Legion.

They realise that they are protecting Georgia in Ukraine. They know that if Ukraine loses the
war, Georgia will be completely occupied.”

(from an interview with Online.ua on April 30, 2024)'3*

Not only does this quote provide an example of the GNLs use of frame-bridging, but it also shows
the GNL making use of negative goal outcome framing as identified by Levin et al (1998). This
framing, that “if Ukraine loses the war, Georgia will be completely occupied” is found in the
literature to be far more effective than its positive alternative, “if Ukraine wins”. Part of this may
be do to the disparate motivations for those mobilizing to support or join the GNL, who likely have
some variety of perceived outcomes if Ukraine succeeds in defeating Russian aggression. In any

case, we can confirm that the Legion makes use of a variety of framing techniques identified in

133 Hudson Institute. 2022. "A Conversation from the Front Lines with Commander of the Georgian Legion Mamuka Mamulashvili." Hudson
Institute. December 15. Accessed June 30, 2024. https://www.hudson.org/events/conversation-front-lines-commander-georgian-legion-mamuka-
mamulashvili.

134 Online.ua. 2024. "Russia will occupy Georgia if Ukraine loses the war, Georgian Legion Commander Mamulashvili says." Online.ua. April 30.
Accessed June 29, 2024. https://news.online.ua/en/russia-will-occupy-georgia-if-ukraine-loses-the-war-georgian-legion-commander-
mamulashvili-says-877602/.
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the literature. We can also see how the Legion even shifts their frame-bridging depending on the
stakeholder in question. That is, messages connecting the conflicts in Ukraine and Georgia are
primed for audiences in Georgia. Messages like the one below are more targeted towards Western

stakeholders, be they potential recruits or foreign backers of the Ukrainian cause at large.

“But the main cause is the fight for independence and democracy. Everyone understands that
defending democracy is a common cause”
(from an interview with Svidomi on July 4, 2023)!3

’

“Ukraine is the only country today physically fighting for freedom and democratic ideals,’
Mamulashvili told Insider. “Everybody should get more engaged, because it is the only place
now where you can see the real fighting for real freedom.”

(from an interview with Business Insider on March 8, 2022)!3¢

Here, the conflict is framed much more broadly, as a conflict over defending democracy. This dual
frame-bridging is not unique, having been used readily by Republican forces recruiting from
foreign liberal and leftist audiences in during the Spanish Civil War. That ‘democracy’ framed
messages are more apparent in English language media points further towards GNL’s flexible
communication strategy, which they appear to use to great effect. We also see that this frame-
bridging can be used to target more than one stakeholder, as in the example below.

“Ukraine has taken on the role of protecting all European countries and democratic values - not

only its own, but also those of the entire Western world. And the West needs to really understand
this, because this is costing Ukrainians their lives.”

(from an interview with Ukrainska Pravda on July 10, 2022)"37

This interview as a whole is quite revealing, given its medium. Ukrainska Pravda is a primarily
Ukrainian-language newspaper that publishes select articles in the English. That this particular
article, entitled “Mamuka Mamulashvili, Commander of the Georgian Legion: Ukraine is the only
country to take on the challenge of the barbaric terrorist state that is Russia” is in English tells us
that, while Mamulashvili is lauding the efforts of his Ukrainian hosts, his statement that “the West

needs to really understand this, because this is costing Ukrainians their lives” is really meant to

135 Kondrat, Anastasiia. 2023. ""The main motivation is the fight for democracy": How do foreigners fight for Ukraine?" Svidomi. July 4.
Accessed June 29, 2024. https://svidomi.in.ua/en/page/the-main-motivation-is-the-fight-for-democracy-how-do-foreigners-fight-for-ukraine.

136 Shamsian, Jacob. 2022. "A Georgian commander fighting Russian forces in Ukraine says more international support will help defeat Putin."
Business Insider. March 8. Accessed June 27, 2024. https://www.businessinsider.com/georgian-legion-commander-ukraine-army-russia-war-
mamuka-mamulashvili-2022-3.

137 Musaeva, Sevgil, and Yevhen Buderatskyi. 2022. "Mamuka Mamulashvili, Commander of the Georgian Legion: Ukraine is the only country to
take on the challenge of the barbaric terrorist state that is Russia." Ukrainska Pravda. July 10. Accessed June 29, 2024.
https://www.pravda.com.ua/eng/articles/2022/07/10/7357256/.
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elicit a behavioral change from Ukraine’s supporters in the West. It also provides another example
of the GNL relying on negative goal outcome framing; that is, the Wests continued failure to
provide appropriate support to Ukrainian forces is causing and will continue to cause undue
suffering for Ukrainians. Upon later invitation from the interviewer, Mamulashvili takes the
opportunity to make clear requests for specific weapons systems that relate to his framing of the
war. In order to prevent Ukraine’s suffering, he suggests, the West should provide “air defence
systems that can protect our skies so that we won’t see civilian buildings being bombed.” This
quote itself marks an example of negative goal outcome framing; that is, if the West doesn’t want
to see more civilians get killed, they should provide these weapons systems. Coupled with this
suggestion is a request for long-range rocket artillery systems such as HIMARS and ATACMS
munitions later provided by Western aid packages. Asked of his discussions with American
officials, Mamulashvili states that his consultations with them emphasize the importance of timely
delivery of aid, and that the success or failure of this effort is a matter of life and death.

“We are dealing with human lives. I made a video (which I really hate doing) of the civilians who

died in one day. And I have to show it to every person on whom the transfer of arms to Ukraine
depends.”

(from an interview with Ukrainska Pravda on July 10, 2022)

Once again, we can confirm reliance on negative goal framing; if arms transfers do not make it
through, these civilian casualties will continue to be killed. The push for Western aid is a subject
GNL’s commander has devoted considerable amount of his strategic communications efforts
towards. This is unsurprising, given the GNL’s overall survival is as dependent on the broader

success of the Ukrainian cause as it is on its own battlefield victories.

5.6: Discussion of Findings

Our research has revealed crucial insights that bring us closer towards answering our initial
research question, that is: how do foreign fighter groups use strategic communications to
accomplish their organizational goals? Our framework identified three main lenses through which
we can analyze these efforts. Firstly, we need to consider the stakeholders of a foreign fighter
group, and observe how they use communications to uphold a sense of legitimacy to those
stakeholders. Secondly, Foreign fighter groups will make use of different framing techniques in
order to both broaden the scope of the conflict in which they’re participating and uphold the

positive image of their organization. Lastly, they will cultivate a unique branding through which
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they can mediate support and build their audience. Throughout our survey of Georgian National
Legion Telegram messages as well as in public interviews with the GNL commander, we can see

how the organization specifically addresses each of these aspects of strategic communication.

The Georgian National Legion, throughout its messages, made regular efforts to uphold its
legitimacy with stakeholders. Chief among these stakeholders is the Ukrainian public and state, as
well as its supporters therein, for whom the GNL frequently highlight aid and civil defense
initiatives such as self-defense and first-aid training. This is sensible for a foreign fighter
organization, as we have observed in the literature. Moore and Tumelty’s assessment of Khattab’s
Chechen insurgents highlighted the importance of their relationship with the local population. For
the GNL, the establishing of these local training programs first signals benign intentions to locals
but also conduct ‘mediated diffusion’ wherein GNL is acting as a broker for civil defense skills to
locals, and through which the GNL can secure legitimacy in the eyes of the Ukrainian state and
public. GNL’s marking of Ukrainian holidays, and indeed its use of the Ukrainian language in its
Telegram posts, serve to cement the impression upon their audience that the GNL is an organization
primarily intended for the defense and service of the Ukrainian people. The value of GNL’s
establishing of ‘legitimacy’ with its hosts is not to be understated; the importance of legitimacy —
especially among the local population — for such state-parallel organizations are, as Aliyev (2016)
notes, a critical factor in their success'*® and continued autonomy from the state bureaucracy. '*
As Aliyev defines them, these state-parallel paramilitaries, in contrast to state-manipulated
paramilitaries, are those which operate in parallel to a weak (but not necessarily ‘failed’) state,
typically in response to the outbreak of conflict to which the state itself cannot immediately
respond. Their legitimacy is a two-way street: the state must itself project an image of control over
its state-parallel forces which these forces must then reciprocate in order to maintain the benefits

of affiliation and recognition by the state.

This coincides with their stakeholder communications to the Georgian public and their Georgian
base of support, for whom they also share their messages in the Georgian language and mark
holidays of political land cultural significance. The most interesting example of this dynamic at

play is their sharing on Telegram on July 1%, 2023 a Spanish language news segment covering

139 Aliyev, Huseyn. 2016. "Strong militias, weak states and armed violence: Towards a theory of 'state-parallel' paramilitaries." Security Dialogue
504.
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Hispanic volunteers in the GNL. While the first sentence of the message, “these soldiers of ours
are from Spain” is written in Ukrainian, the second sentence, “All units of the Georgian Legion
will participate in the de-occupation of Abkhazia and Samachablo” is only written in Georgian,
and refers to occupied South Ossetia by its official, historical Georgian name. These are
intentional, targeted communications which connect the war in Ukraine to Georgia’s occupation
by Russia through frame-bridging rhetoric. Thus, the Georgian audience is assured that by
supporting the Legion, they are ultimately contributing towards processes that may lead to the
recovery of Georgia’s occupied lands. The GNL has also expressed its solidarity with pro-Western
Georgian protestors in 2023 and 2024 who mobilized in opposition to increasingly pro-Russian
legislation and rhetoric from the government. GNL Telegram posts used this opportunity to once
again connect Georgia’s struggle with Ukraine’s, noting that their initial call to action in 2014
followed the mass protests which broke out in Kyiv’s Maidan square against the repudiation of the

country’s European trajectory.

The third stakeholder for whom the GNL assures its legitimacy through public communications is
its own member fighters and network of supporters. GNL’s Telegram frequently showcases the
awarding of medals to its forces and commemorates of those fallen in battle. These messages serve
as a recognition of the contribution made by individual combatants in the organization, which is
important to balance as GNL commander Mamulashvili is featured so prominently in the unit’s
branding and communications. They also indicate to GNL’s audience the cost of their participation
in the conflict, and that the unit is actually engaged in combat along the front lines as promised. In
this sense, GNL’s brand equity is also protected from accusations of grifting or nonparticipation —

a charge which has befallen other international units in the press.!'*

The Georgian National Legion makes targeted communications towards Western partners as well,
though this more often takes place in the form of press interviews and speaking at Western
institutions and security conferences, with GNL commander Mamulashvili serving as a
representative figurehead for the group. Mamulashvili’s statements in these interviews implore the
Western public to support their cause, referring to the conflict as fighting on the Wests behalf in a

true conflict of good against imperialistic evil. Mamulashvili uses these opportunities to advocate

140 Scheck, Justin, and Thomas Gibbons-Neff. 2023. "Stolen Valor: The U.S. Volunteers in Ukraine Who Lie, Waste and Bicker." The New York
Times. March 23. Accessed August 4, 2024. https://www.nytimes.com/2023/03/25/world/europe/volunteers-us-ukraine-lies.html.
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for increased material support, indicating the particular weapons systems needed by Kyiv such as
air defense systems. These communications are rarer, and emphasize the positive attributes of the
GNL and Ukraine’s cause as democratic and just. GNL’s very inclusion in Western institutions
such as the Hudson Foundation illustrates some degree of success in establishing its own
legitimacy with these stakeholders, and speaks to the efficacy of their broader communication
strategy. Part of this may be the result of GNL’s relatively depoliticized nature within Ukraine, as
it lacks any professed political goals within the country nor shared history with political parties as
Azov does with its former political wing, the National Corps. Moreover, support for the GNL by
the West does not imply agreement to the overthrow of pro-Russian regimes in Belarus, the North
Caucasus, or other polities from which foreign fighters have organized units on behalf of Ukraine.
GNL’s lack of political objectives within Ukraine also make it a more attractive partner for the
Ukrainian state, which can benefit from the organization bringing foreign recruits and privately
funded equipment to bear as the state deals with its own complex dilemmas with mobilization.
Even the GNL’s professed desire to end Russia’s occupation in Abkhazia and South Ossetia
requires only a commitment to what is already internationally recognized as Georgia’s lawful
territory — a position shared by the United States and European Union (albeit one that has not
included military action, in these cases). This grants the GNL an advantage in its messaging to

Western stakeholders, as it has no broader objectives to which the West must buy in to.

Broadly, these communications efforts are buoyed by the effective use of framing techniques,
especially the highlighting of positive group attributes and connections between the conflict in
Ukraine and (depending on the intended audience) Georgia’s own struggle against Russian
domination or a global struggle against authoritarian imperialism. Other efforts to frame are
similarly targeted. In the wake of Hamas’ October 7" attacks against Israel, Mamulashvili
emphasized their shared battle against terrorism (though, of course, terrorism from different
sources). Israel, notably, has been an outlier among Western partners in its failure to adopt
sanctions against Russia in the wake of the 2022 invasion and thereafter refused to supply arms to
Ukrainian forces. While Mamulashvili’s messaging might have had scant hopes of altering Israel’s
policy on the war, or even the attitudes of an Israeli public now preoccupied with their own conflict,

the statements represent GNL’s alignment with the broader rhetoric of the Ukrainian government
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to draw comparisons between both states’ conflicts.!*! As discussed above, GNL’s frame bridging
is accompanied by positive attribute framing which highlights the organizations’ benign intentions
and efficacy in the conflict. The GNL never directly disparages other foreign fighter groups by
name, instead highlighting its own value added to the Ukrainian cause through its own charitable
work and lethality on the battlefield. This is not only sensible between co-combatants but also
more effective in eliciting the desire audience behavior (for example, donations) according to

previous scholarship on framing. 42

The starkest aspect of the Georgian National Legion’s strategic communications is by far its
gradual construction and proliferation of branding since the onset of the 2022 full-scale invasion.
Indeed, the escalation of Russia’s aggression against Ukraine created a number of new challenges
for volunteer fighter organizations in Ukraine for which the consistent use of branding offers some
solutions. A greatly increased operational tempo in response to Russian offensives implies an
increased use of munitions, first aid equipment, and first-person view (FPV) drones used as
indirect fire munitions, much of which could be quickly secured with the assistance of private
donations. Effective use of branding allowed GNL to market itself to potential donors, mediated
through Mamulashvili’s charismatic media presence and cooperation with the #NAFO community
on social media. Indeed, Mamulashvili’s role within GNL’s brand is not dissimilar to the
construction of the Chechen insurgency’s popular figureheads which Moore and Tumelty note
greatly assisted in the construction of support networks and securing of resources.'* Equally
crucial to GNL’s brand is its logo, which is practically ubiquitous throughout its social media posts
in the two years since the full-scale invasion. The logo is also highly visible on the GNL Telegram
channel’s regularly posted graphics tracking Russian casualty figures, also subtly associating the
unit with battlefield success against the invaders. Use of the logo frequently accompanies photos
and videos of GNL fighters in the field, serving the dual purpose of enhancing brand equity through
associating the brand with real activity on the battlefield and preventing other, competing volunteer
fighter groups from claiming credit for FPV drone strike and combat footage. Positive brand
association is further reinforced through its frequent presence at protests in Georgia and

humanitarian aid projects in Ukraine.

141 peleschuk, Dan, and Nick Starkov. 2023. "Ukraine's Zelenskiy calls for world solidarity with Israel." Reuters. October 8. Accessed August 20,
2024. https://www.reuters.com/world/ukraines-zelenskiy-condemns-terrorist-attack-israel-2023-10-07/.

142 Levin, I. P. and G. J. Gaeth. 1998. "All Frames Are Not Created Equal: A Typology and Critical Analysis of Framing Effects." 149-188.

143 Moore and Tumelty, 2008 “Foreign Fighters and the Case of Chechnya: A Critical Assessment”, 423
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Some of these conclusions are difficult to extrapolate beyond the present conflict in Ukraine, where
foreign fighters are not only able to effectively organize into independent units of relatively large
size but are also not generally prohibited from using mainstream fundraising platforms to openly
call for resources from their supporters. Two avenues of comparative study could prove useful in
future research on the use of strategic communication by foreign fighters group: (1) between GNL
and other foreign fighter groups on both sides of the Russo-Ukrainian War, and (2) between GNL
and foreign fighter groups in other armed conflicts beyond Ukraine, such as in Syria, Chechnya.
Nevertheless, the trends identified in our study, namely that GNL strategic communication efforts
grew as the conflict became more intense and the GNL organization grew larger and more
complex. The existence of a dedicated press team within GNL, an organization that began
informally as a tiny group of Georgian veterans roughly a decade ago, is illustrative of the way in
which the conflict in Ukraine has driven paramilitary groups to grow more sophisticated in their
capabilities outside the battlefield. It also emphasizes the increasing breakdown of the barrier
between state and nonstate institutions identified by Kaldor and Van Creveld. Kaldor herself
comments on this in her later writings analyzing the invasion of Ukraine. Noting that ‘new wars’
are “wars in which the aim is not winning or losing but rather creating a situation in which
numerous armed groups both (state and nonstate) can establish local fiefdoms often associated
with ethnic or religious identities and financed through revenue generated from violence” Kaldor
assesses that, while the war does not yet fit this category, the longer it continues the more likely it
will.'** Paradoxically, it may be that as GNL and similar organizations’ communications
capabilities grow more sophisticated, the conflict in which they are embroiled may only grow
further from a decisive victory for Kyiv. On the other hand, the lack of any apparent local political
objectives for the GNL (other than a Ukrainian victory in the war) does present the organization
with fewer venues to exert any influence gained as a result of the conflict’s prolonging. They are
not affiliated with any particular parliamentary bloc, nor reportedly with any particular oligarch.
Nevertheless, both the advantages offered by state-parallel, foreign military volunteers and the
relative accessibility of the critical tool which is online communication for these semi-oftficial

actors within the conflict serves to exacerbate a sort of de-etatisation of sovereignty as understood

144 Kaldor, Mary. 2023. "Commentary on Kogler: Analysing the Ukraine war through a 'new wars' perspective." European Journal of Social
Theory 480-481.
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by Fisun (2021), wherein critical functions of the nation-state are increasingly assumed by private

or otherwise nonstate actors.'®’

These challenges notwithstanding, we can reasonably conclude from our research that foreign
fighter groups may increasingly make use of branding and framing techniques while targeting
communications efforts towards key stakeholders in order to accomplish organizational objectives.
Among these objectives is not only to acquire the resources necessary to wage war, but also to
establish and protect an organizational brand with which they can secure donations and recruits.
These efforts may grow more sophisticated as organizations and the challenges they face grow

more complex.

Chapter 6: Conclusions

Communication is an invaluable human tool through which we interact with others and define
ourselves and our material needs. This is no less true of groups of people, and the adoption of
strategic communications techniques by organizations is a natural consequence of this. Our
research illustrates the clear value strategic communications holds for foreign fighter groups such
as the GNL, manifest in their near-daily messages across a variety of social media platforms, often
in multiple languages, and accompanied by slick websites and digital media. GNL branding
solidified with the intensification of the war following Russia’s 2022 invasion, which may reflect
increasing requirements for both resources as well as competition with other foreign fighter
groups. GNL’s strategic communications was marked by clear stakeholder communication, shaped
to uphold stakeholder legitimacy and brand equity through clever framing techniques which
emphasize positive aspects of the GNL brand as well drawing connections between the conflict in
Ukraine and Russo-Georgian conflict over Abkhazia and South Ossetia, as well as with a broader
global confrontation between liberal democracy and authoritarian imperialism. Through these
rhetorical connections, foreign fighter groups can increase the persuasive power of their
communications and more effectively secure the resources they require. For GNL, the continued
salience of Georgia’s occupation by Russia proves a potent well to which they can appeal for

support.

145 Fisun, Oleksandr, and Nataliya Vinnykova. 2021. "De-Etatization of State Sovereignty and the Formation of a Global Maidan." The Ideology
and Politics Journal 72-86.
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Further research, both into the GNL’s own strategic communications efforts, and those of other
foreign fighter groups within Ukraine and in other conflicts around the world, would benefit from
interviews with organizational leadership and communications officers who could elaborate on
internal processes which led to the development of these efforts. Additionally, study of smaller
foreign fighter groups with a less sophisticated strategics communications effort may reveal
divergent outcomes for these groups which more concretely illustrates the value of these activities.
Such research would do well to determine whether these efforts are unique to the contours of the
conflict in Ukraine or truly generalizable to foreign fighters in general. Further research would
also benefit from delineating the extent to which these trends are unique to foreign fighter groups

from broader trends regarding the behavior of paramilitary organizations.

Previous scholarship explored in our literature review affirms that historical foreign fighter
organizations such as Khattab’s Chechen insurgency and the Islamic State make clear that
communication has long been a valuable tool to secure funding and new recruits for these groups.
Moreover, the relative ease with which massive online crowdfunding and community building
platforms allow organizations like the GNL to build an audience and accrue resources suggest that
the trends identified by this study may only grow more uniform. This may bear serious implications
for the state’s monopoly on force, as private and semi-private actors which can more efficiently
generate manpower and equipment balance both their legitimacy with the local state and

population with their own agendas.
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Appendices

Appendix A: Thematic Codebook

Themes Subthemes Definitions Examples
Stakeholder | To Foreign Commentary on issues of importance to Appeals for foreign aid; naming and
Communica | Governments foreign governments shaming of states unsufficiently offering
tion support to Ukraine, mentions of meetings
with foreign dignitaries
To Potential Commentary on issues of importance to Explicit calls for recruits; calls to action
Recruits and potential recruits and donors for donations
Donors
To Member Commentary on issues of importance to Recognition of individual fighters for
Fighters and member fighters bravery, recognition of fallen fighters
Supporters
To the Georgian Commentary on issues of importance to Celebration of Georgian holidays,
Public Georgian public Commentary on political developments
in Georgia
To the Ukrainian | Commentary on issues of importance to Showcasing of aid efforts to Ukrainian
Public Ukrainian public public; celebration of Ukrainian holidays
Framing Negative Statements highlighting consequences of statements highlighting atrocities in
Outcome audience inaction occupied areas
Positive Attribute | Statements emphasizing positive aspects of | Statements highlighting bravery or
brand efficacy of the GNL
Frame Bridging Statements connecting this conflicts to Framing Ukaine War as part of Georgia's
other conflicts through rhetoric, broadening | conflict with Georgia; framing war as
interested audience part of wider conflict between liberalism
and authoritarianism
Branding Use of Logos Explicit presence of brand symbols Presence of GNL logo, patches, etc
Prominent Highlighting of Mamulashvili in interviews | Featuring of Mamulashvili quotes from
Featuring of and public statements; highlighting of interview
Mamuka Mamulashvili's reputation or background
Mamulashvili
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Prominence of

Presence of Georgian cultural symbols and

Incorporation of Georgian cuisine like

Georgian Cultural | artifacts such as cuisine or flags or symbols | Khinkali

Symbols

Plugging of Insertion of links to GNL donation page, Statements like "support the GNL here"
Social Media and | website, or social media pages followed by links to donation and social
fundraising media pages

Protecting Brand
Equity

moderate and effective

Statements refuting attacks on brand image

or upholding desired brand of GNL as

against GNL

State refuting accusation of misconduct

Appendix B: Coded Telegram Data

JUSsUIBHICTD Y 3BUYAIHOMY PEIKHMI

Themes date Text Translated Text Logo Media
(Subthe Visible? Context
mes)
N/A 6/19/2 HaiironosHiure Bu no4ym) The most important thing you heard) No Video of
024 Georgian
2:10 National
Soccer
Team at
Euros
Branding 6/15/2 Do @gaombol  8gmar®ds, 8od3d>  Bodm35930ds Mamuka Mamukashvili, head of the Georgian Legion, participated in Yes Video of
(Mamuka 024 ©@gbs30 2585609, Bsg0 Begol 60300680 the 2-day International Political Forum dedicated to security issues in Mamulas
% 17:06 MLIROObMYdOL  bsgzombgdobsdo  dodwpgbow  2-osE Odessa. hili
Branding speaking
L59gH0edmGOLe 30M0GH039O RBOOddo doonm
(Logo) at forum
dmbsfjoegmds.  Komanamp ['pysuncekoro neriony Mamyka
MamynamBin — B3sB  ydacThb y 2-ICHHOMY MiKHapOIHOMY
nomiTuyHOMy (OpyMi, NPUCBSIYCHOMY MNHTAHHAM O€3MCKH B
YopHOMOpPCHKOMY perioi, sikuii npoiimos B Ozeci.
Branding 6/14/2 GEUA 359935 858995d300: “EIb Bg9bmng0L Mamuka Mamulashvili: "Today is an important day for us, the Yes Picture of
(Brand 024 3609369wmmzsb0  ©Egs , JOMEo  @gaombo  5pbodbagl Georgian Legion is celebrating recognition by Russia as a terrorist article
Equity); 14:55 " describi
quity): byl 80gH  BHyOMGOLAHIRE  dodMYdl @ @ @ group eseriomn
Branding g GNL
Mamyka Mamymnamsini: “CborofHi Aus Hac BaXIMBHH JICHB, . .
(Logo); designati
X I'py3uHCBKHMI JICTIOH CBSITKY€ BHM3HAHHS DOCIEI0 TEPOPUCTAMHU
Framing on as
L. e
(Positive terror
Attribute organizat
) ion
Branding 6/13/2 JODwo  wgaombol  dgmsvGo, 8508135  Bsdwsdzowo Mamuka Mamulashvili, commander of the "Georgian Legion", was No Picture of
(Mamuka 024 65809608 Hedbogmeo 603m0gHIBom 0gm BefsdErmeo. poisoned with several poisonous substances. At the moment, his health Mamulas
) 15:36 sbaws Bobo K3BIGMEmdl Acopmdstrmdo is satisfactory and he continues his activities as usual hvili  in
ood
©5053054MmBOGOI0s ©5 o BggME M970030 Foboa®IMdL ﬁ "
calt]
b5gd0sbmdsl. Mamyka Mamynamsini, komammup "I'py3uHCbKOrO after
Jleriony", OyB OoTpyeHHMil KinbKOMa OTpyiHHMH pedoBuHamu. Ha poison
3apa3 CTaH HOro 310pOB's 3a1OBLIBHUI i BiH HPOJOBXKYE CBOKO reports
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Framing 6/10/2 % GEUA "YcBigomenns saxucty I'pysii B Vipaini, MoTuBye Gitiiin % GEUA "The realization that we are defending Georgia by fightingin | Yes | Screensh
(Bridging | 024 I'pysuncekoro Jleriony" - Mamyka Mamynawsini  "o8ol | Ukraine gives additional motivation to the fighters of the Georgian ot of
); 21:38 2536mB0HYBs, G ¢3G306590 BHAMEOn LigsGmggemls | Legion”, - Mamuka Mamulashvili Support the Georgian Legion Mamulas
Brandin i ion: . hvili  in
2 306530, JoHOM@O @oRomBol gGANMIBL  ©sBsHgBOm Support Georgian Legion: http://gl.ge
(Social interview
Media); 0m3035300b  5dengal”, - 8s0v3s  BsBmemsdzoo  dbsGo
Branding 503009 JoOEn 9aombl « ITixrpumaii I'pysunchkuii Jlerion
(Logo) « Support Georgian Legion: http://gl.ge
Stakehol 6/6/20 | & LogsGoggmmbs  @d  1)3G060b  msg0lmBegdolongol | Our heroes who sacrificed themselves in the fight for the freedom of | No Picture of
der 24 BGdm@sl Jgfotrmo B3g6o gdoMgdo. Hari repoi, ski prparnmn | Georgia and Ukraine. Support the Georgian Legion: http://gl.ge shrine to
Commun 16:34 CBOE JKUTTS 3a YKPAiHCbKY Ta IPY3HHCBKY HE3ATEKHICTb. 9boG0 © Monobank | Facebook | Instagram | Twitter | Telegram | TikTok fallen
ication Legion
5013009 JoOEn 9aombl « ITixrpumaii I'pysunchkuii Jlerion
(Member fighters
Fighters « Support Georgian Legion: http:/gl.ge ¢ Monobank | Facebook |
and Instagram | Twitter | Telegram | TikTok
Supporte
1s);
Branding
(Social
Media)
Branding | 5/31/2 | Geua mgogoservy®o  8mboggdgdo  dBGmOL  ©sbs3sMagdol | GEUA Total enemy combat losses * Support Georgian | Yes | Russian
(Social 024 J9lobgd * 3arabhi Goitosi BTpatn npotusHuka Jos60 I | Legion: http://gl.ge & Monobank | Facebook | Instagram | Twitter | casualty
Media); 14:50 JoOoyeEn @gyombl « Iinrpumaii I'pysuncekuii Jlerion « Support Telegram | TikTok figures
Branding i .
Georgian Legion: http:/gl.ge
(Logo)
Branding | 5/29/2 ¥ GEUA  3bso 371306 JoGor@ wgyomBl « Iixrpumait % GEUA Support the Georgian Legion: http://gl.ge € Monobank | | Yes | Video of
(Social 024 T'pysuscekuit Jlerion ¢ Support Georgian Legion: http:/gl.ge | Facebook | Instagram | Twitter | Telegram | TikTok GNL
Media); 21:51 © Monobank | Facebook | Instagram | Twitter | Telegram | TikTok fighter
Branding
(Logo)
Branding 512712 | e Bobe omsdsdgl d5emdsl 37Ibom Abs®EsgHobmgol | Ge We thank Nino Katamadze for his support and wish him success! | Yes Video of
(Social 024 @5 3O3R Fodo@gdgdl! * Maxyemo Hino Karamamse 3a | Support the Georgian Legion * Support Georgian Legion: http:/gl.ge Georgian
Media); 15:11 migTpuMKy, Ta Gakaemo ycmixy! 9bs®o @306y JoOmwyen musician
Branding performi
@906l « Iinrpumaii I'pysuncekuii Jlerion * Support Georgian .
(Logo); ng in
Stakehol Legion: http://gl.ge support
der of GNL
Commun
ications
(Member
Fighters
and
Supporte
1s)
Branding 512612 | GE "30639w Gogdo, 06qs, ogmmmam 0d JoGmggwwadl, 3063 | Ge "First of all, I want to congratulate those Georgians who took to the | No Video of
(Mamuka | 024 ©9b J19Bgd80 sl s bagsMoggmml oGLgdsl ogogh!" - | streets today and defend the honor of Georgia!" - Mamuka Mamulas
); 16:47 850935 B5dr@odgomo  «llepm 3a Bee XOdy MHBITATH THX Mamulashvili « Support the Georgian Legion: http:/gl.ge hvili
Branding . X . . speaking
TPY3HHIB, SIKI CbOI'OJIH1 BUHLIUIM HA BYJHIIl 1 3aXHUIIAKOTL YECTh
(Social
Media) Tpysii!» - Mamyka Mamynamsini  9bsGo @309 Jo®orme
edia
@Qa0mbL * [linrpumait I'pysuncekuit Jlerion » Support Georgian
Legion: http://gl.ge
Stakehol 512612 | GEx0@™(35300 Ldgo®mngg@wml sdme)30090emdoL EL! * 3 | e Congratulations on Georgia's Independence Day! No Picture
der 024 Juem Hesanesxunocri ['pysii! congratul
Commun 14:48 ating
ication Georgia
(Georgia on
n Public) Independ
ence Day
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Branding | 5/24/2 | Geua Bynu pazi sycrpiui 3 Hino Karamasze * dmbst¢emgdogotm | GEUA We were glad to meet Nino Katamazde! * Support the Georgian | Yes | Group of
(Social 024 39b3900M00 TG0 IMF0HY JoMME W9aEMbUL * ITinTpuMmait Legion: http:/gl.ge ) Monobank | Facebook | Instagram | Twitter | GNL
Media); 19:38 T'pysusceknii Jlerion * Support Georgian Legion: http://gl.ge | Telegram | TikTok fighters
Branding © Monobank | Facebook | Instagram | Twitter | Telegram | TikTok meeting
(Logo); with
Stakehol Georgian
der singer
Commun
ications
(Member
Fighters
and
Supporte
18)
Branding | 5/24/2 %7 UAGE Hawi wotupunani wienn Jleriony * Bggbo ggombol %7 uaGe Our four-legged members of the Legion * Support the | Yes | Pictureof
(Logo); 024 @obmsos §gzdo  dbseo IOy JoOmm wgyombl ¢ | Georgian Legion: http://gl.ge ¢ Monobank | Facebook | Instagram | dog with
Branding 18:24 HMigrpumait  I'pysunceknii  Jlerion +  Support — Georgian Twitter | Telegram | TikTok GNL
(Social Legion: http:/gl.ge & Monobank | Facebook | Instagram | Twitter regalia
Media)
| Telegram | TikTok
Branding | 5/23/2 | uyace Bopumocs no mepemoru! 30363000 @s056x300539! | UAGE Let's fight for victory! « Support the Georgian Legion: | Yes | Video of
(Social 024 3b560 F06Y JoOME ga0mBL « Tinrpumaii Ipysuncekuii | http:/gl.ge ) Monobank | Facebook | Instagram | Twitter | Telegram GNL
Media); 19:41 Jlerion * Support Georgian Legion: http://gl.ge @) Monobank | | TikTok supporter
Branding s
Facebook | Instagram | Twitter | Telegram | TikTok
(Logo);
Stakehol
der
Commun
ications
(Member
Fighters
and
Supporte
18)
Stakehol 5/19/2 Bitaemo 3 nepemororo!  Bokcep craB aGCOMIOTHHM 4EMIIOHOM Congratulations on the victory! The boxer has become an absolute No Picture
der 024 cBiTy! OunekcaHp n0Ka3aB IPHKIaj i cTaB MOTHBaTOpoM juis Beix | world champion!  Alexander showed an example and became a congratul
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ication Cwmakyni Bix Bikyni gs@omveno @gaombols 9906Gdmengdobogols 2@ O0®@ &% O Monobank | Facebook | Instagram | for
(Member 3990gb336000  398GH0gE@mdgdobmgol b6 @snFosy | Twitter | Telegram | TikTok donation
Fighters X X of food
g JoGoven @gaombl « [ixrpumaii ['pysuncekuii Jlerion « Support
an
Georgian Legion: https://georgianlegion.ge
Supporte
) 2@ O®© &S O Monobank | Facebook | Instagram |
Branding Twitter | Telegram | TikTok
(Logo)
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Branding | 4/18/2 | GeuA mgogosenyGo  BmbBoggdgdo  dBGOL  ©sbogatiagdol | GEUA Official data on enemy losses ¢ Support Georgian | Yes | Russian
(Logo); 024 J9lobgd « 3aranbHi Goiiosi Brpath npotuBHAKa dbs®o oGy | Legion: http:/gl.ge € Monobank | Facebook | Instagram | Twitter | casualty
Bran.ding 17:35 JoHronme @wgaombl « Miarpumait ['pysuncekuii Jlerion » Support | Telegram | TikTok figures
SI:Z:; Georgian Legion: http://gl.ge € Monobank | Facebook | Instagram

| Twitter | Telegram | TikTok
Branding | 4/17/2 F GEUA D 3bsto 30y JoGmr@ wgyomBl « Mixrpumait ¥ GEUA®  Support Georgian Legion: http:/gl.ge @ Monobank | | Yes | GNL
(Georgia 024 I'pysuncexuii Jlerion « Support Georgian Legion: http:/gl.ge | Facebook | Instagram | Twitter | Telegram | TikTok fighters
n 20:33 © Monobank | Facebook | Instagram | Twitter | Telegram | TikTok in the
Cultural field
Symbols)
Branding
(Logo);
Branding
(Social
Media)
Branding | 4/17/2 | Geua mgogoservy®o  8mbsggdgdo  dBGmOL  ©sbs3aMagdol | GEuA Official data on enemy losses Support Georgian Legion « | Yes | Russian
(Logo); 024 Bgbsbgd « Saransui Goiosi Brpatn npotusmIKa Gbs60 EFoty | Facebook, Instagram, Twitter Telegram, tiktok casualty
Branding 14:16 JoGronrem @ia0cbls « Mixrpumaii Mpysuncsknii Jerion * Support https://send.monobank.ua/jar/9cr3rgppix figures
(Socllal Georgian Legion: http://gl.ge Facebook , Instagram , Twitter
Media) Telegram , TikTok https://send.monobank.ua/jar/9CR3RGPPiX
Branding | 4/16/2 % GEUA bOUIEYmB0gdal 56 5J3b babrgMgdo * JlockoHanocTi % GEUA Perfection has no limits * Support the Georgian Legion « | Yes | GNL
(Logo); 024 Hemae Mex 3b560 ©)30609 JsOMIE @naombl « Mixrpumaii | Support Georgian Legion: http://gl.ge Facebook , Instagram , Twitter fighters
Branding | 21:56 | [ ot Jlerion + Support Georgian Legion: http://glge | Telegram , TikTok https://send.monobank ua/jar/9CR3RGPPIX in
(Soctal Facebook Instagram , Twitter Telegram ,  TikTok training
Media); https://send.monobank.ua/jar/9CR3RGPPiX
Branding
(Georgia
n
Cultural
Symbols)
Branding | 4/16/2 | GeuA mgogosenyGo  mboggdgdo  dBHGOL  ©sbsgatygdol | GEUA Official data on enemy losses Support Georgian Legion « | Yes | Russian
(Social 024 9gbobgd * 3aranbi Goitosi Brpartn npotuehnka Jos60 ovmFomy | Facebook, Instagram, Twitter Telegram, tiktok casualty
Media); 13:27 560N @wgaombl « Iixrpumaii I'pysunckkuii Jerion » Support https://send. monobank.ua/jar/9cr3rgppix figures
Branding Georgian Legion: http://gl.ge Facebook , Instagram , Twitter
(Logo) Telegram , TikTok https://send.monobank.ua/jar/9CR3RGPPiX
Branding | 4/15/2 % GEUA  gfi3090 B39BL Howga®sd sGBL * Jusithes Ginbie y ¥ GEUA See more in our Telegram channel- | Yes | GNL
(Logo); 024 HamoMmy Tenerpam Kanani - https://t. me/GeorgianNationalLegion https://t.me/georgiannationallegion « support Georgian Legion * fighters
Branding | 23:13 bs60 o300 Jotore wgaomBl « MMiarpumaii Ipysunceknii | Support Georgian Legion: http:/gl.ge Facebook, Instagram, Twitter in the
(Georgia Jlerion = Support Georgian Legion: http:/glge Facebook Telegram, Tiktok https://send.monobank.ua/jar/9Cr3RGPPIX field
n Instagram s Twitter Telegram s TikTok
Cultural https://send.monobank.ua/jar/9CR3RGPPiX
Symbols)
Branding
(Social
Media)
Branding | 4/15/2 | Geua m@ogosev®o  8mbs3gdgdo  AHOOL  sbs3sMygdol | Geua Official data on enemy losses Support Georgian Legion + | Yes | Russian
(Social 024 gbobgd * Zaranshi Goiiosi Brparn npotusHuKka Joo60 sFocy | Facebook, Instagram, Twitter Telegram, tiktok casualty
Media); 14:01 JoGorge @ip0mBl + Mixrpumaii [pysuncskuit Jlerion « Support https://send.monobank.ua/jar/9cr3rgppix figures
Branding Georgian Legion: http://gl.ge Facebook , Instagram , Twitter
(Logo)

Telegram , TikTok https://send.monobank.ua/jar/9CR3RGPPiX
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Branding | 4/14/2 % GEUA  3boefiggmmo  JoMormo  @gaombol  @sbggH30l % GEUA Recruit of the intelligence group of the Georgian Legion « | Yes | GNL
(Logo); 024 x395890 * Hoobpareus rpymn possinku [pysuncekoro Jleriony | Support the Georgian Legion * Support Georgian Legion: http://gl.ge regalia
Branding | 23:02 Bba60 5773069 JoGoe agoebls « Mixrpumait Ipysuscokiit Facebook , Instagram , Twitter ~Telegram , TikTok on  cat
Social . i i vest
;4 g Jlerion + Support Georgian Legion: http://gl.ge Facebook , https://send.monobank.ua/jar/9CR3RGPPiX
edia);
) Instagram s Twitter Telegram TikTok
Branding
https://send.monobank.ua/jar/9CR3RGPPiX
(Georgia
n
Cultural
Symbols)
Branding | 4/13/2 ¥ GEUA  Jo®miro  @gaombol sbowo xamaol 3%sgds % GEUA Training of a new group of the Georgian Legion in tactical | Yes | GNL
(Logo); 024 5dH03796 89030bsdo - ©wg 11 + IigroroBka Hosoi rpymu | medicine - Day II « Support the Georgian Legion: http:/gl.ge fighters
Branding | 23:24 pysuticbkoro Jleriony y taxtnumiii meauwni - Jens [ Obstro | Facebook . Instagram ,  Twitter Telegram ,  TikTok n
(Social -//s i i training
vedio @306y s apombl « Mixrprvaii Mpysurcskiii Jlerion https://send.monobank.ua/jar/9CR3RGPPiX
edia);
Branding « Support Georgian Legion: http://gl.ge Facebook , Instagram ,
(Georgia Twitter Telegram s TikTok
n https://send.monobank.ua/jar/9CR3RGPPiX
Cultural
Symbols)
Branding | 4/12/2 ¥ GEUA  Jo®miro  @gaombBol sboo xamaol 3%sgds % GEUA Training of a new group of the Georgian Legion in tactical | Yes | GNL
(Logo); 024 &%H03n®  8gogobsdo  +  MMigroroska mosoi rpynu | medicine together with MunVartalrpin » Support the Georgian Legion: fighters
Branding 23:59 Ipysuncbkoro Jleriony y TakTHumiii MeamumHi pasoMm 3 http://gl.ge Facebook , Instagram , Twitter Telegram , TikTok in
(Social MunVartalrpin =~ dbsGo  @omodg  JoGowe  wgyombl training
Media);
Mintpumaii  I'pysuncekuii  Jlerion +  Support  Georgian
Branding . 3
Legion: http://gl.ge Facebook , Instagram , Twitter Telegram
(Georgia .
TikTok
n
Cultural
Symbols)
Branding | 4/12/2 | GeuA mgogosenGo  8mbBoggdgdo  dBGOL  ©sbs3atgdol | GEUA Total combat losses of the enemy * Support the Georgian Legion | Yes | Russian
(Social 024 Bglsbgd * 3aranbhi Goifosi Brpati npotuBHIKa 8bsGO ©sYoey | * Support Georgian Legion: hitp:/gl.ge casualty
Media); 17:02 JoOE @9aombl « Ilinrpumaii I'pysunchkuii Jlerion « Support figures
Branding . X
Georgian Legion: http:/gl.ge
(Logo)
Branding | 4/11/2 ¥ GEUA y39@o89M0 076905 35035@. 9H05@ 3585Mx3900L396! % Geua Everything will be fine. Let's go to victory together! Support | Yes | GNL
(Logo); 024 * Bee Gyae n06pe. Pasom iinemo 1o nepemorn! dbs6o ooy | Georgian Legion: http://gl.ge fighters
Branding 20:46 JoGoge @ip0mBl « Mlixrpumaii Tpysuncskuit Jlerion « Support https://send.monobank.ua/jar/9CR3RGPPiX n the
(Social . . field
Georgian Legion: http://gl.ge
Media);
https://send.monobank.ua/jar/9CR3RGPPiX
Branding
(Georgia
n
Cultural
Symbols)
Branding | 4/11/2 % GEUA Bggb o Bgnbo 3MlzgbG®o * Mu i Hawr npecc-LieHTp % GEUA We and our press center * Support Georgian Legion * Support | Yes | GNL
(Logo); 024 360 53067 JoH@ w9aombL * Tlixrpumaii [pysuncekuii | Georgian Legion: http://gl.ge press
Branding | 3:24 Jerion  +  Support  Georgian  Legion: http//glge | Ditps://send.monobank.ua/jar/9CR3RGPPIX officers
(Social https://send.monobank.ua/jar/9CR3RGPPiX
Media);
Branding
(Georgia
n
Cultural
Symbols)
Stakehol
der
Commun
ication
(Member
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Fighters

and
Supporte
18)
Brand 4/9/20 | GEUA JoBrorrmo egaomBols 39dGAMMmgdo MmGB0bsE0slosb | GEUA Today, the fighters of the Georgian Legion together with the | Yes | GNL
(Logo); 24 Party B IntepHari 9O™Ms@ ZnOMLEOJogol Ned Lgmews- | Party V Internati Organization visited the Korostysh Special making
Brand 1:20 oBAgEBaAL  QbErdebg6. Bocoememds  Lgggemdegdgom Secondary School Boarding No. 4. We thank the organizers and communi
(Social ici s is i 's chi ! ty visits
- ©eBobdogdol meysBobENGIRL © dmbsfowggdb. bbgobo participants of tfns charity event. Therf: are no other peopI-e s chlldfen.
Media); BaBrdo 56 SGb bbbl 55 st " 5 Glory to Ukraine! Glory to Georgia. Support Georgian Legion: to  local
N 0 5 5 md96! oIy LagsMmggmmb! ©oEIds
Stakehol 3780 PO QoY SIEo QoY http://gl.ge https://send.monobank.ua/jar/9CR3RGPPiX schools
der ©3650656!  Cporommi Giiiui ['pysuncekoro Jleriony pasom 3 for
Commun Opranizamiero Party V Internati Bimsimamu KopocruiiBcskuii charitabl
ication cneuianbuuii  30L-inTeprar Ned. Jlskyemo oprasizatopam Ta e events
(Ukraine) Y4YaCTHHKAM L(bOro Onaroxiiisoro 3axoxy. Yyxux aiteit He OyBae!
; Framing Cnasa Vkpaiui! Cnasa Ipysii.  3bs6o o306y JoGormwm
(Positive @9a00bL * Tlixrpumaii I'pysuncekuii Jlerion » Support Georgian
Attribute Legion: http://gl.ge https://send.monobank.ua/jar/9CR3RGPPiX
)
Brand 4/8/20 | gogm 56Jogosh. Bdobdm@o. 2023 Favol 3GowouAGe | Archive video. Bakhmut. April 2023 uAGe * Support the Georgian | Yes | GNL
(Logo); 2 Apxisue Bueo. Baxmyr. Ksitems 2023 pokyUAGe  dbsto | Legion . Support Georgian Legion: hitp://gl.ge fighters
Brand 20:04 . i i i th
ran @571306) J5GmeE @ag0mbl « Hixrpumai Tpysusceknii Terion https://send.monobank.ua/jar/9CR3RGPPiX n ¢
(Social field;
. . Support Georgian Legion: http://gl.ge .
Media) specifies
https://send.monobank.ua/jar/9CR3RGPPiX Bakh
akhmut
Brand 4/5/20 ¥ GEUA JoOovI@o @gaomBol 5350300l 8096 Ba@s®gdwwmo % Geua Today, during the training of the Academy Georgian Legion, | Yes | GNL
(Logo); 24 faGobol dgdogy,  3oggob  woggrol dobfogawggdds | students of the Lyceum "Scientific Change" thanked the Georgian displayin
Brand 23:02 JoGoren @ggocbls 3365060b ©>330bmg0b Legion for the protection of Ukraine * Go to the page of the Academy g
(Social i H i i - "Georgia
i 05 Mds 3o©bo@gl * Croroami mix yac Hasuaub Academy of the Georgian Legion via the fink .
Media); . ) o ) https://www.facebook.com/profile.php?id ~ =61557796690774 = n Legion
Georgian Legion, yuni minero «HaykoBa 3MiHa» mnomsikyBaau
Stakehol X Support Georgian Legion * Support Georgian Legion: http://gl.ge Academy
der T'pysuncekomy Jleriony 3a 3axuct Ykpainn 93090 53509300 "
Commun 30 3390©L * Ilepexoaste Ha cropinky Akxagemii I'pysuncbroro apparent]
ication Jleriony 3a TIOCHIIAHHSIM - y cohort
(Ukraine) https://www.facebook.com/profile.php?id=61557796690774 of Kyiv
Brand IbsM0 YF0MY JoOHOE gaomBL * ITinrpumaii I'py3uHChKHii students
(Georgia Jlerion « Support Georgian Legion: http:/gl.ge who
n underwe
Cultural nt
Symbols) training
; Framing course
(Positive with
Attribute GNL
)
Brand 4/4/20 | uAGe® Crorommi aitku 3 Tipewkoro 3710 "Bepiska", Tipcwkoi | UAGEW Today, children from the Biryzka mountain village council, | No Picture of
(Social 24 cinbepkoi pagu  Bopucninscbkoro paiiony Kuicbkoi obmacti Boryspil district of Kyiv region gave sweets, tea and postcards to the cards
Media); 22:00 nepenanu  Gidiuam [pysuncekoro Jleriony conomomi, waii ta | soldiers of the Georgian Legion. Thank you for your attention and from
Stakehol nucriku.  Jlskyemo 3a ysary Ta miarpumky! Crasa Vkpaiui! support! Glory to Ukraine! Glory to Georgia! * Support the Georgian Ukrainia
der Cnapa I'pysii! 309306 mErdol BrGob3owol  Gsombols | Legion: http:/gl.ge n
.Con.*lmun ©obsbEgds  20Mb3ol  bsdsgdzm  Bool  sElsbMEYEdTs Kinderga
ication rten
(Ukeaine) J560Eo @gaombol IgdMIMEIBL oM@ Baba@gdo s students:
. Framing 5 Lbgs bohrygAd0 3d5LEIL. FoEEMmds Yr)MsE@dOLs ©s village
(Positive b FgHoLmzob! Q©O©YdS ©3650650! specified
Attribute 0 LbogsGmZgeml! dboo  EsMFocy  JoGomre
) @Qa0mbL * [linrpumaii I'pysuncekuit Jlerion » Support Georgian

Legion: http://gl.ge
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Branding | 4/3/20 % GEUA 07990060 M3BmdsL g39amsbg GO 3000569B5303 % GEua We do not lose sense even in the most difficult situation « | Yes | GNL
(Logo); 24 30 56335630 ¢ He BTpauaemo mnouyrrs rymopy Hasith y | Support Georgian Legion * https://send.monobank.ua/jar/9cr3rgppix fighters
Branding 21:18 HaliBaXkunX cutyauisx dbséo omFody Jodoxe wgaombl in the
(Soc-ial Mintpumaii  I'pysuncekuii  Jlerion +  Support  Georgian field
Media); Legion: http://gl.ge https://send.monobank.ua/jar/9CR3RGPPiX
Branding
(Georgia
n
Cultural
Symbols)
; Framing
(Positive
Attribute
)
Branding | 4/2/20 % GEUA 3m3000b35 oGmr)@0 wga0mbolgsb « Ipusir Bam Bix % GEUA Greetings from the Georgian Legion * Support the Georgian | Yes | GNL
(Logo); 24 Ipysutcskoro Jleriony 660 @306y JsGomm wgaombl + | Legion: http://gl.ge https:/send. monobank.ua/jar/9CR3IRGPPIX fighters
Branding 2119 Higrpumait  I'pysuncekuit  Jlerion <+ Support  Georgian in the
(Social Legion: http://gl.ge https://send.monobank.ua/jar/9CR3RGPPiX ficld
Media);
Branding
(Georgia
n
Cultural
Symbols)
Branding | 4/1/20 | Geuagogm  s6gogosb. 31305630l Bodstrorryegds | GEUA Video from the archive. Kupyansk direction. * Support the | Yes | GNL
(Logo); 2 GEUABIizieo 3 apxiBy. Kyn’smcbkuii Hanpsamok.  bsGo orjdomyg | Georgian Legion: hitp://gl.ge fighters
Branding 19:18 JoGasye gaombls » Mixrpumaii pysuscskuii Jerion * Support https://send. monobank.ua/jar/9CR3RGPPiX in the
(Social field;
Media) Georgian Legion: http://gl.ge specified
https://send.monobank.ua/jar/9CR3RGPPiX
Kupiansk
area
Branding 3/30/2 uaJlopori mimmucuuky, GynemMo BaM BasdHi , KO 10 Hamoro | UA Dear subscribers, we will be grateful if you invite your friends to | Yes Video of
(Logo); 024 KaHaly BM 3ampocuTe Bawmx apysis. Jlakyemo, mo Bu Hac | our channel. Thank you for supporting us! Glory to Ukraine and Russian
Branding | 1835 | pigrpumyere! Cnasa Vipaini ta Tpysii! Pasom 1o mepemorn! | Georgial Together to victory! Gt * Support the Georgian Legion: tank
(Social GEZOOBLM  psdmBfggdm, Bsemdgwro gogbgdom, o | http://gl.ge https:/send.monobank.ua/jar/9CR3RGPPIX being
Media); B39bL S®bL dggbl dgamdMIdL o bosGIdM.  FSEEIMdS destroyed
Stakehol by
dor b FgOOLm30b! ©oEIds bagsBmggwml s ¢)3¢Mo0bsl! Kamikaz
Commun 9OMO©  35d5Mx39d0L396! dbsG0  ©Fomy  JeMomen o drone
ication @906l « IinTpumaii I'pysuncekuii Jlerion * Support Georgian
(To Legion: http://gl.ge https://send.monobank.ua/jar/9CR3RGPPiX
Potential
Recruits
and
Donors)
Branding | 3/29/2 | 360l gsbowam@gds o 3uumenHs Bopora dbsto | Destroy the enemy ‘= Support the Georgian Legion: http://gl.ge | Yes | Video of
(Logo); 024 ©393069 JoHOI gaomBls « ixrpumait Ipysuncskuit Jerion | https:/send.monobank.ua/jar/9CR3RGPPiX Russian
Branding 22:38 . Support Georgian Legion: http://gl.ge soldier
(Soctal https://send.monobank.ua/jar/9CR3RGPPiX killed by
Media) drone
Branding 3/29/2 ¥ GEUA BbuyMgomg 0m30mbgs m3306¢3gdL « Ilexenbruii mpusit Furious greetings to occupants ¢  Support Georgian Legion ¢ Yes Picture of
(Logo); 024 okynaiTam 3bsHo 39306 Jotoren wgaombls « Mixrprmait https://send.monobank.ua/jar/9cr3rgppix GNL
Branding 16:58 I'pysuncekuii Jlerion ¢ Support Georgian Legion: http://gl.ge fighter
(Social https://send.monobank.ua/jar/9CR3RGPPiX with
Media) rocket
launcher
Branding | 3/28/2 F GEUA  3bs6G0 3713067 JoBmrI gyomBls « Iixrpumait ¥ GEuA Support Georgian Legion « | Yes | Video of
(Logo); 024 I'pysuncekuii Jlerion * Support Georgian Legion: http:/gl.ge | https://send.monobank.ua/jar/9cr3rgppix GNL
Branding 21:56 https://send.monobank.ua/jar/9CR3RGPPiX fighter
(Social training
Media);
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Branding with

(Georgia RPG

n

Cultural

Symbols)

Brand 3/27/2 https://youtu.be/HbY wFr6cFXc?si=wQ_fRbRusAkSFIx0 https://youtu.be/hbywfrécfxc?si=wq_frbrusak5flx0 "The political No Youtube

(Mamuka 024 Tlonitnunmii kepiBHuK Pocii 3po3yMmiB, 1m0 31amMaTH ykpaiHuiB He leader of Russia realized that it will not be possible to break Ukrainians video

) 20:34 BJacThes i 3axin Oyze nonomarati YkpaiHi 0 KiHIsD, — iHTepB’10 and the event will help Ukraine to the end ™, - the interview of Mamuka with

Mamykn Mamynauisisni Mamalashvili Mamulas

hvili
interview

Stakehol 312712 | uace@  gmeEsge  LadsGmggmmlb s v93Gs0bol | UAGe @ We congratulate the football teams of Georgia and Ukraine | Yes GNL

der 024 Lsggbdmmm 63309890l g3mm30L RYA30mbadhby gsligaab! | on their participation in the European Championship! fighters

Commun 20:16 Bitaemo 36ipui I'pysii Ta Vkpainu 3 Buxomom na Yemmionat celebrati

ication Esporm! ng

(Georgia Georgian

n Public); National

Brand Football

(Logo) Team
win

Stakehol 3/26/2 | jp 4 Ge Snonckki mobposonsi y I'pysuncskomy Harionansnomy | Jp % Ge Japanese volunteers in the Georgian National Legion. | Yes | Japanese

der 024 Jerioni. Pasom g0 mepemoru!  053mbgeo  8mbogrolggdo | Together to victory! ¢ Support the Georgian Legion * Support GNL

Commun 11:34 JoGomEm  @gaombdo. ghHomsE  edsex3900b396! dbsro | Georgian Legion: hitp:/gl.ge fighters

feation 593009 JoGmwYE ga0mbL « IlinTpumaii I'pysuHckkuii Jlerion

(Member

Fighters « Support Georgian Legion: http://gl.ge

and

Supporte

18);

Brand

(Social

Media);

Brand

(Logo);

Brand

(Georgia

n

Cultural

Symbols)

Stakehol 3/22/2 4 GEUA JoG0r)eo @ga0mbol 838GImemgdo: B@ed XodeEo, 4 Geua Today was the awarding of soldiers from the Georgian | Yes Presentat

der 024 3obs  Bsboos, B3O dwoLIYHos ©s ot gsbsdg | National Legion. Basilia Kaha, Djibouti Zurab, Buliskeriya Bakur and ion  of

Commun | 23:23 "Bs85300bs > 1306030 gHoRTIMIBOL" dgwom Vanadze Miro received the medals "For Courage and Loyalty to awards to

ication - N Ukraine" from the National Award Council of Ukraine. « Support the GNL

(Member X 0EM3©b96 .CLOFOHHI Bmﬁyn()-c;{ Hal‘()p.()ﬂ)l(eHHS.{ Gilmis 3 Georgian Legion: hitp/elge fighters

Fighters I'pysuncekoro Hamionansuoro Jleriony. Bin Harionansnoi

and Haropoznoi Paai Ykpainu menani «3a Bigsary i BipHicTs YkpaiHi»

Supporte orpumanu: bacinia Kaxa, JuxkuOyti 3ypad, Byuickepis bakyp ta

rs); Banmamze Mipo.  9bs®o @on3ody JoGowe  @gaombl

Brand Higrpumait I'pysuncekuit Jlerion ¢ Support Georgian Legion:

(Social http://gl.ge

Media);

Brand

(Logo);

Brand

(Georgia

n

Cultural

Symbols)

Brand 3/22/2 Mu nosepremocs, SIK Ka3ka B KHWKILI, HamucaHiii HuM, ab0 MM We will return like a fairy tale in a book written by it or we will return Yes GNL

(Logo) 024 MOBEPHEMOCS, SIK JUKepena, ab0 MU 0XKMBEMO B yCMIlILi AMTHHH | as a source or we will come to life in a child's smile UAGE fighters

13:41 UAGE
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https://youtu.be/hbywfr6cfxc?si=wq_frbrusak5flx0%20%22The%20political%20leader%20of%20Russia%20realized%20that%20it%20will%20not%20be%20possible%20to%20break%20Ukrainians%20and%20the%20event%20will%20help%20Ukraine%20to%20the%20end%20
https://youtu.be/hbywfr6cfxc?si=wq_frbrusak5flx0%20%22The%20political%20leader%20of%20Russia%20realized%20that%20it%20will%20not%20be%20possible%20to%20break%20Ukrainians%20and%20the%20event%20will%20help%20Ukraine%20to%20the%20end%20
https://youtu.be/hbywfr6cfxc?si=wq_frbrusak5flx0%20%22The%20political%20leader%20of%20Russia%20realized%20that%20it%20will%20not%20be%20possible%20to%20break%20Ukrainians%20and%20the%20event%20will%20help%20Ukraine%20to%20the%20end%20
https://youtu.be/hbywfr6cfxc?si=wq_frbrusak5flx0%20%22The%20political%20leader%20of%20Russia%20realized%20that%20it%20will%20not%20be%20possible%20to%20break%20Ukrainians%20and%20the%20event%20will%20help%20Ukraine%20to%20the%20end%20

Brand 3/21/2 Yes GNL
(Logo) 024 fighters
23:56 feeding

dogs

Brand 31972 % GEUA 3935md0bsl, ™BBLOL ggwqddo « Ha pobori, jech B % GeEua While working in the fields of Donbas * Support the Georgian | Yes | GNL

(Logo); 024 nomsx Jlonbacy  8bs®o @sn3odg oG @gaombl ¢ | Legion: http://gl.ge fighters

Brand 124 Iigrpumaii I'pysuncexnii Jlerion ¢ Support Georgian Legion: in the

(Georgia hitp://gl.ge field,

n Donbas

Cultural specified

Symbols)

;  Brand

(Social

Media)

Brand 3/16/2 https://youtu.be/JEnEDnzoY GI?si=7ZPH_L_6dEMF3Nc3 https://youtu.be/JEnEDnzoYGI?si=7ZPH_L_6dEMF3Nc3 No Link to

(Mamuka 024 youtube

) 13:12 interview
of
Mamulas
hvili

Brand 3/15/2 GEUA GEUA Yes Borjomi

(Georgia 024 drink

n 20:01 with

Cultural destroyed

Symbol); tank in

Brand field

(Logo)

Stakehol 3/14/2 ¥ GEUA Bin imeni I'pysuncekoro Jleriony Bitaemo 3 JlHem % GEUA On behalf of the Georgian Legion, we congratulate you on Yes GNL

der 024 YKPAiHCBKOTO JOGPOBOIBILL * JsO0)@o gaombol Labgwoo | the Day of the Ukrainian Volunteer » Support the Georgian Legion: fighters

Commun 22:38 30WMOE3M 113600690 dmbsobol gl dbsGo oy http://gl.ge in the

fcation JoOoyeEn @gyombl « Iinrpumaii I'pysuncekuii Jlerion « Support field

(Ukrainia

1 Public); Georgian Legion: http:/gl.ge

Brand

(Logo);

Brand

(Social

Media);

Brand

(Georgia

n

Cultural

Symbols)

Brand 3/13/2 | Myskuicts Ta Bipadll J'a ['Dy3HHCHKHIA JICTiOHGEUA Courage and Faith ([l 4'a Georgian LegionGEUA Yes | Mamulas

(Mamuka 024 hvili with

); 12:37 GNL

Stakehol ambassad

der or Nun

Commun

ication

(Member

Fighters

and

Supporte

1s);

Brand

(Logo)

Framing 3/13/2 Koxen mo cobi  ocobucricte, a  pasoMm  MH = — Each personality is, and together we are a forceful legion. No GNL

(Positive 024 Cuna il 3 py3HHCHKHIi TETIOHGEUA fighters

Attribute 12:31 in the

) field
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N/A 3/13/2 | 89mBstr0gs6) (1l GEUA Warrior (/' GEUA No Video of
024 fallen
12:18 GNL
fighter
Stakehol 3/1172 JoODEwo wgaomboll s 89dGMAMEgdMB, brmgs® | Farewell to the fallen soldiers of the Georgian Legion, Nodar Nasirov [ Yes Logo
der 024 55b06MZNB ©> MG §MR05ZWNH 353MIBZOEMBYDS and Giorgi Hogiashvili, will take place on Tuesday, March 12, at over
Commun 21:49 Bgpgds LsdBsdsmb 12 BsHEb, 12:00 Lssoby, dsbommmo 12:00, from the base of GL. St. Chistyakivska 20 Funeral of Nodar commem
ication Nasirov Farewell at 14:00 - Green Beer. Vasylkivskyi district (Kyiv oration of
@Q30mbol  Bob0oEsb. 30930, BobHOs303L3> 20 Bms®
(Member region) Church: Krushinka village. Vasylkivskyi district (Kyiv region) fallen
Fighters Babodegob ig@daewgs  prdmIBgoemdgds 14:00 - bgegbo Cemetery: Krushinka village. Vasylkivskyi district (Kyiv region) fighter
and dmG0. 35bo303bzo Gsombo (309306 merdo)  93EgLos:
Supporte beoggmo 36980635, 35boEzogligo Gsombo (3ogzol mengo)
18); Lobsgasm: bmggeo 36v)8o63s, 3abow3oglzo Gsombo (30930l
Branding medo) Tpomanns ¢ noneraumu Boinamu I'pysurckoro Jleriowy,
(Logo); Honapom Haciposim u Tiopri I'oriamsini BiibyaeThest B BIBTOPOK,
12-ro Gepesns, o 12:00 romuwi, 3 6a3u I'JI. Byn. YucrskiBchka 20
Tloxopoun Hopapa Haciposa Ilpomanns o 14:00 - 3enennii bip.
BacunbkiBeskuii paiion (KuiBcbka o6aacts) Iepksa: Ceno
Kpymmnka. BacunbkiBesknii  paiion  (KuiBcpka — 001macts)
Knapoume: Ceno Kpymmaka. Bacunbkisebkuit paiton (KuiBcska
0011acTh)
Stakehol 3/9/120 ROABEOL bsbby Lad®IME® 35690l guOegdol ®el | Nodar Nasirov and Giorgi Gogiashvili, soldiers of the Georgian | Yes Comme
der 24 J560@o  @gpombol dgmdmgdo, Bms® BsloGmgo ©s Legion, died while performing combat duties on the front line. The moration
Commun 21:28 30m630 pmposizoE@o @M. JsBmmmo @igombo Georgian Legion expresses its condolences to the families of the of fallen
ication 158000560 1IEbSEOR BEEIEIWO@MS MxbIdL.  ©OEYDS deceased. Glory to the heroes! GEUA fighters
(Member
Fighters 2006Mgdl! TTix yac BUKOHaHHsA GOMOBMX 3aBJaHb Ha NeEpeOBiil
and saruHynu Oifini I'pysuncekoro Jleriony - Homap Hacipo Ta
Supporte Teopriii ToriamBimi. I'py3unchkuii JIerioH BUCIOBIIIOE CHIIBYYTTS
1s); poauHam 3arubmux. I'eposiM caBalGEUA
Branding
(Logo);
N/A 2/29/2 JIMBUTHCS B 04i BOPOTY BUPYIIMB HOBMH miaposain I'pysuncekoro | A new unit of the Georgian Legion set out to look into the eyes of the | No GNL
024 neriony GEUA enemy GEUA fighters
22:38 moving
to the
front
Stakehol 2/25/2 https://youtu.be/yCOViUgReqM?si=EIDbwd1pGRplhZcN https://youtu.be/yCOViUgReqM?si=EIDbwd 1 pGRplhZcN Every No Link to
der 024 Iopoky, 15 mrororo B VYkpaini Big3HauaoTh JleHb BOIHIB- year, on February 15, Ukraine celebrates the Day of Internationalist youtube
Commun 23:53 inTepHanionanictis. Komanaup "I'py3uHchkoro HamiosanbHoro | Warriors. The commander of the "Georgian National Legion" interview
ication neriony" Mamyka MawmynamBini  posmosie  mpo  poGory | Mamuka Mamulashvili talked about the work of internationalists in of
(Ukrainia iHTepHAIliOHANCTIB B yMOBaX CydacHoi BiiiHH Binpme | the conditions of modern war More "Details": http://podrobnosti.ua/ Mamulas
n Public); "HoapoGuip": http://podrobnosti.ua/ Telegram: Telegram: https://t.me/podrobnosti_ua Facebook: / details Twitter: / hvili
Brand https://t.me/podrobnosti_ua Facebook: /podrobnosti Twitter: / | details Details YouTube / moapo6roctn Ukrainian-language
(Mamuka podrobnosti Toapo6uui  YouTube: / podrobnosti YouTube "Details":
) VYkpainomosauii YouTube «IToapobursy:
Brand 2/22/2 Yes GNL
(Georgia 024 fighters
n 17:09 cooking
Cultural Georgian
Symbol); traditiona
Brand 1 foods
(Logo)
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Brand 2/20/2 # GEUA J5Om)eo @a0mBob 3336dmegdo: 356896 dvmsos, % Geua Fighters of the Georgian Legion: Parmen Shchulia, Zurab | Yes | Presentat
(Georgia 024 DBHD  ©ME)IZ00, 0ol obsd), ogd B30 > | Doluashvili, Tlias Kakhadze, Giga Patsatsia and Lado Didebulidze ion  of
n 14:24 s ©owgdrwody  39HyMbol  dgowoms s | Were awarded a veteran's medal and a certificate of Participant of the awards to
Cultural 3630B0bomgol BBIo@O deabsoeols Iefamdoo Battle for Ukraine « Support the Georgian Legion * Support Georgian GNL
Symbol); Legion: http:/gl.ge fighters
Brand ox0wm3bgb  biiii  I'pysurchkoro ieriony: ITapmen
(Logo); Ilynaisi, 3ypad Jonyamsini, Itiac Kaxaase, T'ira [Tananis ta Jlago
Stakehol JlineOynminze  HaropojUKeHi  BETEPAHCHKOK — MENALII0  Ta
der nocsigueHHsM YuacHuka 6utsu 3a Yipainy 8bsto @dm3ody
Commun JoOo0En @gyombl « Iinrpumaii I'pysuncekuit Jlerion « Support
ication Georgian Legion: http:/gl.ge
(Member
Fighters
and
Supporte
1s)
Brand 2/19/2 % GEUA Jo6on)mo gaombols 3093 gm0 gsdmeBgmmo % GEUA Let us introduce you to another charming representative of | Yes | Presentat
(Georgia 024 $9300 330605 35393bMmo - 39635,  LdbodBm Lsdbg®em | the Georgian Legion - Gvantsa. For her devoted service, she was ion  of
n 0:29 Bslssbrymolongol sl gg@gHsbol Bgseo s r3Msbolmgol awarded a veteran's medal and a certificate of participation in the battle awards to
Cultural . for Ukraine. GNL
Symbol): ¥3Gdol dmbsfoerols demfjdmds gowages. 3naliomMumo Bac i3 me fighters
Brand OJHI€I0 4apiBHOIO IpEACTAaBHMLEIO ['Py3MHCBKOro Jeriony -
(Logo): I'anna. 3a cBow BigmaHy ciyx0y BOHAa HAaropojuKeHa
Stakehol BETEPAHCHKOI0 MENAIUII0 Ta IOCBiTYCHHAM yYacHHKa OHTBH 3a
der Vkpainy.
Commun
ication
(Member
Fighters
and
Supporte
1s)
Brand 21172 % «Bin imeni I'pysuncbKoro seriony xouy noGaxaru yemixy Liif % "On behalf of the Georgian Legion, I would like to wish success | Yes | Video of
(Georgia 024 Tomypii Ta MepaGy JlBanimsini B MaiiGyTHill Gutsi. Boporsba He | to Ilia Topuria and Merab Dvalishvili in the upcoming battle. The fight Mamulas
n 23:25 TibKH Ha 101 60¥0, 11e i GopoThOa Ha PUHTY, i rPy3UHCHKHMI mpanop | is not only on the battlefield, it is also a fight in the ring, and the hvili
Cultural GENOBMHEH OyTH miHaTuii. ITnmarocs Bamu, xomii!» Mamyka | Georgian flag Ge must be raised. Proud of you guys!" Mamuka
Symbol); Mamynamsini Mepa6 «Mamuna» Jipanimsini Imist Tomypist Mamulashvili Merab "Machine" Dvalishvili Ilya Topuria
Brand
(Logo);
Stakehol
der
Commun
ication
(Member
Fighters
and
Supporte
1s)
N/A 2/17/2 GEUA GEUA No Video of
024 GNL
16:06 fighters
in the
field
Brand 2/15/2 Yes GNL
(Logo) 024 fighters
23:46 in the
field
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Stakehol 2/15/2 | Geua Biiiui I'pysuncekoro seriony: Jxonni Hoinapamsini, Teopriii | Geua Fighters of the Georgian Legion: Johnny Poilarashvili, Giorgii | Yes | Presentat
der 024 Tapawsini, Epexie Amipanawsiii, Jlesan ®idia, [Tapmen Illynas, Tarashvili, Erekle Amiranashvili, Levan Fifia, Parmen Shulaya, Ivane ion of
Commun 23:40 IBane Xapmiawsini, [oya XKsanis (mocmeprHo) Ta 3ypa Llukinaypi | Havmiashvili, Gocha Zhvania (posthumously) and Zura Tsiklauri awards to
ication (mocMepTHO) HaropouKeHi opeHamu «Yects i LigHicTh» (posthumously) awarded the Order of "Honor and Dignity" GNL
(Member fighters,
Fighters wounds
and mentione
Supporte d

1s);

Brand

(Logo)

Stakehol 2/15/2 3a orpumane B 6010 nopanenns Jlomyaumsini, cun 3ypaba Ponanzi, For the wound received in battle, Doluashvili, son of Zurab Rolandi, Yes Presentat
der 024 6yB Haropopkenuii Menamo «boiiosa 36posi,,GEUA was awarded the medal "Combat weapon,,GEUA ion  of
Commun 23:26 awards to
ication GNL
(Member fighters,
Fighters wounds
and mentione
Supporte d

18);

Brand

(Logo)

Stakehol 2/15/2 3a orpumane B Goto mopaneHHs Hikauyagse, cun Hiku Illansu, Nikachadze, the son of Nika Shalva, was awarded the "Combat Yes Presentat
der 024 Haropopkenuii Menamto «Boitosa 36pos,,GEUA Weapons" medal for the wound received in battle ion of
Commun 23:24 awards to
ication GNL
(Member fighters,
Fighters wounds
and mentione
Supporte d

1s);

Brand

(Logo)

Stakehol 2/15/2 3a orpumane B 6o nopauenHs Karamamse Pomani I'oua Oys For the wound received in battle, the son of Bakura Nugzari Buliskeria Yes Presentat
der 024 HaropopkeHuii Meaamo «BoiioBa 36pos»GEUA was awarded the medal "Combat weapon" GEUA ion  of
Commun 23:22 awards to
ication GNL
(Member fighters,
Fighters wounds
and mentione
Supporte d

18);

Brand

(Logo)

Stakehol 2/15/2 Tira Manxasi HaropojukeH Mejawio ,, boiioBa 36pos, 3a Giga Malkhazi was awarded the Combat Weapons medal for a wound Yes Presentat
der 024 MOpAHEHHs, OTPHMAHE B GOIOUAGE received in battle UAGE ion  of
Commun 19:29 awards to
ication GNL
(Member fighters,
Fighters wounds
and mentione
Supporte d

18);

Brand

(Logo)

Stakehol 2/15/2 3a orpumane B 6010 nopaneHHs cuH bakypa Hyr3api Bysickepist 6y | For the wound received in battle, the son of Bakura Nugzari Buliskeria | Yes Presentat
der 024 HaropopkeHuii Menamo «BoiioBa 36pos»GEUA was awarded the medal "Combat weapon" GEUA ion  of
Commun 19:21 awards to
ication GNL
(Member fighters,
Fighters wounds
and
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Supporte mentione
18); d
Brand
(Logo)
Framing 2/14/2 93050606 5680580 LsdbabM@OL 3sdm, GLIMBo yzgeaby " The most criminal cases in Russia for service in the Ukrainian army Yes Chart
(Positive 024 3o Lobberol  LsdsGomol  bxgdy  LagsGoggael | are initiated against Georgian citizens. They recognize our highlighti
Attribute 13:47 900gdo0d990%95 50dMEo. 500509096 B3l 9839dE06MdL effectiveness. 2 GEUA % Support Georgian Legion: http:/gl.ge" ng
); Brand criminal
% GEUAF  3a ciyxOy B 3CY Haii0iiblue KpUMiHAIBHUX CIIPAB y
(Logo); cases
pocii nopymmaM npotu rpoMansH I 'pysii. Busnarors Haury X
Brand against
(Social edexruBHicTE & GEUA S 8bsGo @306 JsGow @gaombl Georgian
Media) « Iinrpumaii I'pysuncekuii Jlerion ¢ Support Georgian Legion: s related
http://gl.ge to the
War in
Russia
Stakehol 2/5/20 7 motoro o 4:00 panky 3a TOinicekuM yacom npubymyth Tinma | On February 7, at 4:00 a.m. Tbilisi time, the bodies of honorable | No Video of
der 24 TIOYECHNX TPY3HH, HEBTOMHHMX OopuiB i Biamamux I'pysii cuniB Georgians, tireless fighters and sons devoted to Georgia, Zuriko return of
Commun 19:20 3ypixo Llukmaypi ta I'oui XKsanil. V¥ Gararbox HepiBHHX 005X 3 Tsiklauri and Gochi Zhvania, will arrive. In many unequal battles with bodies of
ication BOPOrOM BOHH HE pa3 3100yBasli IEPEeMOrH, He pa3 0OMaHIOBAIM the enemy, they more than once won victories, more than once cheated fallen
(Member CMepTh 1 psaryBanu 4yxi kuTTs. CbhOrOAHI MH IPOBOKAEMO B death and saved other people's lives. Today we send their immortal GNL
Fighters OCTAaHHIO JI0pOry IxHi Ge3cMepTHI myiui Ta crpaxkaeHHI Tita. [epoi souls and suffering bodies on their last journey. Heroes do not die! fighters
and He BmupawoTs! [eposm cmaBalGEUA  P.S.  Aepomopr T6imici, Glory to the heroes! Geua P.S. Tbilisi Airport, "Lasare”" February 7,
Supporte "Jlacape" 7 motoro, 4:00. IllanyiiMo HamUX repoiB GE 4:00. Let's honor our heroes GE
1s)
Stakehol 2/4/20 b 03993563906 dHIMsT0 I3 dmBs §35600L s The bodies of Gochi Zhvania and Zura Tsiklauri, who died in the battle Yes Comme
der 24 B Fogmom®l Bogs®mggeemdo Bo3maliggByd6 with the Russian invaders, will be delivered to Georgia on Wednesday, moration
Commun 12:36 eobBsdsol, 7 ogdgBgseb,  mBowobol @moo 04:00 February 7, at 04:00 Thbilisi time on the Chisinau-Tbilisi flight. Glory of fallen
ication to heroes! fighters
Lssmby, 3odobomzo-mdowobiol Hgolbom. ©OEIds 3dMAL!
(Member
X Tina 3aru6anx y 6010 3 pociiicbkumu OKKynanTamu, I'oui JKBawuii Ta
Fighters
d 3ypu Lukiaypi, OyayTh poctaBieHi o I'pysii B cepey, 7 motoro,
an
0 04:00 3a TGimicbkuM yacom peiicom Kummuis-T6imici. I'eposim
Supporte
cnasa!
1s);
Brand
(Logo)
Stakehol 2/3/20 V meaimo o 13:00 BinbOynerses npowmanss i3 3yporo Huxtaypi ta On Sunday, at 1:00 p.m., a farewell will be held for Zura Tsiklauri and Yes Comme
der 24 T'ouero JKBawis, sKi 3aruHyan B 600 3 POCIHCEKMMHU OKYITQHTAMH. Gocha Zhvania, who died in the battle with the Russian invaders. moration
Commun 0:40 Anpeca: Kuie, Byn. Uncrsxisebka 20. Ieposm Crnasa! ¢l | Address: Kyiv, str. Chistyakivska 20. Glory to the heroes! of fallen
ication ®3356)90056 dOIMEdo I3 FgmIMHYdmE, BmEs fighters
(Member 030096 s amBs 735605056 ©sddZ0MdYdS FgRgds
Fighters
€ 33060, 13:00 Lssby.  obodsGmo: J. 30930, BobEHos3ozb3s
and
|
Supporte #20. ©0@Yds> 300MgdL!
18);
Brand
(Logo)
Stakehol 2/1/20 | 3ypa i loua Bu Hazasxmwm 3anmimmTecs B Hammx cepusx @ Csitia | Zura and Gocha, you will forever remain in our hearts @ Bright | No Comme
der 24 NaM'sTh BaM.GEUA memory to you. GEUA moration
Commun 20:36 of fallen
ication fighters
(Member
Fighters
and
Supporte
1s)
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Stakehol 13172 P GEUA  JoBomo  gaombols  dgoen®l,  3s0¢3e # GeuA Commander of the Georgian Legion, Mamuka Mamulashvili, | No Presentat
der 024 3597958300 913650600 La35G0M XowW©M "H3060L K%35G0" | was awarded the Iron Cross * Support the Georgian Legion: ion  of
Commun | 2:07 a@59g> * Komammip Tpysmucekoro Jleriomy Mamyka | hitpi//glge award by
ication Mamynamsini, OTpuMaB ToyecHy Bii3Haky "3amizumii Xpect" Ukraine
(Member to
Fighters IbsM0 9F0MY JoOHOE YaomBU * ITinrpumaii I'py3uHChKHiE Mamulas
and Jlerion * Support Georgian Legion: http:/gl.ge hvili
Supporte
1s);
Brand
(Mamuka
)
Stakehol 1/29/2 Bitaemo 4 6iiinis Georgian Legion - I'pysuncekuii Jlerion Congratulations to 4 Georgian Legion fighters and their commander No Video of
der 024 JoOoEo egaombo Ta iioro komanmpa Mamuka Mamulashvili Mamuka Mamulashvili, who received honorary awards for supporting news
Commun 1:49 JIKi OTPHMaiM TIOYeCHi HArOpOAM 3a MiATPUMKY ykpaincekoro | the Ukrainian people in the war against the Russian invaders. Glory to coverage
ication Hapoxy y Bilimi npotm  pociiiceknx  okynantis. Cmasa | UkraineuAuaua !!! Glory to Georgia GEGEGE !!! of GNL
(Member VkpainiuAUAUA !!! Criaa Tpysii GEGEGE !!!
Fighters
and
Supporte
18);
Brand
(Mamuka
)
N/A 1/25/2 | €nune, mo mae 3HAYEHHS — TIOASHICTH i POCTOTAUAGE The only thing that matters is humanity and simplicityuAGe No GNL
024 fighter
17:03
Brand 1/22/2 ¥ GEUA I'pysuncekuii Jlerion Bitae i3 [Jnem CoGoprocTi Ykpainn! ¥ Geua Georgian Legion congratulates you on the Unity Day of | Yes Celebrati
(Logo); 024 | JoGovmo gaombo gomEsgm 3M060l 9H0sbmdoL | Ukraine! on  of
Stakehol 19:56 National
©egb!
der Day of
Commun Ukraine
ication
(Ukrainia
n Public)
Stakehol 1/22/2 | Nene BiTaemo 3 HaropoOIOGEUA Congratulations to Nene on the award GEUA Yes | Presentat
der 024 ion  of
Commun 19:53 award to
ication GNL
(Member fighter
Fighters
and
Supporte
18);
Brand
(Logo)
Brand 12172 ChoronHi  JeHb Hapo/UkeHHA 95-piyus matpiapxa Ykpainu Today is the 95th birthday of the Patriarch of Ukraine Philaret. From | Yes Celebrati
(Logo); 024 ®inapera, Bix I'py3uncekoro Jleriony Mu nepenamu B nonapyHok | the Georgian Legion, we gave Ukraine an icon of St. George, written on of
Stakehol 21:30 VYxpaini ikony cssitoro [iopris, Hamucany B I'pysii qas Yxpainu, in Georgia for Ukraine, "patron of warriors", the icon will be birthday
der "noxkposutens Boinis", Ikona Oyae Hasaxw posmiliena B | permanently placed in the Volodymyr Cathedral GEua of
Commun Kagenpansromy Bonoaumupebkomy coGopiGEUA Ukrainia
ication n
(Ukrainia Patriach
n Public)
Brand 1/16/2 | Mamuka Mamulashvili Georgian Legion GEUA Mamuka Mamulashvili Georgian Legion GEUA No Interview
(Mamuka 024 of
) 20:21 Mamuka
Mamulas
hvili
N/A 1/14/2 No GNL
024 fighter
20:13 speaking

83



Brand 1/14/2 Yes Mamuka
(Logo); 024 Mamulas
Brand 20:09 hvili  in
(Mamuka traditiona
) 1
Ukrainia
n garb
Brand 1/14/2 Jlenb nparopa I'pysii !!! Georgia Flag Day !!! Yes GNL
(Logo); 024 logo with
Stakehol 19:47 Georgian
der flag
Commun
ication
(Georgia
n Public)
Branding 1/12/2 Yes GNL-
(Logo) 024 branded
19:49 lighter
Branding 1/12/2 Yes GNL
(Logo) 024 fighters
19:49 in the
field
N/A 1/6/20 STkuii To GyB yac, poboTa Beacs ipkaBoio 30pO€o, TOIOBHE, 100 What a time it was, work was carried out with rusty weapons, the main | No GNL
24 Ha cepui Gy10 Tero @ UAGE thing is to have warmth in the heart @ UAGE fighters
0:49 in the
field
Branding 12/31/ | e T'pysuncekuii Jlerion 3 Hosum pokom! Minrpumaiite | GE Georgian Legion Happy New Year! Support the Georgian Legion: | Yes Mamuka
(Mamuka | 2023 rpy3uHCBKHIi serion: http://gl.ge http://gl.ge Mamulas
); Brand 19:01 hvili
(Social wishing
Media) happy
new year
N/A 1225/ | ceua GEUA No | GNL
2023 fighters
14:09 in the
field
N/A 12/25/ | 3 PizgBom XpHcToBUM UAGE Merry Christmas UAGE No GNL
2023 fighters
14:07 in the
field
Stakehol 1224/ | @ Loggorg 3603369emzsbos.  JeGomrmo wgaombols | @ < Kindness is important. New Year's gift of the Georgian Legion | Yes | GNL
der 2023 Lasbsffanm boeidotro Bsgdgms 3oBommBb3mmmyools s | to the Department of Children's Cardio-Oncology and Onco- fighters
Commun 19:39 B3m3g0s¢m@mgool  psbymgowgds.  Jlobpi crpasn, e Hematology. Good job, it's important. Support the Georgian Legion: visiting
fcations BaxknBo. Hosopiuni nopapyuku Bix I'pysuncskoro Jleriony s hitp://gl.ge children
(Ukrainia in local
n Public): JIUTAYOrO BiUIiIeHHs KapAi0OHKOIIOTii Ta OHKOoreMaTounorii. dbs®o hospitals
Framing ©om3oMy  JoGoven  @gaombl: http:/gl.ge Iigrpumait
(Positive I'pysuncekuii Jlerion: http:/gl.ge
Attribute
); Brand
(Social
Media);
Brand
(Logo)
N/A 12123/ | 34 0 ceua 4 1 GEUA No | Stockpile
2023 of anti-
15:40 tank
weapons
in the
field
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12/18/ | e 4 Bggbo dpengdo | Hawi Boku 8bsto @sm3ody Jotorer | Ge 4 our wolves | Support the Georgian Legion: http:/glge | Yes | GNL
2023 @9a0mBl:  http:/gl.ge Higrpumaii  Tpysuscekuit Jlerion: | IMuarpumaii [pysunckuii Jlernon: hitp://gl.ge fighters
0:33 http://gl.ge in the
field
12/16/ Yes GNL
2023 fighters
20:18 in the
field
12/15/ 3033 bagsGmggrm  930m3s38060L  396@0@aEolL congratulate Georgia on receiving the status of a candidate for the | Yes Congratu
2023 BEGALOL 8emboJgdsl!  Bitaio I'pysiio 3 oTpuMaHHAM CTaTyCy European Union! I Commander of the Georgian Legion Mamuka lations to
13:54 kaaupata B €poneiicekuii  Coro3!Komanmup I'pysunchkoro Mamulashvili Georgia
neriony Mamuka Mamulashvili on being
awarded
EU
candidate
status
12/12/ | % unce @ uace No | GNL
2023 fighters
18:16 in the
field
Stakehol 12/12/ MemuHi JIbKKa IS IMTAYMX JTiKapeHb Ta coNoki noaapynku mis | Beds for children's hospitals and gifts for boarding school children. Yes GNL
der 2023 Maredi i3 intepHary. ITixrpumaii I'pysuschkuii Jlerion: http://gl.ge Support the Georgian Legion: http://gl.ge provision
Commun 18:13 Lofeagrgdo bodagdzem bssgadymamgdobmzgol @s Lakd@gdo ofmedica
ications 066Gl 50LsBOYYBdOLMZOL. bs®o  smFoey 1 supplies
(Ukrainia JoGoven wgaombl: http:/gl.ge to local
n Public); Ukrainan
Framing childrens
(Positive hospital
Attribute
); Brand
(Social
Media);
Brand
(Logo)
Brand 12/12/ | GeWUA  3bsto 306y Johorme wgaombl: http:/gl.ge | GEWUA Support the Georgian Legion: http:/gl.ge Yes Interview
(Mamuka | 2023 Support Georgian Legion: http:/gl.ge of
); Brand 18:12 Mamuka
(Social Mamulas
Media); hvili,
Framing emphasiz
(Frame es
Bridging) support
of
Georgian
people
for
Ukrainia
n
refugees
Brand 12/812 | wGE o 3bs6ro 593069 JoGOE @gaombl: http://gl.ge ¥ Ge ‘o Support the Georgian Legion: http:/gl.ge Yes GNL
(Logo); 023 fighters
Brand 21:56 gathered
Social in
Media uniform
Stakehol 12/8/2 GEUA GEUA Yes GNL
der 023 self-
Commun 15:20 defense
ication training
(Ukrainia of
n Public); Ukrainia
Framing n
(Positive civilians
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Attribute

); Brand
(Logo)
Stakehol 12/7/2 CporoaHi JeHb HApPOKEHHS HAIIOrO MOMepioro apyra Pamasa Today is the birthday of our deceased friend Ramaz Fetel, RIP May No Comme
der 023 @erenasa, RIP Hexaii iioro ayma cnounsae 3 Mupom!5 his soul rest in peace! § moration
Commun 18:47 of fallen
ication fighters
(Member
Fighters
and
Supporte
18)
N/A 12/7/2 ¥ uA® GE ® T ur® G No Letters
023 from
13:42 children
to GNL
Brand 12/6/2 Komanaup ['pysuncbkoro neriony Mamuka Mamulashvili Georgian Legion Mamuka Mamulashvili Legion Commander No Statemen
(Mamuka 023 GEUA 3% (11l t of
) 18:31 Mamuka
Mamulas
hvili
Brand 12/6/2 @dparMeHT 1ikaBoro iHteps’to Bix komanaupa Georgian Legion - | A fragment of an interesting interview from the commander of the | No Interview
(Mamuka | 023 Ipysunceknit ~ Jlerion  Jo@ommo  egyombo  Mamuka | Georgian Legion with
) 112 Mamulashvili 1po 3HymaHHs pOCISH HaJx [OJOHEHMMH.A Mamuka
pociiicekoro Maiiopa Iropbka Taku J0rHaB GyMEpaHI OMCTH Iij Mamulas
HOMepom 200!!! hvili
Branding 12/6/2 No Chart
(Brand 023 showing
Equity) 1:08 Georgian
N as
largest
group of
casualties
of
foreign
fighters
on
Ukrainia
n side
Stakehol 12/5/2 Hauionanbuuii My3eii-3an0BiIHUK yKpaiHCbKOi BIHCbKOBOT 3BHTATH The National Museum-Reserve of Ukrainian Military Achievements Yes Donation
der 023 TIPOJIOBKYE 30MpaTH MaTepiaiy, siKi moB's3ani 3 odoponoto Kuesa | continues to collect materials related to the defense of Kyiv and the of GNL
Commun 22:06 Ta KuiBcpkoi obnmacti HapecHi 2022 poky, 3auis 36epexenns icropii | Kyiv region in the spring of 2022, in order to preserve the history of artifacts
ication npo i noxii.  Okpim Tpodeis, 3106yTnx Hammumu xonusmy min | these events. In addition to the trophies won by our boys during the related to
(Ukrainia yac 6oifOBHX 1il, MM TaKOK IPOBOMMO 36ip npeMeris, mo matotk | fighting, we are also collecting items related to the brigades and units defense
n Public); BiHOLICHHS 10 Opuraz Ta miapo3ainis Cuix 060poHH, sIKi mpuiMam of the Defense Forces that took a direct part in these battles. Today, as of Kyiv
Brand 6e3nocepeHio ydacTs y 1ux 6osx. CbOrogHi B paMKax HaIioro part of our project, we received the flag of the Georgian Legion with to
(Logo) npoekty orpumanu npanop Georgian Legion - I'py3uncekuit Jlerion the personal signature of the legendary commander Mamuka Ukrainia
JoOnwo  @oaombo 3 ocobuctnm mimmicoM nerenapHoro | Mamulashvili. Mom, thank you friend for the flag! Now it will become n military
an exhibit of the future exposition "Battle for Kyiv in 2022". ua & museum

komanpa Mamuka Mamulashvili. Mamyka, fsKyemo T06i apyske
3a nparop! Tenep BiH cTaHe €KCIOHATOM MaHOyTHBOI €KCIO3MILT
"butea 3a Kuis

y 2022 pomi" UA & GE

https://zname.com.ua/ua/flags/fvd452.html

GE https://zname.com.ua/ua/flags/fvd452.html
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Brand 12/42 | GEUAD®HOOLYE 533966 gOHs©, Y39msBIAL 3539mgdm | GEUA We are ready not only to hide children behind our backs in the | Yes | Highlight
(Positive 023 080bogol, GM3 dsgbz9dL B3dZMBs 3saMI6mBdOBMm  Bbsmo | face of the enemy, but also to help them have a childhood Support the ing
Attribute | 22:45 @936 Jooe @gaombl: hitp://gl.ge M rotosi ne mume | Georgian Legion: hitp:/gl.ge provision
)S;takehol CXOBATH JiTCil 3a CBOEI CIMHOIO IEpejl JIMIEM BOpOra, aie it ::l::d and
jponomorary iM Mati autHHCTBO IlinTpumaii I'py3uHChKuil nerion:
der defense
http://gl.ge
Commun training
ication to
(Ukrainia children
n Public);
Brand
(Logo);
Brand
(Social
Media)
Stakehol 12/4/2 Jlenb HapojukeHHst Pamasza ®erenaBa 7 rpyaHs. Byae nacka, Ramaz Fetelav's birthday is December 7. Please light one | No Celebrati
der 023 3anaiiTh OHy CBIUKYGEUA candleGEUA ng
Commun 22:38 birthday
ication of GNL
(Member fighter
Fighters
and
Supporte
1s)
Stakehol 12/4/2 | Hamwi Iatpix (3niBa) Ta Xasenin (cnpasa) cramu 6atekamu 11x %Y | Our Patrick (left) and Zhavelin (right) became parents 11x %Y who are | No Facilitati
der 023 AKi mykaloTe mo0naui nomiBku B YkpainiuA U Bakuuunosani looking for loving homes in Ukraineua s vaccinated [ passport ng
.Con.1mun 15:27 |& Macnopr *; Bik: 2 Micaui /. Bupyueni kowru niayts na FPV % Age: 2months A Ir projected funds will go to FPV drones for our adoption
feation JIPOHM JUIs  Hamoro Jeriony  JI3Bonite B WhatsApp/Signal Legion Call in WhatsApp/Signal +***¥¥¥3¥* or DM. of
(To +380936382181 abo B /M. rescued
Potential dogs for
Recruits fundraisi
and ng of
Donors); FPV
drones
N/A 12312 | by ga69s 9L GEUA This is a tree GEUA No GNL
023 fighter in
20:08 camoufla
ge
Brand 127212 | GEUA seo@sb  3bmgHId0L gm0 ©Eg - ULsdbobwGdo s | GEUA One day in the life of an alpha - at work and after work Yes | GNL
(Logo) 023 Lodbobey@ol 39309y OmuH AeHD i3 KUTTSA, YOTHPHIANOTO WICHA fighters
0:01 Ipysuncexoro Jleriony - Anspu  9bs6ro @306y JoOmwem with - pet
@Qa0mbl: http://gl.ge  Support Georgian Legion: http://gl.ge dog
Iigrpumaii I'py3uncekuit Jlerion: http://gl.ge
N/A 12/12 Di3uyHa MiArOTOBKA € OJIHI€I0 3 HAMBAXKIMBININX CKIaK0BUX nopsn | Physical training is one of the most important components along with | No GNL
023 3i 3HAHHAMM GEUA knowledge GEUA fighters
23:58 in
training
Brand 11730/ | GEua 8bsto 31306 Johronren wgaombl: hitp:/gl.ge Support | GEuA Support the Georgian Legion: http:/gl.ge Yes GNL
(Social 2023 Georgian Legion: http://gl.ge  Ilixrpumaii I'py3uHChKHIi j1erioH: fighters
Media); 2:39 http://gl.ge in the
Brand field
(Logo)
N/A 11729/ | uace UAGE No | GNL
2023 fighters
14:39 in the
field
11729/ | Lobbeo Lobbeols foen x4 Kpos 3a kpos (1l UAGE Blood for blood »4 (1l UAGE Yes GNL
2023 fighters
14:35 in the
field,
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reference

to  Wolf
motif
Brand 11728/ | GEUA seo@s - J5OMVImo @qaombol mobggbs §gz®o dbséo | Geua Alpha - four-legged member of the Georgian Legion Support the | Yes | GNL
(Logo); | 203 | umiomy Jobowaee @gpombl:  hitp//glge  Amna - | Georgian Legion: hitp://gl.ge fighter
Brand 12:54 yorupuwianuii  wieH ['pysuxcskoro Jleriomy Iigrpumait with K9
(Soctal I'pysuncekuii Jlerion: http:/gl.ge
Media)
Brand 11727/ | Geua 8bstro 51306 Johronren wgaombl: hitp:/gl.ge Support | GEuA Support the Georgian Legion: http:/gl.ge Yes GNL
(Logo); 2023 Georgian Legion: http:/gl.ge  Tlixrpumaii T'py3uHchKuil JierioH: soldiers
Brand 5:24 http://gl.ge
(Social
Media)
Brand 11724/ | Geua 24 6m9ddg6H0 LB0396Hms 3GMBILOMmo ©EYs. Y3ges | GEUA November 24 is the professional day of snipers. All shots hit the | Yes | View
(Logo); 2023 33LOMs Bl d0bsbdo! gfigogm JoGmrmo wggombols | target! Visit the website of the Georgian Legion « Visit: http:/gl.ge from
Brand 19:20 3003306V ¢ Visit: http://gl.ge 24 nucronana mpodeciiinmii nenn GNL
(Socal cHaifnepa. Yci OCTpiiu TOYHO B Lijib! sniper
Media) scope
Brand 11724/ | Geua «Jlns Giiinis IOp'es newb € myxe cumporiumkm. Lle nems | GEUA "St. George's Day is very symbolic for fighters. It is a day of | No Mamuka
(Mamuka | 2023 nepemory 106pa Hax 3moM». Mamyka Mamynamsini Komanmup | victory of good over evil." Mamuka Mamulashvili, commander of the Mamulas
% 13:43 IPY3MHCBKOIO JIEriOHY, 10 BOoe B YKpaiti  GEUA "aom®pmdol | Georgian Legion fighting in Ukraine hili
Stakehol 0LLFsEo 560l o056 LoddMEIOHO speech
dCi:mmun 09906dmEgdologol. gl Mol dmOMEIsbY  Lozgmol
ication 29056x3900L ", 859935 FodMsdz0o  3Me0bsdo
(Georgia 990Gdmo JoGmvemo ergaombols Igosr®o
n Public)
Framing 1124/ | GEUA JoGroroeds gaombds 3GmaMs8ol "as056g §3®mbs, | GEUA The Georgian Legion conducted another training for Ukrainian | Yes | GNL
(Positive 2023 Goymeg Us3bgmmd" Bogddo 36s06gwo | high school students within the framework of the program "Train like provision
Attribute 12:51 GEbmsbmsmz0l dnmogo bfsgegds Bssdss gigogm | & soldier" Visit the website of the Georgian Legion « Visit: http:/gl.ge of self-
); Brand defense
JoOomymo  mgaombols  39d39M@L ¢ Visit:  http://gl.ge .
(Logo); training
Brand T'pysuHcekuii JIerion NpoBiB Yeprosi HABYAHHA JUIS yKPATHCHKHX to
(Social YUHIB Ta yYeHHIlb CTApIIO] WIKOJIK Y paMKax nporpamu «TpeHyiics Ukrainia
Media); SIK BiliCBKOBHID) N
Stakehol children
der
Commun
ication
(Ukrainia
n Public)
N/A 11/24/ No GNL
2023 fighters
12:43 in the
field
Brand 11117/ https://youtu.be/JTXx9icLPos?si=tzR2f7EnhIMW2QC https://youtu.be/JTXx9icLPos?si=tzR2f7EnhIIMW2QC ~ Mamuka | No Interview
(Mamuka 2023 Mamyka MamynamBini - Ha sxane, B Ykpaini 3arunyau agoe Giiinis, | Mamulashvili - Unfortunately, two soldiers were killed in Ukraine, the of
); 12:23 KiNbKiCTh MOpaHeHux 3pocna - 11 oci6 number of injured increased - 11 people Mamulas
Stakehol hvili,
der mention
Commun of fallen
ication soldiers
(Member
Fighters
and
Supporte
1s)
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N/A 11/17/ https://www.ukrinform.ua/rubric-ato/3787734-v-ukraini-zaginuli- https://www.ukrinform.ua/rubric-ato/3787734-v-ukraini-zaginuli-se- No Link to
2023 se-dvoe-gruzinskih-bijciv.html?fbclid=IwAR3E4CIdN2J4K- dvoe-gruzinskih-bijciv.html?fbclid=IwAR3E4CIdN2J4K- news
12:19 01Kop6kdnNa6mPoWhn-8YKwHQekXeh-2ZcXPNU4i-Vvz8 01Kop6kdnNa6mPoWhn-8YKwHQekXeh-2ZcXPNU4i-Vvz8 article
N/A 11/16/ https://www.irishtimes.com/world/europe/2023/11/13/the- https://www.irishtimes.com/world/europe/2023/11/13/the-georghan- No Link to
2023 georgian-siblings-who-are-fighting-russian-influence-on-two- siblings-who-re-re-fighting-russian-influence NQ6V8U- news
11:27 different-fronts/?fbclid=IwARO5Uf0pTObJsqbznUICNQ6V8UU- AGAP2VFVFVFRS5C-a7olzytp27kpbf5ias Nona Mamulalashvili is a article
agAP2vFVfr5c-a701ZytP27KpBF51As Hona Mamynamsini € co -founder of a public group to fight for the future of Georgia in
CIIB3aCHOBHMIIEIO IPOMAJICLKOI Ipynu juis 6opoTsbu 3a MaiibyTHe Europe, and her brother Mamuka heads the Georgian Legion against
T'pysii B €sponi, a if 6par Mamyka odonroe I'pysuHchkuii nerion | Russian troops in Ukraine GEUA GEUA
TPOTH POCIHCHKHUX BIHCHK B YKpaiHi GEUA
Brand L1716/ | GEUA 39035600 500g5, JsGorao wgaombol mmbggbs agto | GEuA Meet Alfa, service dog from Georgian National Legion Yes | Picture of
(Logo) 2023 Meet Alfa, service dog from Georgian National Legion 3ycrpiuaiite GNL
0:39 Anbdy, cnyxboBy cobaky I'pysuucekoro Jleriony — 9fi30go» service
JoGoEmo wgaombol 39dy396O@L ¢ Visit: http://gl.ge dog
Brand LI/IS/ | GEuA Jo@orrgao @gaombo * I'pysunchbkuii nerion * Georgian | GEUA Georgian Legion Yes | GNL
(Logo) 2023 National Legion 9figogom Jo®omweo wrgyombol 398396M@U * fighters
1:57 Visit: http://gl.ge in the
field
Framing 11/13/ | GeuaTlomapynok TI'pysuncbkoro Jleriony autsuomy TaGopy, | GEUAA gift of the Georgian Legion to a children's camp located in the | Yes | GNL
(Positive 2023 posramoBanomy B Yepniseupkiii obmacti. Tyt memxae 6nmspko | Chernivtsi region. About a hundred children who were evacuated from provision
Attribute 20:33 COTHI AiTOK, 110 OyJ1u eBakyiioBaui i3 XapkoBsa, B Hacninok 6oitosux | Kharkiv as a result of hostilities live here. Support the Georgian of  self-
); Brand niii. TTinrpumaiite I'pysuschkuit Jlerion: http://gl.ge  wem Cepriii | Legion: http:/gl.ge s Serhii Kachmarskyi defense
(Logo); Kaumapcexuit training
Brand to
(Social Ukrainia
Media); n
Stakehol children
der
Commun
ication
(Ukrainia
n Public)
Brand 11/11/ GEUA Georgian Legion ‘= ¥ g Ruslan Maslovskiy Visit the website of the Georgian Legion * Visit: http:/gl.ge No GNL
(Social 2023 fighers in
Media) 1:36 the field
Brand 11/11/ Yes Interview
(Mamuka 2023 with
) 1:28 Mamuka
Mamulas
hvili
Brand 11/3/2 Manenskuit  BoiH Georgian Legion - I'pysuncekuit Jlerion A little warrior of the Georgian Legion - I'opskuuckuii Jlernon No GNL
(Mamuka 023 JoOormymo  @gaombo.Ileii  xmomuuk  GopeThcs i3 BaKKOIO mysxkunHckuii ernonn. This boy is fighting a serious illness and he provision
); 1:22 XBOpOGOIO i BiH ii mepeMoxke s BreBHemmii B mpomy Ha cro | Will overcome it, I'm sure of it one hundred percent. He is a personal of self-
Framing BifcOTKiB. Bil 0coGucTHii ToBapuul komanupa seriony Mamuka | friend of the legion commander Mamuka Mamulashvili. Everything defense
(Positive Mamulashvili.Bce Gyse 106pe manuii, rpumaiicst mu 3 ToGoro! luage | Will be fine little one, stay with you!!!ua Ge training
Attribute to
); Brand Ukrainia
(Social n
Media); children
Stakehol
der
Commun
ication
(Ukrainia
n Public)
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Stakehol 11/3/2 | Npysi, TEPMIHOBUH 36ip ua Pemont ABromo6inis # @ Llims: | Friends, URGENT collection for Car Repair #& @ Goal: 87,000 2 | No Direct
der 023 87 000 2 Hocwnamss  wa  Gamky Link to the bank hitps://send.monobank.ua/jar/APRZI2vT48 &= appeal
Commun 1:16 https://send.monobank.ua/jar/APRzJ2vT48 =2 Homep xaprkn Bank card number *##% #¥kk Jk%% Thank you for sharing! Ge % uA for
ication donation
(Potential Ganku 5375 4112 1003 1089 [lsikyemo 3a mommpeHHs! GE %Y UA v related to
Recruits - vehcle
and repair
Donors)
Brand 10/30/ UAGE 34 UAGE x4 (1l Yes GNL
(Logo) 2023 patch on
22:20 soldier
Brand 10/29/ https://georgianlegion.ge/ka/news/presentation-of-the-foundation- https://georgianlegion.ge/ka/news/presentation-  of-the-foundation- No Link to
(Social 2023 for-support-of-the-georgian- For-support- of 7mwfo Geua Tbilisi Presentation of the Georgian presentati
Media); 14:07 legion?fbclid=IwAR3dxdDTHEgVKI9RAH1Z7AtXgXjnlQ2z4ZG Legion Support Foundation — Visit the Legion Site: http:/gl.ge on to
Stakehol gcEWnTiHVEINR65RTbt97MwFo GEUA Y TGixici BinOynacs Foundati
der npesenraris DoHIy NIATPUMKH TPY3HHCBKOTO JIETIOHY - on for
Commun Bingsinaiire caiit Jleriony: http://gl.ge support
ication of the
(Member Georgian
Fighters Legion in
and Thilisi
Supporte
1s)
Brand 10725/ Mamyka MamynamBini Ha npesentanii (onay I'pysumnchkoro | Mamuka Mamulashvili at the presentation of the Georgian Legion | Yes Link to
(Mamuka 2023 JIETiOoHYy. Binsinaiite caiit Legion: http://georgianlegion.ge fund. Visit the Legion website: http://georgianlegion.ge Mamuka website
); 13:59 Bucryn Mamykn Mawmynamsimi  Ha npesenrauii  Ponugy Mamulashvili's speech at the presentation of the Georgian Legion related to
Stakehol I'pysuncekoro jaeriony. Binsimaiite caiit ['py3HHCBKOrO JIErioHy: Foundation. presentati
der http://georgianlegion.ge on to
Commun Foundati
ication on for
(Member support
Fighters of  the
and Georgian
Supporte Legion in
18); Thilisi
Brand
(Logo)
Brand 10/25/ 050035 Bs8M@adzoo  JpOomo  @gaombol  gmbool | Mamuka Mamulashvilli's speech at the presentation of the Foundation | Yes Video of
(Mamuka 2023 3690966305y 9f30gm  @gpombols  3gdaggBeb: of the Georgian Legion. Visit website of the Georgian Legion: Mamuka
% 13:38 http://georgianlegion.ge  Mamuka Mamulashvilli's speech at the http://georgianlegion.ge Mamulas
Stakehol presentation of the Foundation of the Georgian Legion. Visit hvili - for
der website of the Georgian Legion: http://georgianlegion.ge preseneta
Commun tion  to
ication Foundati
(Member on for
Fighters support
and of  the
Supporte Georgian
18); Legion in
Brand Thilisi
(Logo)
Brand 10/22/ https://youtu.be/KkeBQolYDMc?si=j2F _g0M30m4BCIGS8 https://youtu.be/KkcBQolYDMc?si=j2F _gOM30m4BCIG8 No Interview
(Mamuka 2023 of
) 13:34 Mamuka
Mamulas
hvili
Stakehol 10/15/ Jlskyto KOXKHOMY 3 4340 XTO TIOCTaBHB Thanks to each of the 4340 who signed No Thanks
der 2023 nizmac § https://petition.president.gov.ua/petition/206154  3axpo @ https://petition.president.gov.ua/petition/206154 Zakro was the to
Commun | 23:11 GyB KpaIiM 3 Hac GEUA best of us GEUA supporter
ication s who
(Member petitione
Fighters d for
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https://youtu.be/KkcBQoIYDMc?si=j2F_g0M30m4BCJG8
https://youtu.be/KkcBQoIYDMc?si=j2F_g0M30m4BCJG8

and award of
Supporte medal to
18) fallen
GNL
fighter
Brand 10/15/ UAGE UAGE Yes GNL
(Logo) 2023 fighters
19:23 posing in
field,
Kupiansk
specified
Framing 10/10/ https://youtu.be/M-DItTO2s0w?si=T1kBBp50QaRUFoUG https://youtu.be/m-ditto2s0w?si=tIKBBP50qarufoug Mamuk No Interview
(Bridging 2023 Mamyka Mamynamsini, xomanmup ['py3uMHCBKOro — Jeriony Mammulak, commander of the Georgian Legion of Ukraine, recorded with
); Brand 15:22 Vkpainu, 3anucaB BiZlco3BepHEHHs 110 i3painkTsaH. Bin Bucnosus | a video address to the Israelites.He expressed his condolences to the Mamuka
(Mamuka CBOI CHIiBUYTTS CiM'AM 3arnGIHX Bijl pyK TepopucTiB i 3a3Haums, mo | families of dead terrorists and noted that both Israel - against Hamas, Mamulas
) sk I3paine — npotn XAMACY, Tak i Ykpaina 6operbest 3 Takumu % | and Ukraine fights the same terrorists but Russian.The entry was hvili
TEpOpUCTaMH, alle pocilickknmu. 3anuc 3BepHenHs Gyilo nepefiano | submitted by the editorial board "Details" .1LGEUA
penakuii «/lerai». ILGEUA
Brand 10/5/2 Yes GNL
(Logo); 023 provision
Framing 11:34 of
(Positive training
Attribute
);
Stakehol
der
Commun
ication
(Ukrainia
n Public)
Brand 10/5/2 Crorajm npo xopoui cripasy Bin Georgian Legion - I'pysuncekuii | Memories of good deeds from the Georgian Legion and its combat | Yes GNL
(Logo); 023 Jlerion do@ovgmo @gaombora jioro GoiioBoro  komammmpa | commander Mamuka Mamulashvili. Legion fighters conducted a two- provision
Framing 11:34 Mamuka Mamulashvili. Biiui neriony nposenn HaBuaIbHi 1BOXAeH] day training course for students of the Chernivtsi Trade and Economic of
(Positive Kypeu uisi cryjentis UepHiBeIbKoro Toproeibho ekoromiunoro | Institute of KNTEU on first aid and the ability to use firearms and cold training
Attribute incturyry KHTEY 1o Hazanmio nepuioi Meamunoi gonomorn Ta | Wweapons. They also visited the boarding house and handed it over to and
); BMIiHHIO ~ KODHCTYBaTHCS  BOTHENaibHOW Ta  xonmomnoro | the elderly volunteer help. Geua volunteer
Stakehol 306p0€r0.3aBiTalii TAKOK B TAHCIOHAT Ta MEPEAIH JIFOIM HOXHIOr0 work  to
der BiKY BOJIOHTEPCBKY JIOIOMOTY.GEUA college
Commun students
ication and
(Ukrainia elderly in
n Public) Ukraine
N/A 10/1/2 No Artistic
023 poster of
16:35 Georgian
and
Ukrainia
n troops
Framing 9/27/2 Jlensb oxynauii A6xasii pamucramMu The day of the occupation of Abkhazia by the Rashists No Comme
(Bridging 023 moration
); 15:35 of
Stakehol Russia's
der occupatio
Commun n of
ication Abkhazia
(Georgia
n Public)
Stakehol 9/20/2 Tpomanns 3 nammm Gifiriem 3akpo Lly6itinze BinOynerses 3aBTpa Farewell With our fighter Zakro Shubitidze will be held tomorrow, No Comme
der 023 21 BepecHs 3a azpecoro By Yncrskiseska 20 . B 13:00 September 21, at the address of st. Chistyakivska 20. At 13:00 moration
Commun 22:45 of fallen
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ication GNL
(Member fighter
Fighters
and
Supporte
18)
Brand 9/20/2 Mamuka Mamulashvili: Makcumanbuuii  pernocT o' GEUA & Mamuka Mamulashvili: Maximum repost o'« GEUA & Heroes do not | Yes Pro-GNL
(Logo); 023 Tepoiii He BMupatoTh ... JIpy3i mianumiTe Gy/ab-l1acka METHIIO die... Friends, please sign the petition to award the title of Hero of graffiti,
Brand 10:12 npucBOEHHsT 3BaHHs ['epost Ykpainn ( nocmeprao) Hamomy | Ukraine (posthumously) to Our Zakro... presumab
(Mamuka 3akpo... https://petition.president.gov.ua/petition/206154 https://petition.president.gov.ua/petition/206154 ly in
); Brand Thilisi
(Social
Media);
Stakehol
der
Commun
ication
(Member
Fighters
and
Supporte
18)
Brand 9/19/2 | B YKPATHI 3ATMHY TPY3MHCBKMIA BOE€H 3AKPO | GEORGIAN WAR ZAKRO SHUBITIDZE DIED IN UKRAINE | Yes Comme
(Logo); 023 IOYBITIA3E  Ille oauH rpy3uHchkuii 6oeub, 30-piunuii 3akpo Another Georgian fighter, 30-year-old Zakro Shubitidze, died in the moration
Stakehol 15:37 IlyGitinze, 3armHyB Ha BiliHi nmpotu Pocii B VYkpaiwi. Bys | war against Russia in Ukraine. He was the commander of the 4th group of fallen
der KoMaHaupoM 4-1 rpynu «[py3HHCBKOrO JIErioOHy», IO [isna B of the "Georgian Legion" operating in Ukraine. Shubitidze died in GNL
Commun Vkpaini. Ily6iringze sarunys y OGoro Oins cemmma Heckyune battle near the village of Neskuchne, Donetsk region. "The kindest fighter
ication Jlonenskoi obnacri. "Haiino6piina moauna, sy s 3ycTpiuas Ha 1ii person I met in this war!" Mamuka Mamulashvili, commander of the
(Member BiiHi!", - HanucaB y cormMepeski komanaup "I'py3uHCHKOro steriony" "Georgian Legion", wrote on the social network. After February 24,
Fighters Mawmyka Mamynamini. ITicas 24 mororo 2022 poky y po3s’s3aHiii 2022, 49 Georgian and Ukrainian soldiers of Georgian origin died in
and Pocieto BiiiHi B VkpaiHi 3aruHy’go Bike 49 TIpy3HHCBKHX Ta the war started by Russia in Ukraine UAGE
Supporte YKPAIHCbKHUX OB rPy3HHCHKOTrO MOXOIKCHHIUAGE
1s)
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023 BOIOIOTH IIPOTH CIIIJIBHOTO BOpora. Yci BOHH MAalOTh CBOIO iCTOPItO, fighting against a common enemy. They all have their own history, youtube
16:44 ane UIHHOCTI Ta MeTa CIiibHi. BOHHM BBaXalOTh, 110 TAKMM YHHOM but they share the same values and purpose. They believe that in this coverage
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T'poMajIAHCBKOIO PAJIOKo 3 THTaHb 060POHH Ta Ge3reky Ta PoHIoM

®pigpixa Eb6epra pexucep I'eopriii I[BitaBa migroryBas

JIOKyMEHTaIIbHUH (ilbM NPO TPy3HHIB, SKi BOIOIOTH B YKpaiHi.

the Civic Council on Defense and Security and the Friedrich Ebert

Foundation, director Giorgii Tsvitava prepared a documentary film

about Georgians fighting in Ukraine.
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https://youtu.be/Q1wlg1gB3R0%20Many%20Georgians%20in%20Ukraine%20are%20fighting%20against%20a%20common%20enemy.%20They%20all%20have%20their%20own%20history,%20but%20they%20share%20the%20same%20values%20%E2%80%8B%E2%80%8Band%20purpose.%20They%20believe%20that%20in%20this%20way%20they%20protect%20the%20honor%20of%20their%20Motherland.%20In%20cooperation%20with%20the%20Civic%20Council%20on%20Defense%20and%20Security%20and%20the%20Friedrich%20Ebert%20Foundation,%20director%20Giorgii%20Tsvitava%20prepared%20a%20documentary%20film%20about%20Georgians%20fighting%20in%20Ukraine.
https://youtu.be/Q1wlg1gB3R0%20Many%20Georgians%20in%20Ukraine%20are%20fighting%20against%20a%20common%20enemy.%20They%20all%20have%20their%20own%20history,%20but%20they%20share%20the%20same%20values%20%E2%80%8B%E2%80%8Band%20purpose.%20They%20believe%20that%20in%20this%20way%20they%20protect%20the%20honor%20of%20their%20Motherland.%20In%20cooperation%20with%20the%20Civic%20Council%20on%20Defense%20and%20Security%20and%20the%20Friedrich%20Ebert%20Foundation,%20director%20Giorgii%20Tsvitava%20prepared%20a%20documentary%20film%20about%20Georgians%20fighting%20in%20Ukraine.
https://youtu.be/Q1wlg1gB3R0%20Many%20Georgians%20in%20Ukraine%20are%20fighting%20against%20a%20common%20enemy.%20They%20all%20have%20their%20own%20history,%20but%20they%20share%20the%20same%20values%20%E2%80%8B%E2%80%8Band%20purpose.%20They%20believe%20that%20in%20this%20way%20they%20protect%20the%20honor%20of%20their%20Motherland.%20In%20cooperation%20with%20the%20Civic%20Council%20on%20Defense%20and%20Security%20and%20the%20Friedrich%20Ebert%20Foundation,%20director%20Giorgii%20Tsvitava%20prepared%20a%20documentary%20film%20about%20Georgians%20fighting%20in%20Ukraine.
https://youtu.be/Q1wlg1gB3R0%20Many%20Georgians%20in%20Ukraine%20are%20fighting%20against%20a%20common%20enemy.%20They%20all%20have%20their%20own%20history,%20but%20they%20share%20the%20same%20values%20%E2%80%8B%E2%80%8Band%20purpose.%20They%20believe%20that%20in%20this%20way%20they%20protect%20the%20honor%20of%20their%20Motherland.%20In%20cooperation%20with%20the%20Civic%20Council%20on%20Defense%20and%20Security%20and%20the%20Friedrich%20Ebert%20Foundation,%20director%20Giorgii%20Tsvitava%20prepared%20a%20documentary%20film%20about%20Georgians%20fighting%20in%20Ukraine.
https://youtu.be/Q1wlg1gB3R0%20Many%20Georgians%20in%20Ukraine%20are%20fighting%20against%20a%20common%20enemy.%20They%20all%20have%20their%20own%20history,%20but%20they%20share%20the%20same%20values%20%E2%80%8B%E2%80%8Band%20purpose.%20They%20believe%20that%20in%20this%20way%20they%20protect%20the%20honor%20of%20their%20Motherland.%20In%20cooperation%20with%20the%20Civic%20Council%20on%20Defense%20and%20Security%20and%20the%20Friedrich%20Ebert%20Foundation,%20director%20Giorgii%20Tsvitava%20prepared%20a%20documentary%20film%20about%20Georgians%20fighting%20in%20Ukraine.
https://youtu.be/Q1wlg1gB3R0%20Many%20Georgians%20in%20Ukraine%20are%20fighting%20against%20a%20common%20enemy.%20They%20all%20have%20their%20own%20history,%20but%20they%20share%20the%20same%20values%20%E2%80%8B%E2%80%8Band%20purpose.%20They%20believe%20that%20in%20this%20way%20they%20protect%20the%20honor%20of%20their%20Motherland.%20In%20cooperation%20with%20the%20Civic%20Council%20on%20Defense%20and%20Security%20and%20the%20Friedrich%20Ebert%20Foundation,%20director%20Giorgii%20Tsvitava%20prepared%20a%20documentary%20film%20about%20Georgians%20fighting%20in%20Ukraine.
https://youtu.be/Q1wlg1gB3R0%20Many%20Georgians%20in%20Ukraine%20are%20fighting%20against%20a%20common%20enemy.%20They%20all%20have%20their%20own%20history,%20but%20they%20share%20the%20same%20values%20%E2%80%8B%E2%80%8Band%20purpose.%20They%20believe%20that%20in%20this%20way%20they%20protect%20the%20honor%20of%20their%20Motherland.%20In%20cooperation%20with%20the%20Civic%20Council%20on%20Defense%20and%20Security%20and%20the%20Friedrich%20Ebert%20Foundation,%20director%20Giorgii%20Tsvitava%20prepared%20a%20documentary%20film%20about%20Georgians%20fighting%20in%20Ukraine.
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Stakehol 2:23 HACHIAKAMH BiMCHKOBMX il pocifichkux okymanTis.I'yMariTapHa occupiers. The humanitarian mission is also one of the important provide
der Micis Ue TaKkok OWMH i3 BakTMBHX mHampamkis miii Giins | directions of the actions of the soldiers of the legion. GEuA & aid  to
Commun NIEriOHY.GEUA &Y liberated
ication Ukrainia
(Ukrainia n
n Public): civilians
Framing in
(Positive Kherson;
Attribute Kherson
) specified
Brand 7/12/2 Komanaup rpysuscskoro neriony Mamyka MamyoauiBini ta #oro The commander of the Georgian Legion Mamuka Mamulashvili and No Mamuka
(Mamuka | 023 sactynuuk Jlepan @i]ifGEGEGE € HauionanbHumu reposmu | his deputy Levan Fifiya GEGEGE are national heroes of Ukraine Mamulas
) 11:47 Vkpainn UAUAUA & & & Kpim TOro, BoHM oTpuManu Oarato UAUAUA & & & Inaddition, they received many combat awards and hvili - and
GoiioBHX HaropoJ Ta MeJialeii 3a 60ioBy BiaBary. onepariiGEGEUAU medals for combat bravery. operationsGEGEUAU A Glory to the heroes! deputy
A Teposm cnaBa! GEUAQ @ T'pysuncekuii Jlerion - GEUA QP @ Georgian Legion - Georgian Legion Georgian Legion :‘::nman
I'pysunckuii Jlernon I'py3uncekuit Jlerion Mamyka Mamytamsini Mamuka Mamulashvili Levan Fifi Levan
JleBan ®idis Fifiya
Brand 71272 Yes GNL
(Logo); 023 provides
Framing 11:41 self-
(Positive defense
Attribute training
); to
Stakehol Civilians
der
Commun
ication
(Ukrainia
n Public)
N/A 7/10/2 | Cnasa mammum reposm Crasa Ykpaiui Crasa I'pysii GEUA Glory to our heroes Glory to Ukraine Glory of Georgia GEUA No Slidesho
023 A of
22:57 GNL
fighters
in the
field
Brand 7/10/2 | 3axuctu barekisiuny B Ykpaini ta Ipysii @ uace ['pysuncekuii | Protect the Motherland in Ukraine and Georgia % uAGe Georgian | Yes GNL
(Logo); 023 Jlerion - I'py3uncknii Jlernon Georgian Legion ¢ Legion = fighter
Framing 22:52 outside
(Bridging combat
)
Brand 7/10/2 Itanificbkn aitM  MinaHCBKOT rpoMajM  Hepefanu BOTHAM Italian children of the Milan community handed over the Georgian flag No Presentat
(Mamuka 023 T'py3HHCHKOTO JIerioHy TIpy3WHCBKMiA mpanop Ta HanucaHi HumMu | and letters written by them to the soldiers of the Georgian ion  of
); 11:11 AMCTH!ITGEUA Legion!1TGEUA flag by
Stakehol Italian
der schoolchi
Commun Idren to
ication Mamuka
(Foreign Mamulas
Governm hvili
ent)
Stakehol 7/9/20 | T'pysunckuit Jlernon Bam, Gparu, npucsstayetbes 34 % Jlakyemo | The Georgian Legion is dedicated to you, brothers 4 % Thank you | Yes | Fundraisi
der 23 Jlexceni Eprazept UAGE Lexena Ertadert UAGE ngrave
Commun 10:46
ication
(Member
Fighters
and
Supporte
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1s);

Brand
(Logo)
Stakehol 7/4/20 No Congratu
der 23 lations of
Commun 21:37 us
ication
(Foreign
Governm
ents)
N/A 7/4/20 | Sxmo By He GopeTecs, BU He MEPEMOXKETE GEUA 34 If you don't fight you won't overcome GEUA 34 % No GNL
23 fighter
17:42 outside
combat
Stakehol 7/4/20 https://maailm.postimees.ee/7807734/postimees-ukrainas- https://maaailm.postimees.ee/7807734/postimees-ukrainas- No Link to
der 23 jaapanlased-sodivad-ukrainas-jaapani-keeles-ja-kaemarkide- Jjaapanlated-ukrainas-ukrainas-jaapani-keeles-ja-kaemarkide- news
Commun 15:42 abil?fbelid=IwAR3uW3{fuN4u3KgCni9QGF9bUchV8H_hCQE7k belid?fbelid?fbelid?fbelid?fbelid ?fbelid ?fbelid article
ication VeTygB1ftYH21t2UgrsSI6M YkpaiHi [onomaraiTs y BiifHI QE7Kve7ygblthtyh2it2ugrsi6M Ukraine assisted in the war twenty about
(Potential JIBAJLSATE COJATIB-A00POBOIIBLIB 3 SIMOHIT, SIKi yCIIIIIHO BOIOIOTH Y volunteer soldiers from Japan who are successfully fighting GNL
Recruits I'py3uHcbKOMY JIEriOHi, HE3BAXKAIOUM HA T€, 1110 PO3MOBIISIOTh JIHILE inGeorgian Legion, despite the fact that they speak only Japanese.
and SAMOHCHLKOK MOBOIO.GEUAJP
Donors);
Stakehol
der
Commun
ication
(Member
Fighters
and
Supporte
1s)
Brand 7/4/20 Jlinep I'pysuncekoro neriony Ykpainm Mamyka: «Y Byui mu | The leader of the GeorgiMamuka, leader of the Georgian Legion of | Yes Link to
(Mamuka | 23 Gaunnn  3B’S3aHMX i 3rBagTOBAaHMX  jiTeit»  GEUA | Ukraine: "We saw tied and raped children in Buchi" Geua news
); 0:55 https://12ft.io/proxy?&q=https%3 A%2F%2Fwww.elespanol.com% article
Stakehol 2Fmundo%2Feuropa%2F20230703%2Fmamuka-lider-legion- https://12ft.io/proxy?&q=https%3A%2F%2Fwww.elespanol.com%2 detailing
der georgiana-combate-ucrania-bucha-vimos-ninos-atados- Fmundo%2Feuropa%2F20230703%2Fmamuka-lider-legion- interview
Commun violados%2F775922549_0.html georgiana-combate-ucrania-bucha-vimos-ninos-atados- from
ication violados%2F775922549 0.htmlan Legion of Ukraine Mamuka: "In Mamuka
(Ukrainia Bucha we saw bound and raped children"  GEUA Mamulas
n Public); https://12ft.io/proxy?&q=https%3a  extra2F20230703%2fmamuka- hvili - on
Stakehol Lider-Legion-Georgiana-Kombate-AUCRANIA-BUCHA-VIMOS- Bucha
der NINOS-ATADOS-Violados%2F7775922549 0.html atrocities
Commun
ication
(Foreign
Governm
ents);
Framing
(Negativ
e
Outcome
)
Brand 7/4/20 Koporka Xpononoris mnepmmx gHiB  Bilinm  Ykpaimm 3 | A brief chronology of the first days of Ukraine's war with Russia. The | No TikTok
(Brand 23 pociero.I'py3unchbkuii nerion Oy i3 mepmoro JHsa Biliem Ha | Georgian Legion was in the hottest positions from the first day of the coverage
Equity); 0:46 Haifraps4ilmx no3MIisX. GEUA war. GEUA of
Framing Ukraine
(Positive War
Attribute
)
N/A 7/4/20 Conpar I'pysuncekoro neriony (Topi) puBkoM BiampauboBye A soldier of the Georgian Legion (Tori) works out the enemy's No GNL
23 MO3HILii IPOTHBHUKA GEUA positions with a jerk GEUA fighters
0:21
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in the
field

Stakehol 7/3/20 GEUA & GEUA Yes NAFO
der 23 logo plus
Commun 19:18 GNL
ication patch
(Member
Fighters
and
Supporte
1s);
Brand
(Logo)
N/A 7/3/20 3aBsiKu POCIHCEKOMY ypsifty B JlapbsiIbCKOM JOIHHI IIOBHO pocistH! Thanks to the Russian government, the Darial Valley is full of | No Supporte
23 Posropuits Hauni mpamopu.  CnaBa ['pysii! CnaBa VYkpaiui! Russians! Unfurl our flags. Glory to Georgia! Glory to Ukraine! IS
11:23 | Iepemoru Ykpaini! GEGEGEUAUAUA Victory to Ukraine! GEGEGEUAUAUA holding
up
Ukrainia
n and
Georgian
flags
Brand 7/3/20 Yes GNL
(Logo) 23 fighters
0:11 training
and in the
field
Stakehol 7/1/20 Hami commati 3 Icmanii. go®ormmo  @gaombol yggers | These soldiers [of ours] are from Spain. All units of the Georgian | No Spanish
der 23 3659050 8000l Bmbsfoegmdsb  sgbsbymol @ Legion will participate in the de-occupation of Abkhazia and language
Commun 20:22 BoBsBadErals @gmzm3a0sdo. Samachablo. news
ication coverage
(Georgia of GNL
n Public); fighters
Stakehol
der
Commun
ication
(Potential
Recruits
and
Donors);
Framing
(Bridging
)
Stakehol 7/1/20 FPODMWo  @gaombol 0s3mbGo  ©sbsgmgo!  Snoncekuii | Japanese units of  the Georgian Legion! https: No Showcasi
der 23 ninposain Tpysurcekoro Jlerionyhttps  :/toyokeizai.net/articles/- | //toyoKeizainet/articles/-/682741? Page = 5 & FBCLID = ng  of
Commun 20:17 /6827412page=5&fbclid=IwAROjIrB4x- IWAROJLRB4X- Japanese
ication tcM_qlfX9tI0vfctwAijnOhRhagNu7n9EACbp032LBQQUE-A TCM_QLFX9TOVFCTWAQUQUQUQUQUQUQUQUQ. GNL
(Member fighters
Fighters
and
Supporte
18);
Stakehol
der
Commun
ication
(Potential
Recruits
and
Donors)
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N/A 6/30/2 | GEuA® GEUA &Y No GNL
023 fighters
19:30 outside
of
combat
Stakehol 6/30/2 5 Oiiiuie  'py3HHCBKOrO JIETiOHY —HAropoykeHOo — MeJalLIio 5 soldiers of the Georgian Legion were awarded the "Defender of | No Presentat
der 023 «3axucHuka 3anopiioks» MinicTepcrBa 000pOHH, 3a 0 MU iM Zaporozhye" medal of the Ministry of Defense, for which we are very ion  of
Commun 9:41 Ty’Ke BJIAUHI.GEUA grateful. GEUA awards to
ication GNL
(Member fighers
Fighters
and
Supporte
18)
Brand 6/27/2 ¥4 GEUA = W4 GEUA = Yes Georgian
(Logo); 023 flag,
Brand 17:14 presumab
(Georgia ly after
n combat
Cultural
Symbols)
Brand 6/26/2 No News
(Mamuka 023 coverage
) 11:19 of GNL
fighters
with
interview
of
Mamulas
hvili
N/A 6/25/2 Onna 3i cmenrpyn I'py3HHCBKOrO JIeTiOHY BilnoumBae Iicis One of the special forces of the Georgian Legion is resting after | No GNL
023 TIOBEPHEHHs 3 MicCii, i BOHH 3HIMalOTh MOPOX 3i CBOIX IIOK-17, | returning from a mission, and they are removing powder from their fighters
17:43 NpU3HAYCHUX I OmmkHBOro 60K Ta pi3HOI  INTYpMOBOL glock-17s, designed for close combat and various assault sniper after
cHaiinepcpkoi  30poi, i posrmsmaior  I'pysio i ocoGmuBo | weapons, and looking at Georgia and especially Samegrelo % GEUA combat,
Camerpeno % GEUA showcasi
ng
weapons
N/A 6/25/2 | Aprunepiiicbka actina I'py3HHCBKOTO JETiOHY...GEUA Artillery unit of the Georgian Legion...GEUA No GNL
023 fighters
17:36 with
HUMV
wWw
N/A 6/22/2 No GNL
023 fighters
14:08 outside
of
combat
Brand 6/22/2 @ Jlikapi ne pgobpe, ame Opard 3 Jerioy  IuBmuIe @& Doctors are good, but brothers from the legion will heal | Yes Wounded
(Logo); 023 BUIIIKYIOTH. &) GEUA faster. & GEUA & GNL
Stakehol 14:05 fighter
der
Commun
ication
(Member
Fighters
and
Supporte
18)
N/A 6/22/2 https://youtu.be/jOzQqsPe-08 https://youtu.be/jOzQqsPe-08 No Link to
023 youtube
12:19 video
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[unavaila
ble]

Brand 6/21/2 Georgian Legion - I'pysuncekuii Jlerion goGomomo @wgaombo Georgian Legion is the largest foreign contingent in the Armed Forces Yes News
(Logo); 023 GEUAfp — maifuncenpHmMII {HO3EMHMI KOHTHHTEHT y CKTaxi of Ukraine. Thank you, brothers, for helping to fight for independence coverage
Brand 10:43 36poiinnx cun Vipainn.  Jlakyemo Gpami, mo mke 9 poxip | in the war started by Russia for 9 years. & Created in 2014 from 10 of GNL
(Mamuka JonoMaraeTe BHOOPIOBATH He3AIEKHICT y po3B'isaniil pociero | men, grew to 2,000 defenders - defended the airport in Gostomel,
; Brand o . . .. . i i i i i
) Biiini. & Creopermii 2014 i3 10 w010BiKiB, po3piccst 10 2-X THCSH liberated Kyiv region and Kharkiv region, and now performs tasks
(Social . P . along the entire front line. Commander Mamuk Mamulashvili was
i 3aXHCHHUKIB - GOpoHHB agponopT y I'ocTomeni, 3BinbHsAB KuiBmuHy
Media); . . . PV, captured by the Russians as a teenager, and even then he understood
Ta XapKiBIIMHY, i HUHI BUKOHYE 3aBJIaHHs 1O BCiil JiHii GpoHTy.
Stakehol K .. what atrocities the Russians were capable of. He is sure of the defeat
omaHaMp Mamyka MamynamBini moTpanuB 10 pociiickkoro
der L . . . - . of Russia, which awaits the aggressor country after the victory of
TIOJIOHY IIIE TIi/UTITKOM, i Bie TOJIi 3p03yMiB, Ha siKi 3BipcTBa 31aTHi
Commun . . . . . Ukraine - this is what the founder and commander of the legion told
o pocisuy. Bin yneBHenuii y mopasui pocii, 10 ueKae Ha KpaiHy-
ication . .. . in an exclusive interview with Fakty ICTV about the counteroffensive
arpecopky micis nepemMorn YKpaiHH — PO L€ 3aCHOBHHK i
(Member . . . of the Armed Forces, the Russians and the Kadyrovs. Author of the
. KOMaHIHUpP JICriOHy B eKCKIo3uBHOMY iHTepB’lo ®axtu ICTV
Fighters . . - video: journalist Tetyana Dotsiak.
posnosis npo koutpHactyn 3CY, pocisH Ta KaaupiBLiB. ABTOpKa
and
Bijeo: xypHanicTka TersiHa Jlousk.
Supporte
1s);
Framing
(Positive
Attribute
); Brand
(Brand
Equity)
N/A 6/21/2 T'pysuHChKHMil JierioH nocmimrae Ha jgonmomory. Mysxknicte Ta | The Georgian Legion rushes to help. Courage and humanity are the | No GNL
023 JOASHICTD 1 XapakTep GiifiiB JerioHy.GE character of legion fighters. Ge fighters
10:38 in the
field
Brand 6/21/2 I'py3unn, smoHmi, amepukasii, ykpaiHui, HiMui, d¢pasmysn, Georgians, Japanese, Americans, Ukrainians, Germans, French, Yes GNL
(Logo); 023 NPEJICTABHUKM ~ Maiike BCiX  KpaiH, Mu  3i0pamu  pasom | representatives of almost all countries, we gathered together fighters
Framing 10:34 BilicbKOBOCITY)KOOBIIIB ['py3HHCBKOrO JICTiOHY i Hajamm JIOAIM servicemen of the Georgian Legion and provided humanitarian aid to holding
(Positive TyMaHiTapHy JI0TIOMOTY, HeMae MOBHOro Gap'epy, BOHM Bce oiHO | people, there is no language barrier, they still understand each other. up  unit
Attribute posymiroTh omuH omHoro. CyMHO, 1o Hapon pocilickka 3106a | It is sad that Russian malice has brought the people to this, but it is banner at
); JoBena [0 IWBOro, aje MOPUEMHO pobduTH [00py cmpasy, nice to do a good deed, united, everything will work out, war after war, Heroes
Stakehol 00'eHABIINCH, BCC BUiiE, BiifHA 3a BiifHO, ane 0AuMTH LIACITUBL but seeing the happy eyes of a poor person is a great pleasure. monume
der odi GiJIHOT JIIOJIMHM BEJIMKA HACOIOA.GEUA &7 & GEUA &7 & nt  and
Commun separate
ication video of
(Potential unloadin
Recruits g of
and equipme
Donors); nt
Stakehol
der
Commun
ication
(Member
Fighters
and
Supporte
18)
Brand 6/19/2 3rajika po BiIKPUTTS NPOEKTY ,, AKajieHis I py3uHCHKOTO JIeriony,, Mention of the opening of the Georgian Legion Academy project in Yes GNL
(Logo); 023 y KuiBi GEUA Kyiv GEUA provision
Framing 1:55 of self-
(Positive defense
Attribute training
); to
Stakehol Ukrainia
der n
Commun civilians
ication
(Potential
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Recruits

and
Donors);
Stakehol
der
Commun
ication
(Member
Fighters
and
Supporte
18)
N/A 6/18/2 GEUA GEUA No GNL
023 fighters
12:25 outside
of
combat
Stakehol 6/15/2 YkpaiHcbki BiiicbKOBOCTYKOO0BLI ['py3MHCHKOro J€rioHy MaroTh Ukrainian servicemen of the Georgian Legion have great respect, they No Ukrainia
der 023 BENIMKY TIOBAry, 1€ TyKe BISUHI XJIOMIIUA 4¥ GE 34 are very grateful guysuA % GE & n  GNL
Commun 20:27 fighters
ication outside
(Ukrainin of
Public) combat
Brand 6/15/2 GE® ¥ GE ¥ 34 Yes GNL flag
(Logo) 023 flying
0:22 over
private
home
N/A 6/14/2 AMepHKaHCKHIi OCKapOHOCHBIN aKTep, peskuccep U cueHapuct [loun American Oscar-winning actor, director and screenwriter Sean Penn | No News
023 TIeHH CHUMET OKYMEHTAIIbHBIH (HiIbM 1po «I'py3uHCKHii ternon», | will make a documentary about the Georgian Legion, fighting on the coverage
23:12 BOIOIONIHIT HA CTOPOHE BOOPY)KEHHBIX CHT Y KPAUHBL GEUA side of the Ukrainian armed forces.GEUA of GNL,
announce
ment of
Sean
Penn
documen
tary
Brand 6/12/2 GEUA Y GEUA @ Yes Mamuka
(Logo); 023 Mamulas
Brand 15:45 hvili  in
(Mamuka fatigues
)
Brand 6/12/2 Yes GNL
(Logo) 023 fighter
10:28 with
banner
Brand 6/12/2 Yes GNL
(Logo) 023 fighter
10:26 with gear
and
patches
Framing 6/12/2 Xepcon.I'py3uHchkHil Jerion nomomarae y epakyanii muphux | Kherson. The Georgian Legion helps in the evacuation of civilians. No Video
(Positive 023 JKUTEIIB. GEUA S @ GEUASY @ related to
Attribute 10:24 GNL
); evacuatio
Stakehol n of
der civilians
Commun in
ation Kherson
(Ukrainia
n Public)
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023
3:12

Boinu no6pa. GEUA &

Warriors of good.GEUA

GNL
fighters

103



Bibliography

Aliyev, Huseyn. 2016. "Strong militias, weak states and armed violence: Towards a theory of 'state-
parallel' paramilitaries." Security Dialogue 498-516.

Allen, Myria. 2016. "Legitimacy, Stakeholders, and Strategic Communication Efforts." In Strategic
Communication for Sustainable Organizations, by Myria Allen, 61-1014. New York: Springer.

Anderson, Emma. 2018. "Ex-Georgian President Saakashvili deported from Ukraine." Politico.
February 12. Accessed August 20, 2024. https://www.politico.eu/article/mikheil-
saakashvili-deported-ukraine/.

Arielli, Nir. 2020. "Foreign fighters and war volunteers: between myth and reality." European Review
of History 54-64.

Bakke, Kristen M. 2013. "2 - Copying and learning from outsiders? Assessing diffusion from
transnational insurgents in the Chechen Wars." In Transnational Dynamics of Civil War, by
Jeffrey T. Checkel, 31-62. Cambridge: Cambidge University Press.

Ball, Tom. 2022. "Azov Battalion drops neo-Nazi symbol exploited by Russian propagandists." The
Times. May 30. Accessed August 12, 2024. https://www.thetimes.com/world/russia-
ukraine-war/article/azov-battalion-drops-neo-nazi-symbol-exploited-by-russian-
propagandists-lpjnsp7qg.

Carey, James W. 2008. Communication as Culture: Essays on Media and Society. New York:
Routledge.

Casalegno, Cecilia, Chiara Civera, Damiano Cortese, and Alessandro Zardini. 2023. "In search of
the enabling factors for public services resilience: A multidisciplinary and configurational
approach." Journal of Knowledge and Innovation 2.

Center for Insights in Survey Research. 2023. Georgian Survey of Public Opinion: September -
October 2023. Public Opinion Poll, Thilisi: International Republican Institute.

Civil.ge. 2022. "Georgian Legion Commander Denies Involvement in Russian PoW Incident." Civil
Georgia. November 23. Accessed June 29, 2024. https://civil.ge/archives/516002.

Coffey, Luke, and Mamuka Mamulashvili. 2022. "A Conversation from the Front Lines with
Commander of the Georgian Legion Mamuka Mamulashvili." Hudson Institute. December
15. Accessed June 26, 2024. https://www.hudson.org/events/conversation-front-lines-
commander-georgian-legion-mamuka-mamulashvili.

Colgan, Jeff, and Thomas Hegghammer. 2011. "Islamic Foreign Fighters: Concept and Data."
International Studies Association Annual Convention. Montreal. 6.

Coombs, W. Timothy. 2015. "The value of communication during a crisis: Insights from strategic
communication research." Business Horizons 141-148.

Couldry, Nick, and Andreas Hepp. 2013. "Conceptualization Mediatization: Contexts, Traditions,
Arguments." Communication Theory 191-202.

104



de Roy van Zuijdewijn, Jeanine. 2024. "Radicalisation of 'Foreign Fighters'" In The Routledge
Handbook on Radicalisation and Countering Radicalisation, by Joel Busher, Leena Malkki
and Sarah Marsden, 231-261. New York: Routledge.

Fisun, Oleksandr, and Nataliya Vinnykova. 2021. "De-Etatization of State Sovereignty and the
Formation of a Global Maidan." The Ideology and Politics Journal 72-86.

Flores, Marcello. 2016. "Foreign Fighters Involvement in National and International Wars: A
Historical Survey." In Foreign Fighters under International Law and Beyond, by Andrea de
Guttry, Francesca Capone and Christophe Paulussen, 27-47. The Hague: TMC Asser Press.

Freeman, R. Edward. 1984. Strategic Management: A Stakeholder Approach. Marshfield: Pitman
Publishing.

Fritz, Jason, and Joseph K. Young. 2020. "Transnational Volunteers: American Foreign Fighters
Combating the Islamic State." Terrorism and Political Violence 449-468.

Fusco, Floriana, and Paolo Ricci. 2019. "What is the stock of the situation? A bibliometric analysis
on social and environmental accounting research in public sector." International Journal of
Public Sector Management 21-41.

Gigova, Radina, Olga Voitovych, and Rashard Rose. 2024. US lifts ban on sendng weapons to
Ukraine's Azov brigade. June 12. Accessed June 26, 2024.
https://edition.cnn.com/2024/06/12/europe/us-weapons-azov-brigade-ukraine-
intl/index.html#:~:text=The%20United%20States%20has%?20lifted,but%20had%20a%20co
ntroversial%20past.

Gorloy, D. M., and O. A. Korniesky. 2015. ""Volunteer movement: world experience and Ukrainian
civic practices" Analytical report." National Institute for Strategic Studies. February 18.
Accessed June 26, 2024. https://niss.gov.ua/doslidzhennya/gromadyanske-
suspilstvo/volonterskiy-rukh-svitoviy-dosvid-ta-ukrainski-gromadyanski.

Hallahan, Kirk, Derina Holtzhausen, Betteke van Ruler, Dejan Verci¢, and Krishnamurthy Sriramesh.
2007. "Defining Strategic Communications." International Journal of Strategic
Communications 3-35.

Hodge, Nathan, Eoin McSweeney, and Niamh Kennedy. 2022. "Video appears to show execution of
Russian prisoners by Ukrainian forces." CNN. April 8. Accessed June 29, 2024.
https://edition.cnn.com/2022/04/07/europe/ukraine-execution-russian-prisoner-
intl/index.html.

Holtzhausen, Derina, and Ansgar Zerfass. 2015. "Strategic Communication: Opportunities and
Challenges of the Research Area." In The Routledge Handbook of Strategic Communication,
by Derina Holtzhausen and Ansgar Zerfass, 3-17. New York: Taylor and Francis.

Hudson Institute. 2022. "A Conversation from the Front Lines with Commander of the Georgian
Legion Mamuka Mamulashvili." Hudson Institute. December 15. Accessed June 30, 2024.
https://www.hudson.org/events/conversation-front-lines-commander-georgian-legion-
mamuka-mamulashvili.

105



JAM News. 2023. ""Georgian Security Service statement is written in Russian and is related to our
activities" - Georgian Legion leader." JAM News. September 18. Accessed June 27, 2024.
https://jam-news.net/georgian-security-service-statement-is-written-in-russian-and-is-
related-to-our-activities-georgian-legion-leader/.

Josticova, Hana, and Huseyn Aliyev. 2024. "There won't be a free Belarus without a free Ukraine:
motivations of Belarusian volunteers fighting for Ukraine in the Russo-Ukrainian War." Post-
Soviet Affairs 204-221.

Kaikhd, Ilmari. 2023. "Slava Ukraini": Strategy and the Spirit of Ukrainian Resistance, 2014-2023.
Helsinki: Helsinki University Press.

Kaldor, Mary. 2023. "Commentary on Kégler: Analysing the Ukraine war through a 'new wars'
perspective." European Journal of Social Theory 479-489.

—.2012. New and Old Wars: Organised Violence in a Global Era. Cambridge: Polity Press.

Kalpokas, Ignas. 2017. "Information Warfare on Social Media: A Brand Management Perspective."
Baltic Journal of Law and Politics 36-62.

Kim, Kenneth E. 2015. "Framing as a Strategic Persuasive Message Tactic." In The Rouledge
Handbook of Strategic Communication, by Derina Holtzhausen and Ansgar Zerfass, 285-
302. New York: Routledge.

Klausen, Jytte. 2015. "Tweeting the Jihad: Social Media Networks of Western Foreign Fighters in
Syria and Iraq." Studies in Conflict and Terrorism 1-22.

Kondrat, Anastasiia. 2023. ""The main motivation is the fight for democracy": How do foreigners
fight for Ukraine?" Svidomi. July 4. Accessed June 29, 2024.
https://svidomi.in.ua/en/page/the-main-motivation-is-the-fight-for-democracy-how-do-
foreigners-fight-for-ukraine.

Koschmann, Matthew A., and Jared Kopczynski. 2017. "Stakeholder Communication." The
International Encyclopedia of Organizational Communication 1-13.

Krishnan, H. S. 1996. "Characteristics of memory associations: A consumer-based brand equity
perspective." International Journal of Research in Marketing 389-405.

Kurdadze, Dali. 2017. Fake Documentary on Georgian Snipers' Participation in Maidan
Developments. November 27. Accessed June 26, 2024. https://mythdetector.ge/en/fake-
documentary-on-georgian-snipers-participation-in-maidan-developments/.

Kyiv Post. 2024. "Zelensky Replaces AFU Joint Forces Commander Amid Criticism and Military
Failures." Kyiv Post. June 25. Accessed June 30, 2024.
https://www.kyivpost.com/post/34784.

LaBelle, Sara, and Jennifer H. Waldeck. 2020. Strategic Communications for Organizations.
Oakland: University of California Press.

106



Levin, Irwin P., and Gary J. Gaeth. 1998. "All Frames Are Not Created Equal: A Typology and Critical
Analysis of Framing Effects." Organizational Behavior and Human Decision Processes 149-
188.

Lomsadze, Giorgi. 2023. "Georgia claims US contributes funds to coup preparations." Eurasianet.
October 3. Accessed June 30, 2024. https://eurasianet.org/georgia-claims-us-contributes-
funds-to-coup-preparations.

Ludendorff, Erich. 1935. Der Totale Krieg. Munich: Ludendorff.

Malet, David. 2013. Foreign Fighters: Transnational Identity in Civil Conflict. Oxford: Oxford
University Press.

Mamulashvili, Mamuka. 2024. Mamuka Mamulashvili's Public X Page. June 27. Accessed June 27,
2024. https://x.com/Mamulashvili_M.

Mehra, Tanya, Merlina Herbach, Devorah Margolin, and Austin C. Doctor. 2023. Trends in the Return
and Prosecution of ISIS Foreign Terrorist Fighters in the United States. ICCT/NCITE Report,
Omaha: International Centre for Counter-Terrorism.

Mendelsohn, Barak. 2011. "Foreign Fighters - Recent Trends." In The Foreign Fighters Problem,
Recent Trends and Case Studies: Selected Essays, by Michael P. Noonan, 10-24.
Philadelphia: Foreign Policy Research Institute.

Michaels, Daniel. 2022. "Ukraine's Internet Army of 'NAFO Fellas' Fights Russian Trolls and Rewards
Donors with Dogs." The Wall Street Journal. September 27. Accessed June 27, 2024.
https://www.wsj.com/articles/ukraines-internet-army-of-nafo-fellas-fights-russian-trolls-
and-rewards-donors-with-dogs-11664271002.

Moore, Cerwyn, and Paul Tumelty. 2008. "Foreign Fighters and the Case of Chechnya: A Critical
Assessment." Studies in Conflict and Terrorism 412-433.

Musaeva, Sevgil, and Yevhen Buderatskyi. 2022. "Mamuka Mamulashvili, Commander of the
Georgian Legion: Ukraine is the only country to take on the challenge of the barbaric
terrorist state that is Russia." Ukrainska Pravda. July 10. Accessed June 29, 2024.
https://www.pravda.com.ua/eng/articles/2022/07/10/7357256/.

Nan, Xiaoli. 2007. "Social Distance, Framing, and Judgement: A Construal Level Perspective."
Human Communication Research 489-514.

Neuendorf, Kimberly A. 2002. The Content Analysis Guidebook. London: Sage Publishing.

O'Connor, Steven, and Guillaume Piketty. 2020. "Introduction - Foreign fighters and multinational
armies: from civil conflicts to coalition wars, 1848-2015." European Review of History:
Revue européenne d'histoire, 1-11.

Online.ua. 2024. "Russia will occupy Georgia if Ukraine loses the war, Georgian Legion Commander
Mamulashvili says." Online.ua. April 30. Accessed June 29, 2024.
https://news.online.ua/en/russia-will-occupy-georgia-if-ukraine-loses-the-war-georgian-
legion-commander-mamulashvili-says-877602/.

107



Peleschuk, Dan, and Nick Starkov. 2023. "Ukraine's Zelenskiy calls for world solidarity with Israel."
Reuters. October 8. Accessed August 20, 2024. https://www.reuters.com/world/ukraines-
zelenskiy-condemns-terrorist-attack-israel-2023-10-07/.

Percy, Larry, and Richard Rosenbaum-Elliott. 2012. Strategic Advertising Management. Oxford:
Oxford University Publishing.

Polygraph.info. 2017. Italian Journalist Claims Georgian Mercenary Snipers Killed Civilians During
Ukraine’s 2014 Maidan Protests. November 30. Accessed June 26, 2024.
https://www.polygraph.info/a/journalist-claims-georgian-mercenary-snipers-killed-
civilians-during-maidan/6741699.html.

Potoc¢nak, Adam, and Miroslav Mares. 2019. "Georgian Foreign Fighters in the Conflict in Eastern
Ukraine, 2014-2017." The Journal of Slavic Military Studies 159-177.

Rekawek, Kacper. 2023. Foreign Fighters in Ukraine: The Brown-Red Cocktail. New York: Routledge.

Romaniuk, Jenni, and Magda Nencyz-Thiel. 2013. "Behavioral brand loyalty and consumer brand
associations." Journal of Business Research 67-72.

Scheck, Justin, and Thomas Gibbons-Neff. 2023. "Stolen Valor: The U.S. Volunteers in Ukraine Who
Lie, Waste and Bicker." The New York Times. March 23. Accessed August 4, 2024.
https://www.nytimes.com/2023/03/25/world/europe/volunteers-us-ukraine-lies.html.

Schivinski, Bruno, and Dariusz Dabrowski. 2014. "The effect of social media communication on
consumer perceptions of brands." Journal of Marketing Communications 189-214.

Shamsian, Jacob. 2022. "A Georgian commander fighting Russian forces in Ukraine says more
international support will help defeat Putin." Business Insider. March 8. Accessed June 27,
2024. https://www.businessinsider.com/georgian-legion-commander-ukraine-army-russia-
war-mamuka-mamulashvili-2022-3.

—. 2022. "A Georgian commander fighting Russian forces in Ukraine says more international
support will help defeat Putin." Business Insider. March 8. Accessed June 29, 2024.
https://www.businessinsider.com/georgian-legion-commander-ukraine-army-russia-war-
mamuka-mamulashvili-2022-3.

Stacks, Don W., Melissa D. Dodd, and Linjuan Rita Men. 2013. "Corporate Reputation Measurement
and Evaluation." In The Handbook of Communication and Corporate Reputation, by Craig E.
Carroll, 561-573. Malden: Wiley-Blackwell.

Suchman, Mark C. 1995. "Managing Legitimacy: Strategic and Institutional Approaches." The
Academy of Management Review 571-610.

TASS Russian News Agency. 2024. "Russia recognizes Georgian National Legion as terrorist
organization." TASS Russian News Agency. June 14. Accessed June 30, 2024.
https://tass.com/society/1803239.

The Economist. 2022. "A virtual army of impish cartoon pooches is waging war on Russia." The
Economist. August 31. Accessed June 27, 2024.

108



https://www.economist.com/europe/2022/08/31/a-virtual-army-of-impish-cartoon-
pooches-is-waging-war-on-russia.

The Georgian National Legion. 2024. Georgian Legion Facebook Page. Jun 27. Accessed June 27,
2024. https://www.facebook.com/GeorgianNationallLegion.

—. 2024. Georgian Legion's Official Fundraising Accoount, Public X Page. June 27. Accessed June
27,2024. https://x.com/help_mgeli.

—. 2024. Georgian Legion's Public X Page. June 4. Accessed June 4, 2024.
https://x.com/georgian_legion.

—. 2023. The Georgian National Legion Website. May 10. Accessed June 27, 2024.
https://georgianlegion.ge/en.

Thomas, Gail Fann, and Kimberlie J. Stephens. 2015. "An Introduction to Strategic
Communications." International Journal of Business Communications 3-11.

van Creveld, Martin. 1991. The Transformation of War. New York: The Free Press.
von Clausewitz, Carl. 1832. On War. Oxford: Oxford University Press.

Weimann, Gabriel. 2016. "The Emerging Role of Social Media in the Recruitment of Foreign
Fighters." In Foreign Fighters under International Law and Beyond, by Andrea de Guttry,
Francesca Capone and Christophe Paulussen, 77-96. The Hague: Asser Press.

Werder, Kelly Page, Howard Nothhaft, Dejan Verci¢, and Ansgar Zerfsas. 2018. "Strategic
Communication as an Emerging Interdisciplinary Paradigm." International Journal of
Strategic Communication 333-351.

Wood, Garrett Ryan. 2022. "The organization of volunteer battalions in Ukraine." Constitutional
Political Economy 115-134.

109



	Abstract
	Acronyms
	Chapter 1: Introduction
	Chapter 2: Literature Review
	2.1: Old and New Wars
	2.2: Foreign Fighters
	2.2.1: What is a ‘Foreign Fighter’?
	2.2.2: How do Foreign Fighters Operate?
	2.2.3: Foreign Fighters and Social Media as an Instrument of Communication

	2.3: Strategic Communications

	Chapter 3: Theoretical Framework
	3.1: Stakeholder Communication and Legitimacy
	3.2: Framing
	3.3: Branding

	Chapter 4: Methodology
	4.1: Research Design
	4.2: Ethical Considerations
	4.3: Research Limitations

	Chapter 5: The Georgian National Legion in Ukraine
	5.1: Overview of Case Study
	5.2: The Georgian National Legion and Social Media
	5.3: What is the Georgian National Legion’s Brand?
	5.4: The Georgian National Legion on Telegram
	5.4.1: Qualitative Analysis

	5.5: Qualitative Analysis of Public Interviews
	5.6: Discussion of Findings

	Chapter 6: Conclusions
	Appendices
	Appendix A: Thematic Codebook
	Appendix B: Coded Telegram Data

	Bibliography

